pr and reputation management

pr and reputation management are critical components in the success and
sustainability of any organization or individual in today’s competitive and
interconnected environment. Effective public relations (PR) strategies help
shape the narrative around a brand, while reputation management focuses on
maintaining and improving the public’s perception. Together, these practices
ensure that a company’s image remains positive, trustworthy, and resilient
against crises or negative publicity. This article explores the fundamental
aspects of PR and reputation management, their interrelation, and best
practices to implement them effectively. Additionally, it covers the role of
digital media, crisis communication, and monitoring tools that are essential
in managing public perception in the modern era. The following sections
provide a comprehensive overview of these vital disciplines and actionable
insights for professionals aiming to enhance their brand’s standing.
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Understanding PR and Reputation Management

Public relations and reputation management are closely intertwined
disciplines that focus on influencing and maintaining how a brand is
perceived by the public, stakeholders, and customers. PR primarily involves
communicating messages that build and maintain a favorable image through
media relations, content creation, and strategic storytelling. Reputation
management extends beyond communication, encompassing the ongoing process of
monitoring, addressing, and improving the overall public opinion about a
company or individual. Together, they play a pivotal role in shaping trust,
credibility, and long-term success.

Definitions and Differences

Public relations refers to the deliberate effort to manage the spread of
information between an organization and its audience. It is proactive and



aims at creating positive awareness. Reputation management, on the other
hand, is both reactive and proactive, focusing on protecting and enhancing
the reputation through monitoring public sentiment, addressing negative
feedback, and reinforcing positive attributes.

Importance in Business

Effective pr and reputation management can lead to increased customer
loyalty, investor confidence, and competitive advantage. Businesses with
strong reputations tend to attract better talent, maintain higher sales, and
recover more quickly from crises. In contrast, poor reputation management can
result in loss of trust, revenue decline, and long-term damage to brand
equity.

Key Strategies in Public Relations

To maximize the impact of public relations, organizations must implement
strategic approaches that align with their goals and target audiences. These
strategies focus on building relationships, enhancing visibility, and
communicating key messages effectively.

Media Relations

Building strong relationships with journalists, bloggers, and influencers is
essential for securing positive media coverage. Press releases, media kits,
and exclusive interviews are tools used to facilitate favorable storytelling
and brand exposure.

Content Marketing and Storytelling

Creating compelling content that resonates with the audience helps establish
authority and trust. Storytelling techniques enable brands to connect
emotionally and differentiate themselves in crowded markets.

Event Management

Organizing or participating in events such as conferences, product launches,
and community activities offers opportunities for direct engagement and
positive brand association.

Social Media Engagement

Active and transparent participation on social media platforms enables brands



to interact with their audience in real time, addressing concerns, sharing
updates, and building community.

Reputation Management Techniques

Reputation management involves a wide range of practices designed to monitor
public perception, mitigate negative impacts, and enhance overall brand
image.

Online Review and Feedback Management

Responding promptly and professionally to customer reviews on platforms such
as Google, Yelp, and industry-specific sites helps maintain a positive
reputation and demonstrates commitment to customer satisfaction.

Search Engine Optimization (SEO) for Reputation

Optimizing online content ensures that positive information ranks higher in
search results, pushing down negative or irrelevant content. This includes
managing websites, blogs, and social media profiles effectively.

Proactive Reputation Building

Developing thought leadership through expert articles, awards, partnerships,
and corporate social responsibility initiatives strengthens the brand’s
credibility and public trust.

Addressing Negative Publicity

Timely acknowledgment and transparent communication during controversies or
negative incidents are crucial to limit damage and rebuild confidence.

The Role of Digital Media in PR and Reputation

Digital media has transformed the landscape of public relations and
reputation management by enabling instantaneous communication and widespread
information dissemination.

Social Media Platforms

Platforms like Twitter, Facebook, LinkedIn, and Instagram serve as both



opportunities and challenges for brands. They allow direct interaction with
audiences but also require vigilant monitoring to manage potential crises.

Online Monitoring Tools

Advanced software tools track mentions, sentiment, and trends related to a
brand across the web. These insights inform strategy adjustments and rapid
responses to emerging issues.

Content Distribution and Amplification

Digital advertising and influencer partnerships help amplify positive
messages and reach target demographics more effectively than traditional
methods.

Crisis Management and Communication

Crises can significantly impact reputation, making effective management and
communication strategies essential to mitigate harm and restore trust.

