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frank t rothaermel strategic management is a pivotal concept in the field of
business strategy, widely recognized for its comprehensive approach to
understanding and implementing effective strategic practices. Frank T.
Rothaermel, a distinguished scholar and author, has contributed extensively
to the academic and practical realms of strategic management. His frameworks
and insights help organizations navigate complex competitive environments,
leverage core competencies, and sustain long-term competitive advantages.
This article explores Rothaermel’s strategic management theories, his key
contributions, and the practical applications that businesses can derive from
his work. By examining his models, readers will gain a deeper understanding
of strategic analysis, formulation, and implementation. The discussion will
also delve into the integration of innovation and technology in strategic
planning, a hallmark of Rothaermel’s approach. The following sections provide
a detailed overview of Frank T. Rothaermel’s strategic management principles,
ensuring a well-rounded comprehension of this essential business discipline.

Overview of Frank T. Rothaermel’s Strategic Management

Core Concepts in Rothaermel’s Strategic Management

Strategic Analysis and Competitive Advantage

Innovation and Technology in Strategic Management

Applications of Rothaermel’s Strategic Management Framework

Overview of Frank T. Rothaermel’s Strategic
Management

Frank T. Rothaermel’s strategic management approach integrates both
theoretical and practical insights to help organizations achieve sustainable
competitive advantage. His work emphasizes the dynamic nature of strategy,
highlighting how firms must continuously adapt to shifting market conditions
and technological advancements. Rothaermel’s models often combine elements of
resource-based theory, industry analysis, and innovation management to create
a holistic framework. This comprehensive perspective allows firms to evaluate
internal capabilities alongside external opportunities and threats. His
contributions have become foundational in business education, particularly
through his widely used textbooks and research publications. Understanding



Rothaermel’s approach provides valuable guidance for managers seeking to
align resources, market positioning, and innovation efforts effectively.

Background and Academic Contributions

Frank T. Rothaermel is a professor of strategic management whose research
spans innovation, technology strategy, and competitive dynamics. His academic
background and extensive research have led to significant advancements in how
businesses approach strategy formulation and execution. Rothaermel’s
textbooks are used globally in MBA and executive education programs,
reflecting his authority in the field. His research often explores the
intersection of innovation and competitive strategy, focusing on how
technological change reshapes industry structure and firm behavior.

Key Publications and Influence

Among Rothaermel’s most influential works is his textbook on strategic
management, which synthesizes complex theories into accessible frameworks.
This publication serves as a core resource for students and practitioners
alike. Additionally, his journal articles contribute to ongoing scholarly
debates about innovation, alliances, and strategic adaptation. Rothaermel’s
influence extends beyond academia, impacting consulting practices and
strategic decision-making in various industries.

Core Concepts in Rothaermel’s Strategic
Management

At the heart of Frank T. Rothaermel’s strategic management philosophy lies a
set of core concepts that guide firms in understanding and crafting effective
strategies. These concepts include the resource-based view, competitive
advantage, industry analysis, and dynamic capabilities. Rothaermel emphasizes
the importance of aligning internal strengths with external market conditions
to achieve superior performance. His work stresses that sustainable
competitive advantage arises from unique resources and capabilities that are
valuable, rare, difficult to imitate, and well-organized.

Resource-Based View (RBV)

The resource-based view, central to Rothaermel’s framework, focuses on
leveraging a firm’s internal assets to outperform competitors. According to
this perspective, competitive advantage stems from resources that competitors



cannot easily replicate. Rothaermel highlights how intangible assets such as
brand reputation, intellectual property, and organizational culture
contribute significantly to strategic success.

Industry Analysis and Competitive Forces

Rothaermel integrates traditional industry analysis tools, such as Porter’s
Five Forces, to assess external competitive pressures. This analysis helps
firms identify opportunities and threats within their industry environment.
By examining factors like supplier power, buyer power, competitive rivalry,
threat of new entrants, and threat of substitutes, businesses can better
position themselves strategically.

Dynamic Capabilities

Recognizing the fast-paced nature of modern markets, Rothaermel underscores
the role of dynamic capabilities—the firm’s ability to adapt, integrate, and
reconfigure internal and external competencies. This concept is crucial for
sustaining competitive advantage amid technological disruptions and evolving
customer demands.

