
frame of reference marketing
frame of reference marketing is a critical concept in branding and strategic marketing
that helps businesses position their products or services within a competitive landscape.
Understanding and utilizing a frame of reference allows marketers to define the category in
which their offerings compete, thereby influencing consumer perception and decision-
making. This approach is essential for differentiating a brand, clarifying its unique value
proposition, and effectively targeting the right audience. Throughout this article, the
importance of frame of reference marketing will be explored in detail, including how it
impacts brand positioning, messaging strategies, and competitive analysis. Additionally,
practical guidelines will be provided to help marketers establish a compelling frame of
reference that resonates with consumers and drives business growth. The article will
conclude with examples and best practices to demonstrate the application of this strategic
tool in various marketing contexts.
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Understanding Frame of Reference Marketing
Frame of reference marketing refers to the process of defining the market category or
context in which a brand or product is positioned. This concept helps consumers
understand what the product is, what it does, and how it compares to alternatives. By
establishing a clear frame of reference, marketers guide customer expectations and
facilitate easier decision-making. It serves as a foundational element in the creation of
brand identity and messaging strategies.

Definition and Purpose
The frame of reference is essentially the marketplace category or competitive set that a
brand claims as its domain. It answers the question: "What type of product or service is
this?" The purpose is to position the offering within a familiar context for consumers,
enabling them to relate to the brand and understand its relevance. Without a clear frame of
reference, a product may appear ambiguous or confusing, reducing its chances of market
success.



Relationship to Consumer Perception
Consumer perception is heavily influenced by the frame of reference. When a brand is
clearly categorized, consumers can use existing knowledge about that category to evaluate
the offering. This mental shortcut simplifies the buying process and increases the likelihood
of brand recall and preference. Frame of reference marketing shapes the cognitive
framework through which customers interpret marketing messages and product attributes.

Importance of Frame of Reference in Brand
Positioning
Brand positioning depends on effectively establishing a frame of reference, as it defines
where the brand fits within the competitive landscape. Positioning is not just about
differentiation but also about categorization, which helps consumers understand the
brand’s purpose and value. The frame of reference sets the stage for all branding efforts,
including communication, packaging, and pricing strategies.

Clarifying Market Category
Marketers must clearly specify the market or category their brand competes in to avoid
confusion. For example, a beverage brand must decide if it is positioned as a health drink,
an energy drink, or a soft drink. This clarity helps consumers align the brand with their
needs and expectations. A well-defined frame of reference creates a mental "slot" for the
brand within the consumer's mind.

Facilitating Competitive Differentiation
Once the frame of reference is established, brands can focus on differentiation within that
category. Differentiation highlights unique attributes or benefits that make the brand stand
out from competitors sharing the same frame of reference. This dual approach of
categorization plus differentiation is essential for effective brand positioning and market
success.

Developing an Effective Frame of Reference
Creating a strong frame of reference involves strategic analysis and careful decision-
making. The goal is to choose a category that aligns with the brand’s strengths and market
opportunities while making it easy for consumers to understand and relate to the product or
service.

Identify Relevant Market Categories
The first step in developing a frame of reference is identifying potential market categories



where the brand could fit. This involves analyzing industry segments, customer needs, and
competitor positioning to determine the most appropriate category.

Evaluate Consumer Needs and Preferences
Understanding the target audience’s needs and preferences is crucial. The frame of
reference should resonate with the consumers’ expectations and solve specific problems or
desires. This alignment ensures that the brand’s positioning is meaningful and compelling.

Align with Brand Strengths and Values
The chosen frame of reference must be consistent with the brand’s core strengths and
values. Authenticity in positioning builds trust and credibility, which are vital for long-term
brand loyalty. Marketers should avoid forcing a brand into a category that conflicts with its
identity.