Preparation and Planning

Developing a crisis communication plan that includes predefined roles,
messaging templates, and response protocols ensures swift and coordinated
action when issues arise.

Transparent Communication

Honest, timely, and clear communication during crises helps maintain
credibility and can prevent misinformation from spreading.

Post-Crisis Reputation Recovery

Following a crisis, efforts to rebuild reputation include demonstrating
accountability, implementing corrective measures, and engaging stakeholders
to reaffirm commitment to values.

Monitoring and Measuring Reputation

Continuous monitoring and measurement allow organizations to understand the
effectiveness of their pr and reputation management efforts and make data-



driven improvements.

Key Performance Indicators (KPIs)

Metrics such as media coverage volume, sentiment analysis, social media
engagement, and customer feedback scores provide quantitative insights into
reputation health.

Reputation Audits

Periodic comprehensive reviews of brand perception across channels identify
strengths and areas needing attention, guiding strategic adjustments.

Feedback Loops

Integrating customer and stakeholder feedback into decision-making processes
ensures that reputation management remains aligned with audience expectations
and market trends.

Proactive communication builds trust and reduces the impact of negative
publicity.

Consistent brand messaging across all platforms enhances recognition and
credibility.

Monitoring tools are essential for real-time reputation tracking and
crisis detection.

Swift and transparent crisis response mitigates reputation damage.

SEO strategies help control online reputation by promoting positive
content.

Frequently Asked Questions

What is the difference between PR and reputation
management?

PR (Public Relations) focuses on managing communication between an
organization and the public to build a positive image, while reputation
management involves monitoring and influencing the public perception of the
organization to maintain or improve its reputation.



Why is reputation management important for
businesses?

Reputation management is crucial because a positive reputation builds
customer trust, attracts new clients, improves employee morale, and can
protect a company during crises or negative publicity.

How can social media impact PR and reputation
management?

Social media can amplify both positive and negative messages quickly, making
it essential for PR and reputation management teams to actively monitor,
engage, and respond to online conversations to protect and enhance brand
image.

What are effective strategies for managing a PR
crisis?

Effective PR crisis management includes timely and transparent communication,
acknowledging the issue, providing solutions, monitoring public sentiment,
and maintaining consistent messaging to rebuild trust.

How does online reputation management differ from
traditional PR?

Online reputation management specifically focuses on managing and influencing
how a brand or individual is perceived on the internet through reviews,
social media, and search results, whereas traditional PR covers broader
communication channels like media relations and events.

What role does content creation play in reputation
management?

Quality content creation helps shape public perception by sharing the brand's
values, expertise, and stories, which can enhance credibility, engage
audiences, and counteract negative information.

Can small businesses benefit from PR and reputation
management?

Yes, small businesses benefit greatly as effective PR and reputation
management can increase visibility, build customer loyalty, and help compete
with larger companies by establishing a trustworthy and recognizable brand.



How do influencers affect PR and reputation
management?

Influencers can significantly impact brand reputation by endorsing products
or services to their followers, making it important for PR professionals to
build authentic relationships and carefully select influencers aligned with
the brand’s values.

What tools are commonly used for PR and reputation
management?

Common tools include media monitoring software (like Meltwater or Cision),
social listening platforms (such as Brandwatch or Hootsuite), online review
management systems, and analytics tools to track public sentiment and
campaign effectiveness.

Additional Resources

1. Crystallizing Public Opinion by Edward L. Bernays

This seminal work by Edward Bernays, often regarded as the father of public
relations, explores the foundational principles of influencing public
opinion. Bernays delves into the psychology behind persuasion and the role of
strategic communication in shaping societal attitudes. The book provides
timeless insights into how reputations are built and maintained through
effective messaging.

2. Trust Me, I'm Lying: Confessions of a Media Manipulator by Ryan Holiday
Ryan Holiday offers a revealing look into the dark side of media manipulation
and the modern challenges of reputation management. Through real-world
examples, he explains how information can be distorted and how reputations
can be both destroyed and salvaged in the digital age. The book serves as a
cautionary tale for PR professionals navigating the complex media landscape.

3. Reputation Rules: Strategies for Building Your Company’s Most Valuable
Asset by Daniel Diermeier

Diermeier’s book provides a strategic framework for understanding and
managing corporate reputation as a key business asset. It combines case
studies with practical advice on how companies can proactively build trust
and respond to crises. The author emphasizes the importance of aligning
organizational behavior with public expectations to sustain a positive
reputation.