Strategic Analysis and Competitive Advantage

Strategic analysis is a foundational element in Frank T. Rothaermel’s
approach to strategic management. His methodology involves a rigorous
examination of both internal and external environments to inform decision-
making. By conducting comprehensive analyses, firms can identify key drivers
of competitive advantage and develop strategies that capitalize on these
insights. Rothaermel’s frameworks assist organizations in assessing market
trends, competitor behavior, and resource allocation to optimize strategic
outcomes.

SWOT Analysis in Rothaermel’s Framework

Rothaermel incorporates SWOT analysis as a practical tool to evaluate
internal strengths and weaknesses alongside external opportunities and
threats. This method facilitates strategic alignment by helping firms
understand how to exploit their strengths in favorable market conditions
while mitigating weaknesses and addressing risks.



Value Chain Analysis

Value chain analysis is another critical aspect of Rothaermel’s strategic
toolkit. It enables firms to dissect their operational activities to identify
sources of value creation and cost advantages. By optimizing the value chain,
companies can enhance efficiency and differentiate themselves from
competitors.

Sources of Competitive Advantage

According to Rothaermel, competitive advantage arises from multiple sources,
including:

Unique product or service features

Cost leadership through operational efficiencies

Access to superior technology or innovation

Strong brand equity and customer loyalty

Effective strategic alliances and partnerships

Innovation and Technology in Strategic
Management

Innovation and technology sit at the core of Frank T. Rothaermel’s strategic
management philosophy. He argues that in today’s rapidly evolving business
landscape, firms must integrate innovation into their strategic planning
processes to maintain relevance and competitiveness. Rothaermel’s work
extensively covers how technological advancements affect industry dynamics
and the strategic choices companies must make to harness these changes.

Role of Innovation in Competitive Strategy

Innovation is portrayed not merely as product development but as a strategic
imperative that influences market positioning and growth. Rothaermel
highlights the need for firms to foster a culture of innovation, invest in
research and development, and adapt their business models to technological
shifts.



Technology and Industry Evolution

Frank T. Rothaermel’s research details how technology drives industry
evolution by changing cost structures, altering customer expectations, and
enabling new entrants to disrupt established players. His strategic
management framework encourages firms to anticipate technological trends and
proactively adjust their strategies accordingly.

Strategic Alliances and Innovation Networks

Rothaermel also emphasizes the importance of strategic alliances and
innovation networks as mechanisms to access new technologies and
capabilities. Collaborations with research institutions, startups, and other
firms can accelerate innovation and enhance competitive positioning.

Applications of Rothaermel’s Strategic
Management Framework

The practical applications of Frank T. Rothaermel’s strategic management
principles span various industries and organizational contexts. His
frameworks provide actionable guidance for firms aiming to improve strategic
decision-making, foster innovation, and achieve sustainable growth.
Businesses can apply Rothaermel’s insights in areas such as corporate
strategy, technology management, and competitive analysis.

Corporate Strategy Development

By leveraging Rothaermel’s models, companies can design corporate strategies
that align with their core competencies and market environment. This
alignment ensures that strategic initiatives support long-term objectives and
enhance overall firm value.

Innovation Management

Organizations use Rothaermel’s insights to structure innovation processes,
manage R&D investments, and build innovation ecosystems. This approach helps
firms maintain agility and capitalize on emerging technological
opportunities.



Competitive Positioning and Market Entry

Rothaermel’s strategic frameworks assist firms in evaluating competitive
landscapes and making informed decisions about market entry, product
launches, and partnership formation. His emphasis on dynamic capabilities
ensures that companies remain adaptable in the face of changing conditions.

Assess internal resources and capabilities thoroughly1.

Analyze external industry forces to identify opportunities and threats2.

Integrate innovation and technology into strategic planning3.

Develop dynamic capabilities to adapt to market changes4.

Leverage strategic alliances for enhanced innovation and competitiveness5.

Frequently Asked Questions

Who is Frank T. Rothaermel in the field of strategic
management?
Frank T. Rothaermel is a professor and author known for his expertise in
strategic management, innovation, and technology management. He has written
widely used textbooks that integrate theory with current research in the
field.

What are the key themes in Frank T. Rothaermel's
strategic management approach?
Frank T. Rothaermel emphasizes the integration of innovation, technology, and
competitive advantage in his strategic management framework, focusing on how
firms sustain long-term performance through dynamic capabilities and
ecosystem strategies.

