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credibility in a speech is a fundamental element that significantly influences the effectiveness of
any oral presentation. Establishing trust and authority with an audience not only enhances the
speaker’s message but also ensures greater engagement and persuasiveness. This article explores
various aspects of credibility in a speech, including the components that build it, strategies to
enhance it, and the impact it has on audience perception. Understanding how to incorporate
credibility effectively can transform a speaker’s delivery and improve overall communication
success. The discussion will also cover common pitfalls that damage credibility and how to avoid
them. Readers will gain practical insights into crafting speeches that resonate with authenticity and
reliability, making their messages more compelling and memorable.
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The Importance of Credibility in a Speech
Credibility in a speech serves as the foundation for effective communication between a speaker and
their audience. Without credibility, even the most well-crafted messages can fall flat, as audiences
may doubt the accuracy or sincerity of the information presented. Credibility increases the likelihood
that the audience will accept and act upon the speaker’s ideas, making it a critical factor in
persuasive and informative presentations. In professional, academic, and public speaking contexts,
credibility helps to establish authority and trustworthiness, which are essential for influencing
opinions and decisions. The degree to which a speaker is perceived as credible often directly
correlates with the overall success of the speech.

Why Credibility Matters
Credibility ensures that the audience views the speaker as knowledgeable, reliable, and sincere.
When speakers demonstrate credibility, they increase the audience’s confidence in their message,
which can lead to greater acceptance and retention of information. Additionally, credibility helps to
differentiate a speaker from competitors in contexts such as business presentations or political
debates. It also fosters a stronger emotional connection, as trustworthy speakers are more likely to
inspire and motivate their listeners. Ultimately, credibility is a key driver of influence and
effectiveness in any speech.



Consequences of Lacking Credibility
A lack of credibility can severely undermine the impact of a speech. Audiences who perceive a
speaker as untrustworthy or uninformed may become disengaged, skeptical, or even hostile. This
skepticism can lead to the rejection of the speaker’s message, regardless of its merit. Furthermore, a
damaged reputation can have long-term effects on a speaker’s professional and personal
opportunities. In some cases, loss of credibility may result in diminished influence, decreased
opportunities for future speaking engagements, and reduced respect from peers and listeners alike.

Components of Credibility in a Speech
Credibility in a speech is comprised of several key components that collectively determine how
trustworthy and authoritative a speaker appears. These components include competence, character,
and goodwill. Understanding and effectively demonstrating these elements can significantly enhance
a speaker’s ability to connect with their audience and deliver a persuasive message.

Competence
Competence refers to the speaker’s perceived knowledge, expertise, and skill related to the topic
being discussed. A competent speaker is well-informed, uses accurate data, and presents
information clearly and logically. Demonstrating competence often involves citing credible sources,
sharing relevant experiences, and avoiding factual errors. The audience’s perception of competence
is crucial for establishing trust in the speaker’s message.

Character
Character pertains to the speaker’s integrity, honesty, and ethical behavior. Audiences are more
likely to trust a speaker who appears sincere, fair, and consistent in their values. Demonstrating
character involves being transparent about potential biases, acknowledging limitations, and
maintaining respect for differing viewpoints. A strong sense of character helps build emotional trust
and rapport with the audience.

Goodwill
Goodwill reflects the speaker’s perceived intention to act in the audience’s best interest. When a
speaker shows empathy, concern, and respect for the audience’s needs and values, it enhances
credibility. Goodwill can be communicated through inclusive language, addressing audience
concerns, and demonstrating a genuine desire to inform or assist rather than manipulate. This
component fosters a positive speaker-listener relationship.

Strategies to Establish and Enhance Credibility
There are several practical strategies speakers can employ to build and maintain credibility
throughout their speeches. These techniques help to reinforce the speaker’s authority,



trustworthiness, and connection with the audience, making the speech more impactful.

Preparation and Research
Thorough preparation is essential for establishing credibility in a speech. Speakers should conduct
comprehensive research to gather accurate, relevant, and up-to-date information. Well-prepared
speakers demonstrate competence and reduce the risk of errors or misinformation. Additionally,
practicing the speech improves delivery and confidence, further enhancing credibility.

Use of Evidence and Examples
Supporting arguments with credible evidence such as statistics, expert testimonials, and real-life
examples strengthens a speaker’s message. Concrete evidence provides a factual basis for claims
and helps to persuade skeptical audiences. Properly attributing sources also signals professionalism
and respect for intellectual property.