Steps to Develop a Frame of Reference

Conduct market research to identify category options

Analyze competitor positioning within those categories

Assess customer perceptions and unmet needs

Select a category that aligns with brand attributes and market gaps

Craft messaging that clearly communicates the chosen frame of reference

Frame of Reference and Competitive Analysis
Competitive analysis plays a pivotal role in frame of reference marketing by revealing how
other brands are positioned within the target category. This insight allows marketers to
identify opportunities for differentiation and avoid direct confrontations with dominant
players unless strategically justified.

Identifying Key Competitors
Within the chosen frame of reference, it is essential to identify direct and indirect
competitors. Direct competitors offer similar products targeting the same customer
segment, while indirect competitors may fulfill the same need with different solutions.
Understanding these players helps refine positioning strategies.



Assessing Competitor Strengths and Weaknesses
Analyzing competitors’ strengths and weaknesses within the frame of reference provides
insights into market gaps and potential areas for innovation. This assessment informs
decisions on product features, pricing, and marketing tactics that can give the brand a
competitive edge.

Positioning Against Competitors
Effective frame of reference marketing involves positioning the brand in a way that
highlights its unique benefits relative to competitors. This may involve emphasizing
superior quality, better value, innovative features, or emotional connections that
differentiate the brand in consumers’ minds.

Examples of Frame of Reference Marketing
Real-world examples illustrate how brands successfully use frame of reference marketing to
establish their market position and appeal to target audiences. These cases demonstrate
the practical application and impact of this strategic concept.

Apple and the Personal Technology Market
Apple positions its products within the personal technology and lifestyle category,
emphasizing innovation, design, and user experience. Its frame of reference differentiates
Apple from generic computer manufacturers by highlighting premium quality and seamless
ecosystem integration.

Tesla in the Automotive Industry
Tesla redefined the frame of reference in the automotive industry by positioning itself as a
leader in electric vehicles and sustainable energy. This distinct category positioning allows
Tesla to stand out in a traditionally gasoline-powered car market while appealing to
environmentally conscious consumers.

Dollar Shave Club in the Grooming Market
Dollar Shave Club positioned itself within the grooming market as a disruptor offering
affordable, convenient subscription-based razors. By creating a new frame of reference
focused on value and ease of access, it challenged established brands and rapidly gained
market share.



Best Practices for Implementing Frame of
Reference Marketing
Implementing frame of reference marketing requires strategic planning, consistent
messaging, and ongoing evaluation. The following best practices help ensure the
effectiveness of this approach in building strong brand positioning.

Maintain Consistency Across Channels
Consistent communication of the chosen frame of reference across all marketing channels
reinforces brand identity and helps solidify consumer perception. This includes advertising,
social media, packaging, and customer service.

Continuously Monitor Market Dynamics
Markets evolve, and so should the frame of reference. Regularly monitoring industry trends,
competitor moves, and consumer feedback allows brands to adjust their positioning as
needed to stay relevant and competitive.

Educate Consumers Effectively
When introducing a new or unique frame of reference, educating consumers about the
category and the brand’s role within it is crucial. Clear, compelling messaging that explains
the benefits and differentiators facilitates adoption and preference.

Leverage Emotional and Functional Benefits
Combining emotional appeal with functional advantages within the frame of reference
strengthens brand resonance. Consumers often make purchasing decisions based on both
rational and emotional factors, so addressing both enhances positioning impact.

Best Practices Summary

Define a clear and relevant market category

Align the frame of reference with customer needs and brand strengths

Ensure messaging consistency across all touchpoints

Adapt positioning in response to market changes

Balance emotional and functional brand benefits



Frequently Asked Questions

What is a frame of reference in marketing?
A frame of reference in marketing is the category or context within which a product or
brand is positioned, helping consumers understand what it is and how it compares to
alternatives.

Why is establishing a clear frame of reference
important in marketing?
Establishing a clear frame of reference helps marketers communicate the product’s
purpose, differentiate it from competitors, and guide consumer perceptions and
expectations effectively.

How does frame of reference influence consumer
decision-making?
The frame of reference shapes how consumers interpret a product’s features and benefits,
influencing their evaluation process and ultimately their purchase decisions by providing a
relevant comparison set.