Which textbook by Frank T. Rothaermel is most
popular for studying strategic management?
The textbook "Strategic Management" by Frank T. Rothaermel is highly popular
among students and educators for its contemporary approach, combining
theoretical concepts with real-world business examples and case studies.



How does Frank T. Rothaermel address innovation in
strategic management?
Rothaermel highlights innovation as a critical driver of competitive
advantage, discussing how firms can manage technological change, foster R&D,
and leverage alliances to stay ahead in dynamic markets.

What research contributions has Frank T. Rothaermel
made to strategic management?
Frank T. Rothaermel has contributed research on technology commercialization,
strategic alliances, and the role of ecosystems in firm performance, helping
bridge the gap between academic theory and practical application in strategic
management.

How is Frank T. Rothaermel’s work relevant to
current trends in strategic management?
Rothaermel’s work remains relevant by addressing emerging topics such as
digital transformation, innovation ecosystems, and the strategic management
of technology, providing frameworks that help firms navigate rapidly changing
business environments.

Additional Resources
1. Strategic Management: Concepts and Cases by Frank T. Rothaermel
This textbook offers a comprehensive introduction to strategic management,
blending theory with real-world examples. Rothaermel emphasizes the
importance of competitive advantage and innovation in dynamic environments.
The book includes numerous case studies that enhance understanding of
strategic analysis and implementation.

2. Competitive Advantage: Creating and Sustaining Superior Performance by
Michael E. Porter
Porter’s seminal work explores the core concepts behind competitive strategy
and industry analysis. This book introduces frameworks like the Five Forces
and value chain analysis that are foundational to Rothaermel’s strategic
management approach. It is essential reading for understanding how firms
sustain long-term competitive advantages.

3. Strategic Management and Competitive Advantage: Concepts and Cases by Jay
B. Barney and William S. Hesterly
This text focuses on resource-based views of the firm and strategic decision-
making. It complements Rothaermel’s work by delving deeper into internal
capabilities and organizational resources that drive competitive advantage.
The book is known for its rigorous theoretical foundation and practical case
studies.



4. Blue Ocean Strategy: How to Create Uncontested Market Space and Make the
Competition Irrelevant by W. Chan Kim and Renée Mauborgne
Kim and Mauborgne introduce the concept of creating “blue oceans,” or
untapped market spaces, as a strategic alternative to competing in saturated
markets. Their frameworks for value innovation align with Rothaermel’s
emphasis on innovation in strategy. The book offers actionable tools for
firms seeking to break away from competition.

5. Exploring Corporate Strategy by Gerry Johnson, Kevan Scholes, and Richard
Whittington
This textbook provides a broad overview of strategic management theories and
models, integrating them with practical business challenges. It complements
Rothaermel’s approach by offering diverse perspectives on strategy
formulation and implementation. The book is widely used in business schools
for its clarity and applicability.

6. Strategic Management: Theory and Practice by John A. Parnell
Parnell’s book combines strategic management theories with practical
applications, emphasizing decision-making in complex environments. The text
includes detailed case studies and examples that reinforce Rothaermel’s
insights on competitive dynamics and innovation. It is a useful resource for
students and practitioners alike.

7. The Innovator’s Dilemma: When New Technologies Cause Great Firms to Fail
by Clayton M. Christensen
Christensen’s groundbreaking work discusses how disruptive technologies can
upend established firms, a concept central to Rothaermel’s discussions on
innovation strategy. The book provides valuable lessons on managing
innovation and adapting strategic approaches in changing markets. It is
influential for understanding the challenges of sustaining competitive
advantage.

8. Strategic Thinking and Management by John P. Kotter
Kotter’s book explores the cognitive processes behind effective strategic
thinking and leadership. It highlights the importance of vision, change
management, and strategic alignment, complementing Rothaermel’s focus on
strategy execution. The book offers practical guidance on leading
organizations through strategic transitions.

