
benefits of location based marketing

benefits of location based marketing have become increasingly significant in the digital age,
offering businesses the opportunity to connect with consumers in a highly targeted and personalized
manner. By leveraging geographic data and location technology, companies can deliver relevant
advertisements, promotions, and messages to potential customers based on their physical location or
behavior patterns. This strategic approach enhances customer engagement, improves conversion
rates, and optimizes marketing spend. Furthermore, location based marketing supports real-time
interaction, making it a powerful tool for businesses seeking to increase foot traffic and brand loyalty.
This article will explore the various advantages of location based marketing, including enhanced
targeting precision, improved customer experience, and measurable ROI. The following sections will
provide an in-depth analysis of these benefits and their implications for modern marketing strategies.

Enhanced Targeting and Personalization

Increased Customer Engagement and Experience

Improved Marketing Efficiency and ROI

Real-Time Marketing and Timely Offers

Competitive Advantage and Market Insights

Enhanced Targeting and Personalization
One of the most compelling benefits of location based marketing is its ability to deliver highly
targeted and personalized content to consumers. By utilizing geographic data such as GPS
coordinates, IP addresses, or Wi-Fi signals, marketers can identify the precise location of their
audience and tailor messages accordingly. This level of precision surpasses traditional demographic-
based targeting, enabling brands to reach consumers when they are most receptive.

Geofencing and Geotargeting Techniques
Geofencing creates virtual boundaries around specific locations, triggering marketing messages when
a consumer enters or exits the defined area. Geotargeting, on the other hand, customizes
advertisements based on the user's location at a given time. These techniques allow businesses to
promote relevant products or services, increasing the likelihood of engagement and conversion.

Personalized Customer Communication
Location data empowers marketers to personalize communication by considering local preferences,
weather conditions, or events. This personalization fosters stronger connections with consumers,
making marketing messages more relevant and appealing. As a result, brands can build trust and



loyalty through individualized experiences.

Increased Customer Engagement and Experience
Location based marketing enhances customer engagement by delivering timely and contextually
relevant content that resonates with the audience. This approach creates meaningful interactions that
can lead to higher satisfaction and repeat business. Moreover, it supports seamless omnichannel
experiences that integrate online and offline touchpoints.

Contextual Relevance and Timeliness
Consumers are more likely to engage with messages that reflect their current context, such as nearby
store promotions or event notifications. Location based marketing ensures that offers and information
are delivered at the right place and time, increasing the chances of positive customer response.

Enhancing the In-Store Experience
Retailers can use location technology to improve the in-store experience by providing personalized
offers, navigation assistance, or product information through mobile apps. This not only boosts
engagement but also encourages customers to spend more time and money within the physical store.

Improved Marketing Efficiency and ROI
Implementing location based marketing strategies enables businesses to optimize their marketing
budgets by focusing resources on high-potential prospects and reducing wasted impressions. This
efficiency contributes to a better return on investment and more effective campaign performance
measurement.

Targeted Advertising Reduces Waste
By narrowing the audience to specific locations or behaviors, marketers avoid spending on broad,
untargeted campaigns that may reach uninterested consumers. This targeting reduces advertising
waste and enhances the overall effectiveness of marketing efforts.

Measurable Campaign Performance
Location based marketing platforms often provide detailed analytics, allowing marketers to track
engagement, foot traffic, and sales attributed to their campaigns. This data-driven insight facilitates
continuous optimization and justifies marketing expenditures.



Real-Time Marketing and Timely Offers
The dynamic nature of location data supports real-time marketing initiatives, enabling brands to
deliver instant offers, alerts, and updates. This immediacy can capture consumer attention during
critical decision-making moments, driving conversions and sales.

Push Notifications and Instant Alerts
Businesses can send push notifications to customers’ mobile devices when they are near a store or
event location, prompting immediate action. These notifications can include exclusive discounts, flash
sales, or reminders, creating a sense of urgency and relevance.

Event-Based Marketing Opportunities
Location based marketing allows companies to capitalize on local events, holidays, or seasonal trends
by tailoring promotions accordingly. This responsiveness enhances marketing impact and aligns brand
messaging with consumer interests and activities.