Can a brand have multiple frames of reference in
marketing?
Yes, a brand can have multiple frames of reference if it targets different market segments
or offers diverse product lines, each positioned within distinct categories to appeal to varied
consumer needs.

How do marketers determine the appropriate frame of
reference for a product?
Marketers analyze the target audience, competitive landscape, and product attributes to
select a frame of reference that best highlights the product’s unique value and resonates
with consumer expectations.

Additional Resources
1. Frame of Reference Marketing: How to Position Your Brand for Maximum Impact
This book explores the concept of frame of reference in marketing and how it shapes
consumer perception. It offers practical strategies for defining and communicating your
brand’s unique position in a crowded marketplace. Through real-world examples, readers
learn to create compelling positioning statements that resonate with target audiences and



differentiate from competitors.

2. Positioning: The Battle for Your Mind
Authored by Al Ries and Jack Trout, this classic marketing book introduces the idea of
positioning as a frame of reference in consumers’ minds. It highlights the importance of
establishing a clear, distinctive position to influence buying decisions. The book provides
numerous case studies demonstrating successful and failed positioning efforts, making it
essential for marketers looking to master frame of reference marketing.

3. The Brand Gap: How to Bridge the Distance Between Business Strategy and Design
Marty Neumeier’s book delves into the role of branding in creating a powerful frame of
reference. It explains how design and messaging work together to build a coherent brand
identity that shapes consumer perceptions. The book offers actionable insights on aligning
business strategy with brand positioning to create meaningful connections with customers.

4. Blue Ocean Strategy: How to Create Uncontested Market Space and Make Competition
Irrelevant
This influential book by W. Chan Kim and Renée Mauborgne discusses how companies can
redefine their frame of reference by creating new, uncontested markets. It encourages
marketers to look beyond existing industry boundaries and develop innovative value
propositions. The strategies presented help brands shift customer perceptions and avoid
head-to-head competition.

5. Marketing Management
Philip Kotler’s comprehensive textbook covers the fundamentals of marketing, including the
critical role of frame of reference in market segmentation and positioning. It provides
frameworks for analyzing competitive environments and crafting marketing strategies that
establish a clear market position. The book is a valuable resource for understanding how
frame of reference impacts the entire marketing process.

6. Brand Positioning: Strategies for Competitive Advantage
This book focuses specifically on techniques for establishing and maintaining a strong
frame of reference for brands. It outlines methods for identifying target markets,
understanding customer needs, and differentiating products effectively. Readers gain
insights into crafting messaging that consistently reinforces a brand’s position in the
consumer’s mind.

7. Contagious: Why Things Catch On
Jonah Berger’s book explains how ideas and products become popular by leveraging social
dynamics and cognitive frames. It examines the role of framing in making marketing
messages more memorable and shareable. The book provides practical advice on designing
campaigns that tap into existing frames of reference to enhance word-of-mouth and viral
marketing.

8. Made to Stick: Why Some Ideas Survive and Others Die
Chip Heath and Dan Heath explore why certain ideas stick in people’s minds, focusing on
simplicity and relevance within a frame of reference. The book offers principles for crafting
messages that resonate deeply with audiences and influence behavior. Marketers learn how
to frame their value propositions in ways that make ideas unforgettable.