9. Corporate Strategy: Tools for Analysis and Decision-Making by Phanish
Puranam and Bart Vanneste
This book emphasizes analytical tools and frameworks for strategic decision-
making at the corporate level. It aligns with Rothaermel’s approach by
providing rigorous methods for assessing competitive environments and
resource allocation. The text is valuable for understanding the complexities
of corporate strategy formulation and execution.
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His approach not only offers students a learning experience that uniquely combines rigor and
relevance, but also provides tight linkage between the concepts and cases. Rothaermel 5e prepares
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challenges they will face as managers in the globalized and turbulent business environment of the
21st century. With a single, strong voice that weaves together classic and cutting-edge theory with
in-chapter cases and strategy highlights, to teach students how companies gain and sustain
competitive advantage. OneBook...OneVoice...OneVision
  frank t rothaermel strategic management: Loose-Leaf for Strategic Management: Concepts
Frank T. Rothaermel, 2014-01-10 This full featured text is provided as an option to the price
sensitive student. It is a full 4 color text that’s three whole punched and made available at a discount
to students. The loose-leaf is also available in a package with Connect Plus.
  frank t rothaermel strategic management: Strategic Management Frank T. Rothärmel,
2018-01-22 Strategic Management, 4e by Frank T. Rothaermel is the fastest growing Strategy title
in the market because it uses a unified, singular voice to help students synthesize and integrate
theory, empirical research, and practical applications with current, real-world examples. His
approach not only offers students a learning experience that uniquely combines rigor and relevance,
but also provides tight linkage between the concepts and cases. Rothaermel 4e prepares students
with the foundation they need to understand how companies gain and sustain competitive
advantage, while developing students' skills to become successful future leaders capable of making
well-reasoned strategic decisions.
  frank t rothaermel strategic management: Loose-Leaf for Strategic Management:
Concepts Frank Rothaermel, 2012-01-09 Combining quality and user-friendliness with rigor and
relevance, Frank T. Rothaermel synthesizes theory, empirical research, and practical applications in
a breakthrough new text designed to prepare students for the types of challenges they will face as
managers in the globalized and turbulent business environment of the 21st century. This new
textbook, written with a single, strong voice, weaves together classic and cutting-edge theory with
in-chapter cases and strategy highlights, to teach students how companies gain and sustain
competitive advantage. OneBook...OneVoice...OneVision
  frank t rothaermel strategic management: Loose Leaf Strategic Management: Concepts with
Connect Access Card Frank T. Rothaermel, 2013-11-08 This full featured text is provided as an
option to the price sensitive student. It is a full 4 color text that’s three whole punched and made
available at a discount to students. The loose-leaf is also available in a package with Connect.
  frank t rothaermel strategic management: Loose Leaf Strategic Management: Concepts +
Connect Access Card Frank Rothaermel, 2011-05-15 Binder Ready Loose-Leaf Text -
(9780077497712)- This full featured text is provided as an option to the price sensitive student. It is
a full 4-color text that's three whole punched and made available at a discount to students.
  frank t rothaermel strategic management: Strategic Management: Concepts Frank
Rothaermel, 2012-01-09 Combining quality and user-friendliness with rigor and relevance, Frank T.
Rothaermel synthesizes theory, empirical research, and practical applications in a breakthrough new
text designed to prepare students for the types of challenges they will face as managers in the
globalized and turbulent business environment of the 21st century. This new textbook, written with
a single, strong voice, weaves together classic and cutting-edge theory with in-chapter cases and
strategy highlights, to teach students how companies gain and sustain competitive advantage.
OneBook...OneVoice...OneVision
  frank t rothaermel strategic management: Strategic Management of Health Care
Organizations Linda E. Swayne, W. Jack Duncan, Peter M. Ginter, 2012-07-17 The 6th edition of
this established text is streamlined to a more manageable format, with the Appendices moved to the
web-site and a significant shortening of the main text. There is a greater focus on the global analysis
of industry and competition; and analysis of the internal environment. In consultation with feedback
from their adopters, the authors have concentrated on the fundamentals of strategy analysis and the
underlying sources of profit. This reflects waning interest among senior executives in the pursuit of
short-term shareholder value. As ever students are provided with the guidance they need to
strategic planning, analysis of the health services environment (internal and external) and lessons on
implementation; with additional discussionssion of organizational capability, deeper treatment of