Effective Delivery Techniques
The way a speech is delivered significantly influences credibility. Speakers should maintain eye
contact, use appropriate gestures, and modulate their voice to convey confidence and sincerity.
Clear articulation and controlled pacing help the audience follow the message easily. Avoiding filler
words and displaying positive body language also contribute to a credible presence.

Building Audience Rapport
Engaging the audience through questions, relatable stories, and interactive elements fosters
goodwill and trust. Tailoring the message to the audience’s interests and values shows respect and
understanding, which enhances credibility. Being responsive to audience feedback and
demonstrating openness to dialogue can further solidify the speaker’s connection with listeners.

Maintaining Consistency and Authenticity
Consistency between a speaker’s words, actions, and beliefs is critical for credibility. Authenticity
involves being genuine and transparent, which helps to build trust. Speakers should avoid
exaggerations or misleading statements, as these can quickly erode credibility. Staying true to one’s
values and message strengthens the overall perception of integrity.

Common Barriers to Credibility
Several factors can undermine credibility in a speech, causing audiences to question the speaker’s
reliability or sincerity. Awareness of these barriers is important for avoiding pitfalls that may
damage the speaker’s effectiveness.



Inaccurate or Misleading Information
Presenting incorrect facts, statistics, or unsupported claims can quickly destroy credibility.
Audiences expect speakers to provide truthful and verifiable information. When inaccuracies are
detected, the speaker’s trustworthiness is diminished, and the message loses impact.

Poor Delivery and Lack of Confidence
Hesitation, monotone voice, and lack of eye contact can make a speaker appear unprepared or
uncertain. Such delivery issues reduce the perception of competence and may lead the audience to
doubt the speaker’s expertise or sincerity. Confidence and clarity are essential for maintaining
audience trust.

Perceived Bias or Hidden Agendas
If the audience believes the speaker has ulterior motives or is biased, credibility suffers.
Transparency about affiliations and motivations helps mitigate this issue. Avoiding manipulative
tactics and presenting balanced viewpoints also enhances trustworthiness.

Inconsistency and Contradictions
Contradictory statements or shifts in opinion without explanation can confuse and alienate listeners.
Consistency in messaging reinforces the speaker’s character and reliability. Addressing changes in
perspective openly can prevent damage to credibility.

Impact of Credibility on Audience Engagement
Credibility in a speech directly affects how audiences receive and respond to the message. A
credible speaker is more likely to capture attention, foster understanding, and inspire action. The
relationship between credibility and engagement is a key consideration in speech preparation and
delivery.

Enhanced Persuasiveness
Audiences tend to be more persuaded by speakers they view as credible. Credibility lends weight to
arguments and increases the likelihood of attitude or behavior change. Persuasive speeches rely
heavily on establishing trust and authority.

Improved Retention and Recall
When a speaker is credible, listeners are more inclined to remember the information presented.
Trustworthy sources enhance cognitive processing and retention, making the speech more effective
in conveying key messages.



Positive Audience Attitudes
Credibility fosters positive emotions such as respect and admiration, which contribute to favorable
attitudes toward the speaker and their message. This positive disposition can encourage ongoing
engagement beyond the speech itself.

Greater Willingness to Act
Speeches aimed at motivating audiences to take specific actions are more successful when the
speaker is seen as credible. Trust in the speaker’s expertise and intentions increases the audience’s
readiness to follow recommendations or support causes.

Checklist: Key Elements to Boost Credibility in a Speech

Conduct thorough and accurate research

Use credible evidence and cite sources

Practice confident and clear delivery

Build rapport through empathy and audience engagement

Maintain consistency and authenticity throughout the speech

Avoid misinformation and acknowledge limitations

Be transparent about intentions and potential biases

Frequently Asked Questions

What is credibility in a speech?
Credibility in a speech refers to the trustworthiness and believability of the speaker, which
influences how the audience perceives and accepts the message being delivered.

Why is credibility important in public speaking?
Credibility is important because it helps establish the speaker’s authority and reliability, making the
audience more likely to listen, trust, and be persuaded by the speech.

How can a speaker establish credibility?
A speaker can establish credibility by demonstrating expertise on the topic, providing accurate and



reliable evidence, showing confidence, and connecting honestly with the audience.

What role does body language play in a speaker's credibility?
Body language plays a significant role as confident posture, eye contact, and appropriate gestures
can reinforce the speaker’s sincerity and authority, enhancing credibility.