Competitive Advantage and Market Insights
Utilizing location based marketing provides businesses with a competitive edge by enabling more
precise market segmentation and deeper understanding of consumer behavior. Access to location
analytics can inform strategic decisions and identify new growth opportunities.

Understanding Consumer Movement Patterns
Analyzing location data reveals patterns in consumer foot traffic, dwell times, and visit frequencies.
These insights help businesses optimize store layouts, staffing, and inventory management to better
serve their customers.

Identifying Untapped Markets
Location analytics can highlight underserved geographic areas or emerging customer segments,
guiding expansion and targeting strategies. This proactive approach helps companies stay ahead of
competitors and adapt to changing market dynamics.

Precision targeting increases marketing relevance and response rates

Personalized messaging strengthens customer relationships

Efficient budget allocation improves marketing ROI

Real-time offers boost timely engagement and sales



Location insights support strategic business decisions

Frequently Asked Questions

What is location-based marketing and how does it work?
Location-based marketing is a strategy that uses a customer's geographic location to deliver
personalized advertisements and offers. It works by leveraging technologies like GPS, Bluetooth, and
Wi-Fi to identify a user's location and target them with relevant content or promotions in real-time.

How does location-based marketing improve customer
engagement?
Location-based marketing improves customer engagement by delivering timely and relevant
messages that resonate with the customer's current environment or needs. This personalization
increases the likelihood of interaction, driving higher engagement rates compared to generic
marketing campaigns.

What are the benefits of using location-based marketing for
small businesses?
Small businesses benefit from location-based marketing by attracting nearby customers, increasing
foot traffic, and promoting local events or offers. It allows them to compete more effectively with
larger companies by targeting a highly specific audience within their vicinity.

Can location-based marketing increase sales conversion
rates?
Yes, location-based marketing can increase sales conversion rates by targeting customers when they
are physically near a store or point of sale. This immediacy and relevance encourage quicker
purchasing decisions and improves the effectiveness of promotions.

How does location-based marketing enhance customer
loyalty?
By providing personalized offers and rewards based on a customer's location and shopping behavior,
location-based marketing fosters a sense of connection and appreciation. This tailored approach helps
build stronger relationships and encourages repeat visits and purchases.

What role does data privacy play in location-based marketing?
Data privacy is crucial in location-based marketing because it involves collecting sensitive location
information from users. Marketers must ensure compliance with data protection regulations, obtain
user consent, and be transparent about how location data is used to maintain customer trust.



How can location-based marketing be integrated with other
digital marketing strategies?
Location-based marketing can be integrated with social media, mobile advertising, and email
marketing to create cohesive campaigns. By combining location insights with customer data from
other channels, marketers can deliver more personalized and effective messaging across multiple
touchpoints.

Additional Resources
1. Location-Based Marketing: Unlocking the Power of Place
This book explores how businesses can leverage location data to create personalized marketing
strategies. It delves into the technology behind location tracking and its applications in driving
customer engagement. Readers will learn how to optimize campaigns based on geographic insights to
increase conversions and brand loyalty.

2. The Geo-Marketing Advantage: Boosting Sales with Location Intelligence
Focusing on the strategic use of location intelligence, this book explains how marketers can identify
target audiences more effectively. It covers tools and techniques for gathering and analyzing location
data to enhance market segmentation and campaign precision. Practical case studies demonstrate
measurable benefits in sales growth.

3. Proximity Marketing: Engaging Customers in the Moment
This book highlights the benefits of proximity marketing through technologies such as beacons and
geofencing. It shows how businesses can deliver timely, relevant offers to customers based on their
physical location. The author discusses best practices for creating meaningful customer experiences
that drive immediate action.

4. Geo-Targeted Advertising: Driving ROI with Location Data
A comprehensive guide to implementing geo-targeted advertising campaigns, this book explains how
location data can improve ad relevance and reduce wasted spend. It covers the integration of GPS,
Wi-Fi, and mobile data for precise targeting. Readers will find strategies to measure campaign
effectiveness and optimize budget allocation.