sustainability and corporate social responsibility and more coverageof the sources of organizational
inertia and competency traps. This edition is rich in new examples from real-world health care
organizations. Chapters are brought to life by the 'Introductory Incidents', 'Learning Objectives',
'Perspectives', 'Strategy Capsules', useful chapter summaries; and questions for class discussion. All
cases and examples have been updated or replaced. In this edition the teaching materials and web
supplements have been greatly enhanced, with power-point slides, to give lecturers a unique
resource.
  frank t rothaermel strategic management: The Strategic Management of Health Care
Organizations Peter M. Ginter, W. Jack Duncan, Linda E. Swayne, 2018-01-17 A comprehensive
guide to effective strategic management of health care organizations. Strategic Management of
Health Care Organizations provides essential guidance for leading health care organizations through
strategic management. This structured approach to strategic management examines the processes
of strategic thinking, consensus building and documentation of that thinking into a strategic plan,
and creating and maintaining strategic momentum – all essential for coping with the rapidly evolving
health care industry. Strategic Management of Health Care Organizations fully explains how
strategic managers must become strategic thinkers with the ability to evaluate a changing industry,
analyze data, question assumptions, and develop new ideas. The book guides readers through the
strategic planning process demonstrating how to incorporate strategic thinking and create and
document a clear and coherent plan of action. In addition, the all-important processes of creating
and maintaining the strategic momentum of the organization are fully described. Finally, the text
demonstrates how strategic managers in carrying out the strategic plan, must evaluate its success,
learn more about what works, and incorporate new strategic thinking into operations and
subsequent planning. This strategic management approach has become the de facto standard for
health care management as leadership and strategic management are more critical than ever in
coping with an industry in flux. This book provides heath care management students as well as
health care administrators with foundational guidance on strategic management concepts and
practices, tailored to the unique needs of the health care industry. Included are a clear discussion of
health services external analysis, organizational internal analysis, the development of directional
strategies, strategy alternative identification and evaluation, and the development and management
of implementation strategies providing an informative and insightful resource for anyone in the field.
This new eighth edition has been fully updated to reflect new insights into strategic thinking, new
methods to conceptualize and document critical environmental issues, practical steps for carrying
out each of the strategic management processes, industry and management essentials for strategic
thinkers , and new case studies for applying the strategic management processes. More specifically,
readers of this edition will be able to: Create a process for developing a strategic plan for a health
care organization. Map and analyze external issues, trends, and events in the general environment,
the health care system, and the service area. Conduct a comprehensive service area competitor
analysis. Perform an internal analysis and determine the competitive advantages and competitive
disadvantages. Develop directional strategies. Identify strategic alternatives and make rational
strategic decisions for a health care organization. Develop a comprehensive strategy for a health
care organization. Create effective value-adding service delivery and support strategies. Translate
service delivery and support plans into specific action plans. The health care industry’s revolutionary
change remains ongoing and organizational success depends on leadership. Strategic management
has become the single clearest manifestation of effective leadership of health care organizations and
the strategic management framework’s strengths are needed now more than ever. The Strategic
Management of Health Care Organizations provides comprehensive guidance and up-to-date
practices to help leaders keep their organizations on track.
  frank t rothaermel strategic management: Sustainable Strategic Management Jean
Garner Stead, W. Edward Stead, 2017-09-08 “Sustainable strategic management” refers to strategic
management policies and processes that seek competitive advantages consistent with a core value of
environmental sustainability.This book has been specifically written as a text to augment traditional