Can credibility be lost during a speech? If so, how?
Yes, credibility can be lost if a speaker provides incorrect information, appears unprepared,
contradicts themselves, or behaves in a way that seems insincere or disrespectful to the audience.

How does citing sources affect a speaker’s credibility?
Citing reputable sources enhances credibility by backing up claims with evidence, showing that the
speaker has researched the topic thoroughly and is not just relying on personal opinion.

What is the difference between initial, derived, and terminal
credibility?
Initial credibility is the speaker’s reputation before speaking, derived credibility is built during the
speech through delivery and content, and terminal credibility is the lasting impression the speaker
leaves after the speech ends.

Additional Resources
1. Trust Me, I'm Lying: Confessions of a Media Manipulator
This book by Ryan Holiday explores the dynamics of media credibility and how information can be
manipulated to shape public perception. Although it focuses on media, the principles discussed are
essential for understanding the importance of credibility when delivering speeches. Holiday reveals
tactics that undermine trust and offers insights into maintaining authenticity. It’s a compelling read
for speakers wanting to ensure their message is trusted.

2. Made to Stick: Why Some Ideas Survive and Others Die
Authors Chip Heath and Dan Heath delve into what makes ideas memorable and credible. The book
outlines six principles that help create messages that stick with audiences, which is critical for
establishing credibility in speeches. Their research-based approach helps speakers craft content that
resonates and convinces listeners. It’s particularly useful for those looking to enhance the lasting
impact of their communication.

3. Influence: The Psychology of Persuasion
Robert B. Cialdini’s classic work examines the key principles that make people say “yes” and how to
apply them ethically. Credibility is a central theme, as the book explains how authority and
trustworthiness influence persuasion. This resource is invaluable for speakers seeking to build
rapport and convince their audience effectively. Understanding these psychological triggers can
elevate the speaker’s credibility significantly.

4. Credibility: How Leaders Gain and Lose It, Why People Demand It



James M. Kouzes and Barry Z. Posner focus on the role of credibility in leadership and
communication. They provide practical advice on how speakers and leaders can earn trust through
honest, consistent, and transparent behavior. The book combines research with real-world examples,
making it a useful guide for anyone looking to strengthen their credibility in public speaking. It
emphasizes that credibility is earned through actions as much as words.

5. Speak With No Fear: Go from a Nervous, Nauseated, and Sweaty Speaker to an Excited,
Energized, and Passionate Presenter
Mike Acker’s book addresses the fears that undermine a speaker’s credibility and confidence. By
overcoming anxiety, speakers can present themselves more authentically and persuasively. The book
offers step-by-step techniques to build self-assurance, which directly impacts how credible a speaker
appears. It’s a practical manual for enhancing one’s presence and trustworthiness on stage.

6. The Art of Public Speaking
Originally by Dale Carnegie and updated by various authors, this foundational text covers the
essentials of effective speaking, including establishing credibility. It provides timeless strategies for
connecting with audiences, organizing content, and delivering messages with confidence. The book
stresses the importance of sincerity and preparation, key factors in building trust. It remains a go-to
resource for anyone wanting to improve their public speaking credibility.

7. How to Win Friends and Influence People
Another classic by Dale Carnegie, this book offers insights into human behavior that are crucial for
credible communication. While not solely about public speaking, its principles on empathy, listening,
and respect enhance a speaker’s ability to connect and gain trust. Applying these techniques can
make a speaker more relatable and authoritative. It’s an essential read for cultivating the
interpersonal skills behind credible speech.

8. Presence: Bringing Your Boldest Self to Your Biggest Challenges
Amy Cuddy explores how posture, mindset, and authenticity contribute to a speaker’s presence and
perceived credibility. The book highlights how “power posing” and genuine self-expression can boost
confidence and audience trust. Cuddy’s research-based advice helps speakers embody credibility
beyond words, influencing how their message is received. It’s ideal for those looking to enhance
their overall impact and authenticity.