5. Smart Location Marketing: Transforming Customer Engagement
This book examines how smart location technologies are reshaping marketing approaches by
enabling hyper-personalization. It discusses the role of AI and machine learning in interpreting
location data to predict consumer behavior. Marketers will gain insights into creating dynamic,
context-aware campaigns that increase customer satisfaction.

6. Mapping Success: How Location-Based Marketing Drives Business Growth
Through detailed examples, this book illustrates how businesses across various industries use
location-based marketing to expand their reach. It provides frameworks for integrating location data
into marketing strategies to enhance customer acquisition and retention. The book also addresses
privacy considerations and regulatory compliance.

7. Beacon Technology and Location Marketing: A New Era of Customer Connection
Focusing on beacon technology, this book explains how location-aware devices enable personalized
marketing at a granular level. It explores practical applications in retail, events, and hospitality



industries. Readers will learn how to design beacon campaigns that increase foot traffic and customer
engagement.

8. Geo-Fencing and Beyond: Innovative Location Marketing Techniques
This book covers advanced location marketing techniques such as geo-fencing and location-triggered
notifications. It discusses how these methods help brands engage customers with timely messages
based on their movements. The author provides actionable tips for creating effective geo-fenced
campaigns that drive measurable results.

9. Personalized Marketing through Location Data: Enhancing Customer Experience
This book focuses on the customer-centric benefits of location-based marketing, emphasizing
personalization and relevance. It explains how businesses can use location insights to tailor offers,
content, and communications to individual preferences. The book also highlights the impact on
customer loyalty and long-term brand relationships.
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  benefits of location based marketing: Location Based Marketing For Dummies Aaron Strout,
Mike Schneider, 2011-08-10 Learn to create a two-way dialog with customers with location-based
services and smartphones Location-based services (LBS) have started to gain popularity in the
marketplace with more and more businesses starting to incorporate LBS into their marketing mix.
This book is a necessary resource for anyone eager to create a two-way dialog with their customers
in order to establish customer loyalty programs, drive promotions, or encourage new visitors. You'll
learn how to successfully build, launch, and measure a location-based marketing program and figure
out which location-based services are right for your business. Packed with resources that share
additional information, this helpful guide walks you through the tools and techniques needed to
measure all the data that results from a successful location-based marketing program. Serves as an
ideal introduction to location-based marketing and gets you started building a location-based
marketing program Helps you figure out which location-based service (LBS) is right for your
business and then integrate LBS with your social graph Details ways to create compelling offers,
using location-based marketing as a customer loyalty program, and set performance goals and
benchmarks Explains how to use tools to measure your campaign, analyze results, and determine
your business's success Includes examples of companies that are successfully using location-based
marketing to demonstrate techniques and concepts featured in the book No matter your location,
location-based services can benefit your business and this For Dummies book shows you how!
  benefits of location based marketing: PROCEEDINGS OF NATIONAL SEMINAR ON
MULTIDISCIPLINARY RESEARCH AND PRACTICE VOLUME 1 Dr. M. Kanika Priya, This
Conference Proceedings of the National Seminar entitled “Multidisciplinary Research and Practice”
compiled by Dr. M. Kanika Priya records various research papers written by eminent scholars,
professors and students. The articles range from English literature to Tamil literature, Arts,
Humanities, Social Science, Education, Performing Arts, Information and Communication
Technology, Engineering, Technology and Science, Medicine and Pharmaceutical Research,
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Economics, Sociology, Philosophy, Business, Management, Commerce and Accounting, Teacher