9. Crossing the Chasm: Marketing and Selling High-Tech Products to Mainstream Customers



Geoffrey A. Moore’s book addresses the challenge of shifting a high-tech product’s frame of
reference to appeal to mainstream markets. It explains how marketers can reposition
products to bridge the gap between early adopters and the broader customer base. The
book provides strategies for redefining market categories and creating new frames of
reference that drive adoption.
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  frame of reference marketing: Kellogg on Marketing Alexander Chernev, Philip Kotler,
2023-04-05 The ultimate marketing resource from the world’s leading scholars From the world’s #1
MBA marketing program comes the latest edition of Kellogg on Marketing, presented by Philip
Kotler and Alexander Chernev. With hundreds of pages of brand-new material on timely topics, like
creating value to disrupt markets, defensive marketing strategies, strategic customer management,
building strong brands, and marketing in the metaverse, the book explores foundational and
advanced topics in marketing management. You’ll discover a renewed focus on digital
transformation and data analytics, as well as comprehensive explanations of the strategic and
tactical aspects of effective marketing. From managing business growth to identifying target
customers, developing a meaningful value proposition, and data-driven marketing, every area
relevant to marketing professionals is covered by expert contributors possessing unique insights into
their respective competencies. Readers will also find: Discussions of the unique challenges facing
brands in designing and managing their image and techniques for building resilient brands
Strategies for creating loyal customers and developing personalization at scale Strategies for
designing effective omni-channel marketing platforms Strategies for crafting a successful
cross-platform communications campaigns Discussions on the application of data analytics and
artificial intelligence to the creation of successful marketing programs An indispensable resource for
any professional expected to contribute to their organization’s marketing efforts or business growth,
Kellogg on Marketing, Third Edition, also earn a place in curricula of the business school educating
the next generation of business leaders.
  frame of reference marketing: The Common Frame of Reference Gerhard Wagner, 2009
Recoge: Contract remedies from the incentive perspective. -- Remedies for breach of contract in the
DCFR. -- Beyond expectation?- An assesment of the DCFR rule on contratual damages. -- The right to
specific performance under the DCFR. -- Long-term contracts and the DCFR. Interpretation and
adjustment. --Consumer law in the DCFR. -- Non-discrimination in the DCFR. -- The law of torts in
the DCFR.
  frame of reference marketing: Communicational Marketing Luigi Carlo De Micco, 2010
Communication is of vital importance for everyone. It is omnipresent and exerts enormous influence
on the way we think and act - from interpersonal relationships to consumer behavior. Marketing
comes into play whenever something is to be sold. It lays out the course of action, determines the
goals, and develops the strategies by which these goals can be attained as quickly and effectively as
possible. In Communicational Marketing, Luigi Carlo De Micco combines both of these factors. Like
other marketing approaches, communicational marketing is concerned with the advertising and
selling of products and services. But unlike conventional advertising methods, the starting point for
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communicational marketing is not the individual psyche but rather the inter-communicational
processes that have a lasting effect on the behavior of those involved. De Micco explains the role
played by communication in modern marketing and the mechanisms that have to be taken into
account. He shows the reasons for the failure of marketing ideas by analyzing the paradoxes in
well-known advertising approaches, and provides the reader with communication-oriented
marketing strategies. Communicational marketing presupposes a competent, self-directed buyer
who categorically rejects suggestion and who is able to recognize manipulation whenever he or she
is exposed to it.
  frame of reference marketing: How to Innovate in Marketing (Collection) Monique
Reece, Rawn Shah, Michael Tasner, 2010-10-19 Breakthrough marketing techniques for reigniting
growth and profitability! Real-time marketing, social networking, Web 3.0, and more! Three full
books of proven solutions for driving breakthrough growth and profitability! Master a six-step
strategy for real-time marketing that reignites growth… choose the right social networking tools and
resources for your business… reach and motivate customers using advanced Web 3.0 marketing
techniques your competitors haven’t discovered yet… and much more! From world-renowned
leaders and experts, including Monique Reece, Rawn Shah, and Michael Scott Tasner
  frame of reference marketing: Marketing Communications Micael Dahlen, Fredrik Lange,
Terry Smith, 2009-12-21 Marketing Communications: A Brand Narrative Approach is a mainstream,
student-driven text which gives prominence to the driving force of all Marketing Communications:
the imperative of Branding. The book aims to engage students in an entertaining, informative way,
setting the conceptual mechanics of Marketing Communications in a contemporary, dynamic
context. It includes key current trends such as: Brand narrative approach - Cases such as Dove,
Harley-Davidson, Nike and World of War Craft feature real-life, salient examples which are engaging
for students and reflect the growth of co-authored brand ‘stories’ to help build and maintain brands
by customer engagement through meaningful dialogues. Media neutral/multi-media approach - This
text has a sound exploration of online and offline synergy combining one-message delivery and
multi-media exposures, through examples of companies and political campaigns using
‘non-traditional’ media to reach groups not locking into ‘normal channels’. This brand new text
features an impressive mixture of real-life brand case studies underpinned with recent academic
research and market place dynamics. The format is structured into three sections covering analysis,
planning and implementation and control of Marketing Communications. Using full colour examples
of brands, and student-friendly diagrams, the book acknowledges that the modern student learns
visually as well as through text. ***COMPANION WEBSITE - www.marketing-comms.com ***
  frame of reference marketing: The Virtues of Green Marketing Erik Bengtson, Oskar
Mossberg, 2023-06-28 This open access book explores the idea that corporate rhetoric can be a
force for good. In developing a new framework for analysis and discussion of green marketing, the
authors argue that corporate environmental rhetoric can be harnessed to contribute to climate
transition and a more sustainable market economy. The work explores the transformative power
inherent in green promises and sets a vision of what green marketers should strive for. Engaging
with selected research on organizational theory, the authors negotiate the conflicting paradigms of
rhetorical theory and their relation to the study of corporate legitimation practices. The resulting
theoretical framework provides an analytical scheme that can be useful in various disciplines – such
as sociology, economics, law, marketing theory, and communication. It also illustrates how we can
find new answers to contemporary challenges by re-imagining rhetoric. This is an open access book.
  frame of reference marketing: No BS Marketing to Seniors and Leading Edge Boomers Dan
S. Kennedy, Chip Kessler, 2012-10-08 Go Where the Money Is BOOMERS & SENIORS: Hold over
50% of the nation’s wealth and more of its discretionary spending 46% have net worths exceeding
$2-million Hold $1 out of every $2 available to advertisers, marketers, merchants, and service
providers This is not a book about social good or business excellence or broad, big, sweeping ideas.
It is a manual about getting money from those who have it and are, given reason and their interests
met, very willing to spend it —on just about everything, and more of it, at higher average prices than