9. Resonate: Present Visual Stories that Transform Audiences
Nancy Duarte’s book focuses on storytelling and visual presentation techniques that increase a
speaker’s credibility and engagement. By crafting compelling narratives, speakers can connect
emotionally and intellectually with their audience. The book provides tools for structuring
presentations that are both credible and captivating. It’s a valuable resource for speakers aiming to
elevate their message through effective storytelling.
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  credibility in a speech: Contemporary Public Speaking Courtland L. Bovée, 2003
Contemporary Public Speaking includes all the traditional fundamentals as well as the hottest issues
in public speaking today. Featuring a conversational style and an extensive photo and illustration
program, this comprehensive coverage provides students with the tools they need to analyze and
apply public speaking principles. Examples, exercises, and boxed features offer insights into major
themes such as speaking across cultures, developing creativity, improving critical thinking,
overcoming speech anxiety, focusing on ethics, and learning from real-world speaking situations.
Students will also explore how to speak on the job and in small groups, develop persuasive
strategies, and use audio/visual aids--from flip charts to multimedia presentations--and will learn
basic ways to become more effective speakers and listeners. A Collegiate Press book CONSULTING
EDITORS: JoAnn Edwards, University of Mississippi Jon A. Hess, University of Missouri, Columbia
Cynthia Irizarry, Stetson University Shannon McCraw, Southeastern Oklahoma State University
Timothy P. Meyer, University of Wisconsin, Green Bay Louis J. Rosso, Winthrop University
  credibility in a speech: Fundamentals of Speech Communication Bert E. Bradley, 1984
  credibility in a speech: Introduction to Rhetorical Communication James C Mccroskey,
2015-11-19 An Introduction to Rhetorical Communication offers a true integration of rhetorical
theory and social science approaches to public communication. This highly successful text guides
students through message planning and presentation in an easy step-by-step process. An
Introduction to Rhetorical Communication provides students with a solid grounding in the rhetorical
tradition and the basis for developing effective messages.
  credibility in a speech: Persuasive Messages William Benoit, Pamela Benoit, 2008-01-14
Designed to help students become more successful persuaders, Persuasive Messages offers practical
advice on refining purpose, understanding audience, and designing a persuasive message. This
textbook combines theory and practice, adopting a cognitive approach to understanding the
persuasion process. A guide to successful persuasion, using student-friendly examples to provide a
much-needed balance between theory and application Offers a new approach using the Cognitive
Response Model, which places a special emphasis on audiences, and how they react to, or process,
persuasive messages Covers a broad range of issues including: the relationship between attitudes
and behaviour; the nature of ethics in persuasion; dealing with hostile and multiple audiences; and
theories of persuasion, including consistency, social judgment, and reasoned action Teaches readers
to be critical consumers of persuasive messages by discussing persuasion in advertising and in
politics Lecturer resources available at www.blackwellpublishing.com/benoit
  credibility in a speech: Handbook of Instructional Communication Virginia P. Richmond, James
C Mccroskey, Timothy Mottet, 2015-10-14 Written to address the contemporary challenges facing
teachers and trainers in traditional and non-traditional settings, this text offers a comprehensive
collection of research focusing on the role and effects of communication in instructional
environments. With accessible research for students, teachers, and educational leaders, the
Handbook of Instructional Communication enhances an individual’s ability to understand
instructional communication research, plan and conduct instructional communication research,
practice effective instructional communication, and consult with other teachers and trainers about
their use of instructional communication.
  credibility in a speech: Oral Communication Kathryn Sue Young, Howard Paul Travis,
2011-08-02 The complexity of a diverse society requires communication competence whether
building a relationship, resolving conflicts, interviewing, securing a job, working in teams, or making
a presentation. The third edition retains and enhances the hallmarks of the previous editions:
exceptional price, refreshingly concise yet complete coverage, and an engaging style to encourage
reader participation. This accessible exploration of communication skills provides practical advice
punctuated with meaningful examples about acquiring the essentials to encode and decode
messages appropriately and effectively. Objectives at the beginning of each chapter map the
content, while key words and discussion questions at the end review the skills discussed. Numerous