Education, Higher Education, Primary and Secondary Education, Law, Science (Mathematics,
Physics, Chemistry, Zoology, Botany), Agriculture and Computer Science. Researchers and faculty
members from various disciplines have contributed their research papers. This book contains
articles in Three languages, namely: English, Tamil and Hindi. As a editor Dr. M. Kanika Priya has
taken up the tedious job of checking the validity and correctness of the research work in bringing
out this conference proceedings in a beautiful manner. In its present shape and size, this anthology
will, hopefully, find a place on the library shelves and enlighten the academics all round the world.
  benefits of location based marketing: Starting a Vending Machine Business: Mackey J.
Farris, 2025-06-24 Starting a Vending Machine Business: Learn the Tips, Strategies, and Tricks to
Start, Grow, and Manage a Vending Machine Business and Generate Monthly Full-Time Income on
Autopilot. Have you ever wished you knew how to start and manage a vending machine, but had no
idea where to start from? In this book, we delve into the intricate details of starting, growing, and
thriving in the vending industry. Each chapter is a treasure trove of practical insights, friendly
advice, and step-by-step guidance, meticulously designed to equip you with the knowledge and skills
needed to run a thriving vending machine business. Here Is A Preview Of What You'll Learn...
Assessing Your Skills and Interests for Vending Business Choosing the Right Vending Machine
Products Conducting Market Research for Your Vending Machine Business Identifying Profitable
Locations for Vending Machines Negotiating with Property Owners for Placement Types of Vending
Machines: Pros and Cons Deciding Between New or Used Vending Machines Budgeting and
Financing Developing a Business Plan for Your Business Registering Your Vending Machine Business
Understanding Legal and Regulatory Requirements Choosing a Business Structure Finding
Suppliers for Vending Machine Products Stocking and Inventory Management Pricing Strategies for
Vending Machine Products And Much, much more! Take action now, follow the proven strategies
within these pages, and don't miss out on this chance to elevate your mindset to new heights. Scroll
Up and Grab Your Copy Today!
  benefits of location based marketing: Smartphone Success: Engaging Customers
Anywhere, Anytime Eugene Mckinney, this book is a guide that explores the incredible power of
smartphones in reaching and captivating customers. With its focus on leveraging smartphones, it
demonstrates how businesses can engage with their target audience no matter when or where.
Covering various strategies and tactics, this informative read offers valuable insights on making the
most out of the immense customer reach and convenience offered by smartphones. Get ready to
discover the secrets to success in the digital age and take your business to new heights by engaging
customers anywhere and anytime!.
  benefits of location based marketing: Location-Based Marketing Gérard Cliquet, Jérôme
Baray, 2020-04-09 Location-based Marketing outlines the main concepts, methods and strategies for
implementing spatial marketing, also known as geomarketing. With an emphasis on the value of
mapping in marketing decision-making, this book demonstrates the importance of a more spatialized
view of these decisions, in order to best respond to market realities whether local or international.
The main techniques of geomarketing are presented along with an understanding of the spatial
behavior of consumers, both outside the point of sale and in stores. The book further introduces the
idea of a geomarketing mix, which spatializes product innovations, merchandising, pricing and
various aspects of promotion. Finally, the book defines what real georetailing comprises and
develops the concept of mobile marketing based on geolocation techniques.
  benefits of location based marketing: Handbook of Research on Race, Gender, and the Fight
for Equality Prescott, Julie, 2016-03-31 Diversity in the workforce can be attributed to both a
popular, cultural shift and legislative intervention. Despite these forces, discrimination endures in all
aspects of Western society from education to employment. Unequal pay and opportunities for
promotion are symptoms of a systematic discrimination of individuals based on race and gender. The
Handbook of Research on Race, Gender, and the Fight for Equality provides a critical look at race,
gender, and modern day discrimination. Focusing on workplace and educational dynamics, the