any other consumers. Covers: What leading-edge boomers and seniors buy and why they buy it: the
diversity and amount of their spending will surprise you Opportunities with The Affluent and The
Still-Working: while 10,000 retire every day, 72% of boomers plan to keep working past age 65 The
power of profiling: learn how to sub-divide this market, develop the profile of your ideal customer
within this demographic, and use it profitably The New American Family: 2 and 3 generations under
one roof: what does this mean to your business? The 10 best advantages of marketing to boomers
and seniors and how to leverage them: Capitalize on conditioned behaviors and imbedded commands
How to incorporate the power of…frame of reference, familiarity, classic credibility, fear and stress
reduction, aspirations, and ambition in your advertising, marketing, and selling Lessons from and
secrets of: AARP, Disney, Playboy, psychics and mentalists, 7-figure income financial advisors,
dentists and lawyers, the mattress store with prices starting 6X the national price average, the J.
Crew Co., Facebook, Coke vs. Pepsi, and others
  frame of reference marketing: Fundamentals of Marketing Dr. Nimit M. Sheth , Dr.
Prashant G. Mishra, 2024-11-18 Fundamentals of Marketing serves as a comprehensive guide for
students, professionals, and enthusiasts eager to understand the principles and practices of modern
marketing. This book unravels the intricate world of marketing by blending theory with real-world
applications, making it a vital resource for those seeking to excel in this dynamic field. The book
begins with a foundational exploration of marketing concepts, including the evolution of marketing,
its importance in today’s global economy, and the role of technology in reshaping consumer
behavior. It delves into critical topics such as market research, segmentation, positioning, and the
marketing mix—product, price, place, and promotion—providing readers with actionable insights for
creating impactful marketing strategies. Each chapter is enriched with case studies from leading
industries, illustrating how organizations adapt to challenges and seize opportunities in highly
competitive markets. The integration of traditional marketing practices with modern digital trends
such as social media marketing, influencer marketing, and data-driven decision-making sets this
book apart, ensuring its relevance in the digital age.With an emphasis on both academic rigor and
practical application, Fundamentals of Marketing is structured to be user-friendly, featuring
summaries, exercises, and discussion prompts to reinforce learning. Whether you're preparing for a
marketing career, upgrading your skills, or seeking to understand consumer behavior, this book is
your go-to resource for mastering the art and science of marketing.
  frame of reference marketing: ,
  frame of reference marketing: Technological Challenges Carolina Machado, 2022-04-27 This
book discusses and exchanges information on principles, strategies, models, techniques,
methodologies and applications of technological challenges in a digital era. It helps the reader to
develop the skills required in the digital age and to acquire the knowledge and know-how necessary
to drive their organizations to success. This book presents contributions that are exceptional in
terms of theory and/or practice in the area of human resources management, technological
management, digital age, creativity, technological innovation, organizational innovation, business
analytics and flexibility.
  frame of reference marketing: Kellogg on Branding Alice M. Tybout, Tim Calkins,
2011-01-07 The Foreword by renowned marketing guru Philip Kotler sets the stage for a
comprehensive review of the latest strategies for building, leveraging, and rejuvenating brands.
Destined to become a marketing classic, Kellogg on Branding includes chapters written by respected
Kellogg marketing professors and managers of successful companies. It includes: The latest thinking
on key branding concepts, including brand positioning and design Strategies for launching new
brands, leveraging existing brands, and managing a brand portfolio Techniques for building a
brand-centered organization Insights from senior managers who have fought branding battles and
won This is the first book on branding from the faculty of the Kellogg School, the respected resource
for dynamic marketing information for today's ever-changing and challenging environment. Kellogg
is the brand that executives and marketing managers trust for definitive information on proven
approaches for solving marketing dilemmas and seizing marketing opportunities.