exercises build confidence about acquiring and using the tools necessary to be an effective
communicator. In the exercises on ethical encounters, readers contemplate challenging situations.
All of the exercises help readers analyze their skills, check their perceptions about themselves, and
encourage them to think critically about the choices availableand the possible consequences of those
choices. Professional perspectives throughout the book raise thought-provoking issues about
communication in various contexts. Oral Communication, 3/E presents all the essentials for an
introductory communication course in an affordable, pleasing, fun format.
  credibility in a speech: Knowing People Michael J. Lovaglia, 2007 Social psychology studies
one of civilization's most central concerns: human relationships. By understanding people's beliefs,
attitudes, and desires, individuals can fashion relationships that benefit all involved, rather than one
person or group at the expense of another. Written with a friendly style and engaging, accessible
language, the second edition of the popular textbook Knowing People selects some of the best
research in social psychology and shows how it can improve people's lives. This revised and updated
edition includes clear descriptions of the latest research and adds a new chapter on leadership and
emotion. Not only does Knowing People appeal to individual readers interested in improving their
relationships, but it is also valuable as a supplemental text in a wide variety of social science,
business, and professional courses_in all areas where successful interaction with other people is
important.
  credibility in a speech: Handbook of Instructional Communication Marian L Houser,
Angela Hosek, 2017-07-28 The Handbook of Instructional Communication offers a comprehensive
collection of theory and research focusing on the role and effects of communication in instructional
environments. Now in its Second Edition, the handbook covers an up-to-date array of topics that
includes social identity, technology, and civility and dissent. This volume demonstrates how to
understand, plan, and conduct instructional communication research as well as consult with scholars
across the communication discipline. Designed to address the challenges facing educators in
traditional and nontraditional settings, this edition features a wealth of in-text resources, including
directions for future research, suggested readings, and surveys for instructional assessment.
  credibility in a speech: Readings in Argumentation William L. Benoit, Dale Hample,
2012-02-13 No detailed description available for Readings in Argumentation.
  credibility in a speech: EBOOK: Human Communication: South African edition Stewart
Tubbs, Sylvia Moss, Nicolette Papastefanou, 2012-05-16 The new South African edition of Tubbs and
Moss offers examples, applications and cases tailored to the local market whilst retaining the
successful focus on the principles and contexts of communication studies. The authors link theory
and research with fundamental concepts and create plentiful opportunities for students to apply
their understanding and develop useful communication skills. The new edition is fully updated with
the most up to date reseach and examples, with a strong focus on cultural diversity, technology and
local applications.
  credibility in a speech: The History of Jesus of Nazara Theodor Keim, 1881
  credibility in a speech: The Social and Psychological Contexts of Language R. N. St. Clalr, H.
Giles, 2013-05-13 Published in the year 1982, The Social and Psychological Contexts of Language is
a valuable contribution to the field of Social Psychology.
  credibility in a speech: An Integrated Approach to Communication Theory and Research
Don W. Stacks, Michael B. Salwen, 2014-04-08 This volume provides an overview of communication
study, offering theoretical coverage of the broad scope of communication study as well as
integrating theory with research. To explicate the integration process, the chapter contributors --
experts in their respective areas -- offer samples in the form of hypothetical studies, published
studies, or unpublished research, showing how theory and research are integrated in their particular
fields. The book will appeal to graduate students and faculty members who want a thorough
overview of not only the field, but also sample research stemming from its various component parts.
  credibility in a speech: Communicating by Telephone Michael Argyle, 2013-10-22 This book
examines the contribution which social psychology has made to telecommunications, and in turn