research found within this book addresses equal opportunity and diversity requirements from a
myriad of perspectives. This book is an essential reference source for professionals and researchers
working in equality as well as managers and those in leadership roles.
  benefits of location based marketing: Contemporary Research in Commerce and
Management Dr. V. Dheenadhayalan & Dr. C.Vijai, : About the Book Contemporary research in
commerce and management is a rapidly growing field that focuses on developing innovative
solutions to the challenges facing businesses and organizations in today's rapidly changing global
marketplace. Some of the key areas of focus in contemporary research in commerce and
management include: 1. Digital Transformation: Research focuses on the impact of digital
technologies on business processes, customer behavior, and the wider economy. 2. Sustainability
and Corporate Social Responsibility (CSR): Research aims to explore the role of businesses in
promoting sustainable development and fulfilling their social and environmental responsibilities. 3.
Data Analytics and Business Intelligence: Research focuses on the use of data and analytics to
inform business decisions and strategies. 4. Customer Experience (CX): Research explores the
customer's experience of a company's products and services, and how to improve it. 5. Strategic
Management: Research examines the decisions and actions of top-level managers, and how they
impact a firm's overall performance. 6. Supply Chain Management: Research examines the design,
management, and improvement of the systems that are involved in the production and delivery of
goods and services. 7. Human Resource Management: Research focuses on the management of
employees, including issues related to recruitment, training, performance management, and
compensation. These are just a few examples of the areas of contemporary research in commerce
and management. As the business environment continues to evolve, new challenges and
opportunities will emerge, and researchers will continue to work to advance our understanding of
how organizations can operate effectively in this changing landscape. By keeping these things in
mind, the editors decided to identify and publish the potential research in the above-mentioned
areas, and this book will explore the possible changes that are going to happen in the field of
commerce and management. Thanks to all the distinguished Research Paper Contributors of this
Book and a special thanks to Sankalp publisher who scalped this manuscript into a book.
Dr.V.Dheenadhayalan
  benefits of location based marketing: Smart and Sustainable Interactive Marketing
Irani, Hamid Reza, Nozari, Hamed, 2024-01-22 In today's world, sustainability is no longer just a
buzzword; it is a fundamental concern for businesses seeking to thrive. Traditional marketing
strategies often fall short of aligning with the values and expectations of today's socially conscious
consumers. Marketers are grappling with the issue of reconciling traditional marketing with the
demands of the modern, environmentally conscious consumers. The marketing landscape is rapidly
evolving, and businesses are challenged to embrace sustainability while leveraging transformative
digital technologies. Smart and Sustainable Interactive Marketing is designed to address this very
challenge. This book recognizes this issue as the first step toward its resolution. It delves into the
intricate dimensions and features of sustainable marketing, shedding light on how it can harmonize
with the contemporary economy and the principles of sustainable development. The book identifies
the need for transformation and integration of digital technologies, such as artificial intelligence, to
bridge the gap between traditional marketing and sustainability.
  benefits of location based marketing: Handbook of Marketing Strategy Venkatesh Shankar,
Gregory S. Carpenter, James Farley/Booz Allen Hamilton, 2012 This authoritative, comprehensive,
and accessible volume by leading global experts provides a broad overview of marketing strategy
issues and questions, including its evolution, competitor analysis, customer management, resource
allocation, dynamics, branding, advertising, multichannel management, digital marketing and
financial aspects of marketing. The Handbook comprises seven broad topics. Part I focuses on the
conceptual and organizational aspects of marketing strategy while Part II deals with understanding
competition. Customers and customer-based strategy, marketing strategy decisions, and branding
and brand strategies are covered in the next three parts while Part VI looks at marketing strategy