  frame of reference marketing: Essentials of International Marketing Donald L. Brady,
2014-12-18 Unlike other International Marketing texts, Essentials of International Marketing
includes only the most important information that can be easily covered in one semester. The book
covers all the key topics for an International Marketing course, but in a concise, no-nonsense
manner that meets the needs of undergraduates..In addition to including all the basic topics, this
affordable text also offers two unique chapters on the metric system and on countertrade that
provide essential information for successful international marketers. Essentials of International
Marketing has been extensively class-tested and is well crafted to serve as a learning tool and a
ready reference for students. Each chapter includes an opening case vignette, learning objectives,
plentiful exhibits and tables, a summary, key terms, and discussion questions.
  frame of reference marketing: A Factual Assessment of the Draft Common Frame of
Reference Luisa Anatoniolli, Francesca Fiorentini, 2010-12-23 This book contains a case-based
assessment of the Draft Common Frame of Reference carried out by the Common Core Evaluating
Group, which gathers a number of well-established and younger scholars coming from Eastern and
Western countries of the European Union using the working method of the research project The
Common Core of European Private Law (www.common-core.org). The aim of the assessment is to
test how the Draft Common Frame of Reference could work when applied in different national legal
systems. To this end, a number of factual situations, i.e. hypothetical cases, have been drafted by the
authors and solved through the application of both national rules and rules of the DCFR. Thereby,
similarities and differences in the outcome of the cases have been analysed, together with
difficulties - if any - in the application of the Principles of European Law. The Common Core
assessment has been carried out as part of the Joint Network of European Private Law Project
(CoPECL), financed by the EU Commission.
  frame of reference marketing: Marketing Management Philip Kotler, Kevin Keller, Mairead
Brady, Malcolm Goodman, Torben Hansen, 2019-07-12 The classic Marketing Management is an
undisputed global best-seller – an encyclopedia of marketing considered by many as the
authoritative book on the subject.
  frame of reference marketing: Marketing Management Luca M. Visconti, Lisa Peñaloza, Nil
Toulouse, 2020-05-04 Culture pervades consumption and marketing activity in ways that potentially
benefit marketing managers. This book provides a comprehensive account of cultural knowledge and
skills useful in strategic marketing management. In making these cultural concepts and frameworks
accessible and in discussing how to use them, this edited textbook goes beyond the identification of
historical, sociocultural, and political factors impinging upon consumer cultures and their effects on
market outcomes. This fully updated and restructured new edition provides two new introductory
chapters on culture and marketing practice and improved pedagogy, to give a deeper understanding
of how culture pervades consumption and marketing phenomena; the way market meanings are
made, circulated, and negotiated; and the environmental, ethical, experiential, social, and symbolic
implications of consumption and marketing. The authors highlight the benefits that managers can
reap from applying interpretive cultural approaches across the realm of strategic marketing
activities including: market segmentation, product and brand positioning, market research, pricing,
product development, advertising, and retail distribution. Global contributions are grounded in the
authors’ primary research with a range of companies including Cadbury’s Flake, Dior, Dove, General
Motors, HOM, Hummer, Kjaer Group, Le Bon Coin, Mama Shelter, Mecca Cola, Prada, SignBank,
and the Twilight community. This edited volume, which compiles the work of 58 scholars from 14
countries, delivers a truly innovative, multinationally focused marketing management textbook.
Marketing Management: A Cultural Perspective is a timely and relevant learning resource for
marketing students, lecturers, and managers across the world.
  frame of reference marketing: Principles of Integrated Marketing Communications Lawrence
Ang, 2021-02-23 Explains the principles and practice of implementing an effective marketing
strategy using a variety of channels and techniques, such as brand equity, advertising and personal
selling.