considers how telecommunications have contributed to social psychology. The emphasis throughout
is on experimental research and theory. The history and development of the telephone is discussed,
with particular attention paid to its uses and effectiveness, especially in interviewing and surveys,
crisis intervention and counselling, and conferences and teaching. The theoretical background to the
main arguments of the book are introduced, concentrating on non-verbal communication, especially
looking, eye-contact, seeing and cuelessness. Outcome research, in particular the transmission of
information and problem solving, persuasion and person perception is discussed. Process is also
explored, including the content and style of interactions. The concluding section examines recent
research on teaching and learning by telephone.
  credibility in a speech: The Atlantic Reporter , 1926
  credibility in a speech: A Speaker's Guidebook Dan O'Hair, Rob Stewart, Hannah Rubenstein,
2011-10-26 A Speaker’s Guidebook is the best resource in the classroom, on the job, and in the
community. Praised for connecting with students who use and keep it year after year, this tabbed,
comb-bound text covers all the topics typically taught in the introductory course and is the
easiest-to-use public speaking text available. In every edition, hundreds of instructors have helped us
focus on the fundamental challenges of the public speaking classroom. Improving on this tradition,
the fifth edition does even more to address these challenges with stronger coverage of overcoming
speech anxiety, organizing and outlining, and more. And as the realties of public speaking change,
so does A Speaker’s Guidebook; the new edition also focuses on presentational speaking in a digital
world — from finding credible sources online to delivering presentations in a variety of mediated
formats. Read the preface.
  credibility in a speech: A Speaker's Guidebook with The Essential Guide to Rhetoric Dan
O'Hair, Rob Stewart, Hannah Rubenstein, 2011-10-26 A Speaker's Guidebook is the best resource in
the classroom, on the job, and in the community. Praised for connecting with students who use and
keep it year after year, this tabbed, comb-bound text covers all the topics typically taught in the
introductory course and is the easiest-to-use public speaking text available. In every edition,
hundreds of instructors have helped us focus on the fundamental challenges of the public speaking
classroom. Improving on this tradition, the fifth edition does even more to address these challenges
with stronger coverage of overcoming speech anxiety, organizing and outlining, and more. And as
the realties of public speaking change, so does A Speaker's Guidebook; the new edition also focuses
on presentational speaking in a digital world -- from finding credible sources online to delivering
presentations in a variety of mediated formats. -- From product description.
  credibility in a speech: The Bilingual Courtroom Susan Berk-Seligson, 2017-05-23 “An
essential text” that examines how interpreters can influence a courtroom, updated and expanded to
cover contemporary issues in our diversifying society (Criminal Justice). Susan Berk-Seligson’s
groundbreaking book presents a systematic study of court interpreters that raises some alarming
and vitally important concerns. Contrary to the assumption that interpreters do not affect the
dynamics of court proceedings, Berk-Seligson shows that interpreters could potentially make the
difference between a defendant being found guilty or not guilty. The Bilingual Courtroom draws on
more than one hundred hours of audio recordings of Spanish/English court proceedings in federal,
state, and municipal courts, along with a number of psycholinguistic experiments involving mock
juror reactions to interpreted testimony. This second edition includes an updated review of relevant
research and provides new insights into interpreting in quasi-judicial, informal, and specialized
judicial settings, such as small claims court, jails, and prisons. It also explores remote interpreting
(for example, by telephone), interpreter training and certification, international trials and tribunals,
and other cross-cultural issues. With a new preface by Berk-Seligson, this second edition not only
highlights the impact of the previous versions of The Bilingual Courtroom, but also draws attention
to the continued need for critical study of interpreting in our ever diversifying society.
  credibility in a speech: Performing the News Elia Powers, 2024-09-13 Performing the News:
Identity, Authority, and the Myth of Neutrality explores how journalists from historically
marginalized groups have long felt pressure to conform when performing for audiences. Many speak



with a flat, “neutral” accent, modify their delivery to hide distinctive vocal attributes, dress
conventionally to appeal to the “average” viewer, and maintain a consistent appearance to avoid
unwanted attention. Their aim is what author Elia Powers refers to as performance
neutrality—presentation that is deemed unobjectionable, reveals little about journalists’ social
identity, and supposedly does not detract from their message. Increasingly, journalists are
challenging restrictive, purportedly neutral forms of self-presentation. This book argues that
performance neutrality is a myth that reinforces the status quo, limits on-air diversity, and hinders
efforts to make newsrooms more inclusive. Through in-depth interviews with journalists in
broadcasting and podcasting, and those who shape their performance, the author suggests ways to
make journalism more inclusive and representative of diverse audiences.
  credibility in a speech: Principles and Types of Speech Communication Alan Houston Monroe,
Douglas Ehninger, 1974
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CREDIBILITY definition and meaning | Collins English Dictionary If someone or something
has credibility, people believe in them and trust them. The police have lost their credibility. The
president will have to work hard to restore his credibility



credibility, n. meanings, etymology and more | Oxford English Factsheet What does the noun
credibility mean? There are three meanings listed in OED's entry for the noun credibility. See
‘Meaning & use’ for definitions, usage, and quotation evidence
Credibility - definition of credibility by The Free Dictionary 1. The quality, capability, or power
to elicit belief: "The scandals posed a crisis of credibility for collegiate athletics" (Taylor Branch). 2.
A capacity for belief: a story that strained our credibility
credibility - Dictionary of English the state or quality of being believed or trusted. trustworthy:
The jury considered her testimony credible. effective or reliable: credible new defense weapons.
credibly, adv.: We have to
credibility noun - Definition, pictures, pronunciation and usage Definition of credibility noun
from the Oxford Advanced Learner's Dictionary. the quality that somebody/something has that
makes people believe or trust them. The prosecution did its
What is a Credibility Statement? - 3 days ago  What is a credibility statement? Learn how to
establish credibility in a speech with tips, examples, and ways to build audience trust
CREDIBILITY Definition & Meaning | noun the quality of being believable or worthy of trust.
After all those lies, his credibility was at a low ebb
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Rebuilding Trust: Regaining Credibility After Organizational Shakeups (9d) When businesses
experience significant organizational disruptions, employee trust is often the first casualty
Rebuilding Trust: Regaining Credibility After Organizational Shakeups (9d) When businesses
experience significant organizational disruptions, employee trust is often the first casualty
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