dynamics. The final part discusses the impact of marketing strategy on performance variables such
as sales, market share, shareholder value and stakeholder value. All of the chapters in this
Handbook offer in-depth analyses of research developments, provide frameworks for analyzing key
issues, and highlight important unresolved problems in marketing strategy. Collectively, they
provide a deep understanding of and key insights into the foundations, antecedents and
consequences of marketing strategy. This compendium is an essential resource guide for
researchers, doctoral students, practitioners, and consultants in the field of marketing strategy.
  benefits of location based marketing: Wiley CIA Exam Review 2023, Part 3 S. Rao
Vallabhaneni, 2022-11-15 Eliminate test day anxiety with the ultimate study guide for the 2023 CIA
Part 3 exam The Wiley CIA Exam Review 2023, Part 3: Business Knowledge for Internal Auditing
prep guide delivers complete and accessible coverage of the latest Business Knowledge for Internal
Auditing exam. Organized by learning objective found on the official CIA Part 3 exam, this guide is
your solution for streamlined, effective study sessions that fit within your busy schedule. You’ll find
all four domains tested on the exam, including: Business acumen. Information security. Information
technology. Financial management. Designed to help you retain and synthesize key exam material,
the Wiley CIA Exam Review 2023, Part 3: Business Knowledge for Internal Auditing is the go-to
resource for candidates preparing for the challenging Part 3 exam.
  benefits of location based marketing: Wiley CIA Exam Review 2020, Part 3 S. Rao
Vallabhaneni, 2019-11-19 Get effective and efficient instruction on all CIA business knowledge exam
competencies in 2020 Updated for 2020, the Wiley CIA Exam Review 2020, Part 3 Business
Knowledge for Internal Auditing offers readers a comprehensive overview of the internal auditing
process as set out by the Institute of Internal Auditors. The Exam Review covers the four domains
tested by the Certified Internal Auditor exam, including: ??? Business acumen ??? Information
security ??? Information technology ??? Financial management The Wiley CIA Exam Review 2020,
Part 3 Business Knowledge for Internal Auditing is a perfect resource for candidates preparing for
the CIA exam. It provides an accessible and efficient learning experience for students regardless of
their current level of proficiency.
  benefits of location based marketing: Principles of Marketing for a Digital Age Tracy L.
Tuten, 2022-11-25 Winner of the TAA 2021 Most Promising New Textbook award! This
award-winning textbook introduces you to all the essential concepts and tools for marketing in a
digital age. The new second edition retains a strong focus on digital and social media marketing, and
has been updated to include cutting-edge coverage on the implications of Covid-19 on consumer
behavior. Greater emphasis has been placed on sustainability, diversity and inclusion, providing you
with the skills you will need to become an ethical and socially-minded marketer. The new edition
also includes: • Over 30 case studies from global companies, including Netflix, Amazon, Zara, Tony’s
Chocolonely, Nissan, and Airbnb • A revamped ‘Sustainability Spotlight’ feature in every chapter
that aligns with the UN’s Principles for Responsible Management Education (PRME) initiative • A
wide range of critical thinking questions that encourage you to reflect on real-world examples and
scenarios. This textbook is your essential guide to marketing as part of an introductory marketing
course at college or university. Principles of Management for a Digital Age is accompanied by online
resources for instructors, including PowerPoints, a testbank, selected content from SAGE Business
Cases and a teaching guide containing lecture objectives, chapter outlines, activities and discussion
questions. Students can access additional video content and further reading for each chapter. Tracy
L. Tuten is a professor of marketing at Sofia University, USA.
  benefits of location based marketing: Wiley CIA 2022 Exam Review, Part 3 S. Rao
Vallabhaneni, 2021-10-19 Complete exam review for the third part of the Certified Internal Auditor
exam The Wiley CIA 2022 Part 3 Exam Review: Business Knowledge for Internal Auditing offers
students preparing for the Certified Internal Auditor 2022 exam complete coverage of the business
knowledge portion of the test. Entirely consistent with the guidelines set by the Institute of Internal
Auditors (IIA), this resource covers each of the four domains explored by the test, including:
Business acumen. Information security. Information technology. Financial management. This