graduate and undergraduate management courses on strategic management. It fills the need for a
strategy text that gives full attention to sustainability and environmental protection. The authors
have structured the book to follow the usual order of topics in any standard management text.
Sustainable Strategic Management also features an on-going, chapter-by-chapter case study
(Eastman Chemical Company) that exemplifies many of the principles of environmentally sound
management practices.From creating organizational visions, to formulating goals and strategies, to
strategy implementation and evaluation, this book provides readers with new ways of thinking about
their organization’s role in the greater society and ecosystem. From the Authors’ Preface:Ours is the
first book to integrate sustainability into strategic management. It covers the full gamut of strategic
management concepts and processes that would be expected in any quality strategic management
book, and it does so in a way that thoroughly weaves sustainability into each and every one of them.
Students using this book understand such things as: why reducing materials and energy intensity is
an effective functionallevel strategy, why socially differentiated products command premium prices,
and why a business ecosystem pursuing a vision of social and ecological responsibility can dominate
its market. Further, because the book is relatively short, reasonably priced, and very thorough in its
coverage of strategic management concepts and ideas, it can be used either as a stand-alone text for
graduate and undergraduate strategic management courses, as a supplement to another book, or as
one of a group of short texts.
  frank t rothaermel strategic management: The Routledge Companion to Strategic Risk
Management Torben Andersen, 2015-12-22 Managing risk in and across organizations has always
been of vital importance, both for individual firms and for the globalized economy more generally.
With the global financial crisis, a dramatic lesson was learnt about what happens when risk is
underestimated, misinterpreted, or even overlooked. Many possible solutions have been competing
for international recognition, yet, there is little empirical evidence to support the purported
effectiveness of these regulations and structured control approaches, which leaves the field wide
open for further interpretation and conceptual development. This comprehensive book pulls together
a team of experts from around the world in a range of key disciplines such as management,
economics and accounting, to provide a comprehensive resource detailing everything that needs to
be known in this emerging area. With no single text currently available, the book fills a much needed
gap in our current understanding of strategic risk management, offering the potential to advance
research efforts and enhance our approaches to effective risk management practices. Edited by a
globally recognized expert on strategic risk management, this book will be an essential reference for
students, researchers, and professionals with an interest in risk management, strategic management
and finance.
  frank t rothaermel strategic management: Collaborative Strategy Luiz F. Mesquita,
Roberto Ragozzino, Jeffrey J. Reuer, 2017 This book provides approachable and insightful chapters
that summarize state-of-the-art thinking and research on alliances and networks. Contributions by
leading scholars cover foundations or fundamentals as well as frontier areas through a diverse range
of perspectives.
  frank t rothaermel strategic management: The Oxford Handbook of Supply Chain
Management Thomas Y. Choi, Julie Juan Li, Dale S. Rogers, Tobias Schoenherr, Stephan M. Wagner,
2021-09-13 Supply chain management contends with structures and processes for delivering goods
and services to customers. It addresses the core functions of connected businesses to meet
downstream demand. This innovative volume provides an authoritative and timely guide to the
overarching issues that are ubiquitous throughout the supply chain. In particular, it addresses
emerging issues that are applicable across supply chains--such as data science, financial flows,
human capital, internet technologies, risk management, cyber security, and supply networks. With
chapters from an international roster of leading scholars in the field, the Oxford Handbook of Supply
Chain Management is a necessary resource for all students and researchers of the field as well as for
forward-thinking practitioners.
  frank t rothaermel strategic management: Strategic Management Herbert Sherman, Daniel



James Rowley, Barry R. Armandi, 2006 Strategic Management: An Organization Change Approach
examines the art and science of strategic management in businesses and other organizations.
Working from an established theoretical base, this new work discusses practical applications of
various strategic management philosophies while focusing on strategy as organizational change.
Sherman, Rowley, and Armandi outline specific strategies and tactics that managers can use to
maximize not only productivity, but also satisfaction in their human organizations. In an interactive
and approachable manner, Strategic Management analyzes the importance of an organization's
internal and external environment; explains how to develop an organizational mission, vision, values,
and goals; identifies human-level vs. corporate-level strategy choices; and offers advice on how
managers can effectively implement their plans. The authors also consider variables that might
affect the proposed strategic management approaches, such as international environments, and
non-profit, government, and small businesses.
  frank t rothaermel strategic management: Public Sector Strategy Design David E.
McNabb, Chung-Shing Lee, 2020-09-24 Within the public sector, strategies are not designed to
influence markets, but instead to guide operations within a complex environment of multilateral
power, influence, bargaining, and voting. In this book, authors David McNabb and Chung-Shingh
Lee examine five frameworks public sector organization managers have followed when designing
public sector strategies. Its purpose is to serve as a guide for managers and administrators of large
and small public organizations and agencies. This book is the product of a combined more than sixty
years of researching, teaching and leading organizational seminars on the theory and practice of
management applications in industrial, commercial, nonprofit and public sector organizations. The
book consists of four parts: Strategic Management and Strategy Fundamentals; Frameworks for
Designing Strategies; Examples of Public Sector Strategies; and Implementing Strategic
Management. Throughout, the focus is on the widespread value of strategic management and
adopting the strategy appropriate for the organization. Including chapters on game theory,
competitive forces, resources-based view, dynamic capabilities, and network governance, the
authors demonstrate ways that real managers of public sector and civil society organizations have
put strategic management to work in their organizations. This book will be of interest to both
practicing and aspiring public servants.
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