  frame of reference marketing: Strategic Marketing Frank Bradley, 2003-06-02 Das
Marketing ist eine der wichtigsten, wenn nicht gar die wichtigste Aufgabe jedes erfolgreichen
Unternehmens. Das Analysieren der Kundenbasis und das stete Bemühen, die Kundenerwartungen
effektiver zu erfüllen und zu übertreffen als die Konkurrenz, sind der Schlüssel zu langfristigem
strategischem Erfolg. Nur wenige Lehrbücher konzentrieren sich direkt auf den Kunden. Die
meisten folgen entweder dem traditionellen Marketing Mix-Ansatz, der auf den 4 Ps beruht, und
gehen kaum auf das Marketing in einem weiter gefassten Kontext ein. Fazit: Diese Lehrbücher sind
in der Regel viel zu umfangreich und nicht ganz zeitgemäß. Strategic Marketing ist anders: Das
Buch ist kundenorientiert und konzentriert sich im wesentlichen auf die drei Gründe, warum ein
Unternehmen exisistiert: um den Kunden Wert bereitzustellen, zu kommunizieren und zu vermitteln.
Prägnant, anschaulich und praxisnah!
  frame of reference marketing: Agricultural Economic Report , 1973
  frame of reference marketing: Services Marketing: Rao, 2011 The second edition of Services
Marketing, with an enhanced conceptual foundation, meets this requirement of students, managers
and marketing professionals. The enhanced pedagogy and coverage in this edition in conjunction
with the lucid and pithy style of the author make this book perfect for students of business
administration, commerce and management.
  frame of reference marketing: Implementing International Services Tilo Böhmann,
Wolfgang Burr, Thomas Herrmann, Helmut Krcmar, 2011-09-30 The authors present a set of
methods for designing and planning the implementation of business-to-business services in
international markets and explain the practical use of the methods.
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surrounds and supports a picture, door, or window: 2. the plastic or metal. Learn more
Ready Made Frames - Jerry's Artarama Find over 250 styles of ready made frames in many
finishes, sizes and colors. Choose from top selections in all shapes, colors, and sizes on sale
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