reference provides an accessible and efficient learning experience for students, regardless of their
current level of comfort with the material.
  benefits of location based marketing: Wiley CIA Exam Review 2019, Part 3 S. Rao
Vallabhaneni, 2019-03-26 WILEY CIAexcel EXAM REVIEW 2019 THE SELF-STUDY SUPPORT YOU
NEED TO PASS THE CIA EXAM Part 3: Internal Audit Knowledge Elements Provides comprehensive
coverage based on the exam syllabus, along with multiple-choice practice questions with answers
and explanations Deals with governance and business ethics, risk management, information
technology, and the global business environment Features a glossary of CIA Exam terms—good
source for candidates preparing for and answering the exam questions Assists the CIA Exam
candidate in successfully preparing for the exam Based on the CIA body of knowledge developed by
The Institute of Internal Auditors (IIA), Wiley CIAexcel Exam Review 2019 learning system provides
a student-focused and learning-oriented experience for CIA candidates. Passing the CIA Exam on
your first attempt is possible. We'd like to help. Feature section examines the topics of Governance
and Business Ethics, Risk Management, Organizational Structure and Business Processes and Risks,
Communications, Management and Leadership Principles, IT and Business Continuity, Financial
Management, and Global Business Environment
  benefits of location based marketing: Wiley CIA Exam Review 2021, Part 3 S. Rao
Vallabhaneni, 2021-01-13 Get effective and efficient instruction on all CIA business knowledge exam
competencies in 2021 Updated for 2021, the Wiley CIA Exam Review 2021, Part 3 Business
Knowledge for Internal Auditing offers readers a comprehensive overview of the internal auditing
process as set out by the Institute of Internal Auditors. The Exam Review covers the four domains
tested by the Certified Internal Auditor exam, including: Business acumen Information security
Information technology Financial management The Wiley CIA Exam Review 2021, Part 3 Business
Knowledge for Internal Auditing is a perfect resource for candidates preparing for the CIA exam. It
provides an accessible and efficient learning experience for students regardless of their current level
of proficiency.
  benefits of location based marketing: Human Aspects of Information Security, Privacy and
Trust Theo Tryfonas, 2017-05-11 The two-volume set LNCS 10286 + 10287 constitutes the refereed
proceedings of the 8th International Conference on Digital Human Modeling and Applications in
Health, Safety, Ergonomics, and Risk Management, DHM 2017, held as part of HCI International
2017 in Vancouver, BC, Canada. HCII 2017 received a total of 4340 submissions, of which 1228
papers were accepted for publication after a careful reviewing process. The 75 papers presented in
these volumes were organized in topical sections as follows: Part I: anthropometry, ergonomics,
design and comfort; human body and motion modelling; smart human-centered service system
design; and human-robot interaction. Part II: clinical and health information systems; health and
aging; health data analytics and visualization; and design for safety.
  benefits of location based marketing: Research Paradigms and Contemporary
Perspectives on Human-Technology Interaction Mesquita, Anabela, 2017-01-25 The integration
of technology in modern society has created a deeper connectivity between people around the globe,
as well as provided ample opportunity for the exchange of knowledge and ideas. These interactions
allow greater opportunities for developments in research and innovation. Research Paradigms and
Contemporary Perspectives on Human-Technology Interaction presents comprehensive coverage on
the application of information technology and systems on daily activities and examines its impacts at
an interdisciplinary level. Highlighting numerous insights into relevant areas such as e-government,
web accessibility, and social media, this book is an ideal reference source for academics,
professionals, practitioners, graduate students, and researchers seeking material on the relationship
between humans and emerging technologies in modern society.
  benefits of location based marketing: Mobile Commerce: Concepts, Methodologies,
Tools, and Applications Management Association, Information Resources, 2017-06-19 In the era of
digital technology, business transactions and partnerships across borders have become easier than
ever. As part of this shift in the corporate sphere, managers, executives, and strategists across



industries must acclimate themselves with the challenges and opportunities for conducting business.
Mobile Commerce: Concepts, Methodologies, Tools, and Applications provides a comprehensive
source of advanced academic examinations on the latest innovations and technologies for
businesses. Including innovative studies on marketing, mobile commerce security, and wireless
handheld devices, this multi-volume book is an ideal source for researchers, scholars, business
executives, professionals, and graduate-level students.
  benefits of location based marketing: Wireless Technologies: Concepts, Methodologies, Tools
and Applications Management Association, Information Resources, 2011-08-31 Contains the latest
research, case studies, theories, and methodologies within the field of wireless technologies.
  benefits of location based marketing: Geospatial Research: Concepts, Methodologies,
Tools, and Applications Management Association, Information Resources, 2016-04-11 Having the
ability to measure and explore the geographic space that surrounds us provides endless
opportunities for us to utilize and interact with the world. As a broad field of study, geospatial
research has applications in a variety of fields including military science, environmental science,
civil engineering, and space exploration. Geospatial Research: Concepts, Methodologies, Tools, and
Applications is a multi-volume publication highlighting critical topics related to geospatial analysis,
geographic information systems, and geospatial technologies. Exploring multidisciplinary
applications of geographic information systems and technologies in addition to the latest trends and
developments in the field, this publication is ideal for academic and government library inclusion, as
well as for reference by data scientists, engineers, government agencies, researchers, and
graduate-level students in GIS programs.
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