4. Spin: How to Turn the Power of the Press to Your Advantage by Michael S.
Sitrick

Michael Sitrick, a renowned crisis manager, shares his expertise on
controlling narratives and managing public perception during challenging
times. This book offers actionable strategies for turning potentially
damaging situations into opportunities for reputation enhancement. It is a



valuable resource for anyone involved in PR or corporate communications.

5. Digital Reputation Management by Jessica Ann Marie

Focusing on the digital era, this book explains how online reputation differs
from traditional PR and why managing it requires new tactics. Jessica Ann
Marie covers topics such as social media monitoring, search engine
optimization, and crisis communication in a connected world. The guide 1is
essential for professionals aiming to protect and grow their brand’s online
presence.

6. Public Relations: Strategies and Tactics by Dennis L. Wilcox and Glen T.
Cameron

This comprehensive textbook provides an in-depth overview of public relations
theory and practice, with significant attention to reputation management. It
covers media relations, ethical issues, and strategic planning, making it a
staple for students and practitioners alike. The book’'s balanced approach
helps readers understand how to craft messages that build and preserve
reputations.

7. The Art of Crisis Leadership: Save Time, Money, Customers and Ultimately,
Your Career by Rob Weinhold and Kevin Cowherd

Weinhold and Cowherd emphasize the critical role of leadership during
reputation-threatening crises. Their book outlines practical steps for
preparing, responding, and recovering from crises that can impact public
trust. It highlights the intersection of leadership and communication in
protecting an organization’s reputation under pressure.

8. Reputation Management: The Key to Successful Public Relations and
Corporate Communication by John Doorley and Helio Fred Garcia

This well-regarded text explores the multifaceted nature of reputation and
its management within the broader context of public relations. Doorley and
Garcia provide tools for measuring reputation and strategies for enhancing it
through consistent communication and ethical behavior. The book is a valuable
guide for both students and seasoned PR professionals.

9. Everybody Lies: Big Data, New Data, and What the Internet Can Tell Us
About Who We Really Are by Seth Stephens-Davidowitz

Though not exclusively about PR, this book offers important insights into
understanding public sentiment and reputation in the digital age. Seth
Stephens-Davidowitz uses big data analytics to reveal hidden truths about
consumer behavior and public opinion. PR and reputation managers can leverage
these insights to craft more effective, data-driven strategies.
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pr and reputation management: Reputation Management John Doorley, Helio Fred Garcia,
2020-07-14 Reputation Management is an established how-to guide for students and professionals,
as well as CEOs and other business leaders. This fourth edition is updated throughout, including:
new social media management techniques for the evolving age of digital media, and perspectives on
reputation management in an era of globalization. The book is embroidered by ethics, and organized
by corporate communication units, such as media relations, issues management, crisis
communication, organizational communication, government relations, and investor relations. Each
chapter is fleshed out with the real-world experiences cited by the authors and contributions from 36
leaders in the field, including The Arthur W. Page Society, the International Communications
Consultancy Organization, the PR Council, CVS Health, Edelman and Ketchum. This was the first
book on reputation management and, now in its fourth edition, remains a must-have reference for
students taking classes in public relations management, corporate communication, communication
management, and business. CEOs, business leaders, and professionals working in these areas find it
a reliable resource for measuring, monitoring and managing reputation.

pr and reputation management: Reputation Management John Doorley, Helio Fred Garcia,
2025-04-03 The fifth edition of this classic text, which was the first on the subject of reputation
management, gives readers the guidance and skills needed to manage brand and reputation through
effective performance, behavior, identity and communication strategies. This edition is updated
throughout, including current information on digital media, new global examples and a renewed
emphasis on organizational and environmental sustainability. Each chapter again features timely
and illustrative cases by the authors and contributions from leaders in the field, with new cases in
this edition on such topics as COVID-19, artificial intelligence, and generative Al. Additionally, the
book maintains its consistent throughline focusing on corporate ethics. This fifth edition is a
must-have reference for students taking classes in public relations management, corporate
communication, communication management and business. CEOs, business leaders and
professionals working in these areas find it a reliable resource for measuring, monitoring and
managing reputation. Online resources also accompany the text. Please visit
www.routledge.com/9781032577999.

pr and reputation management: Reputation Management Techniques in Public Relations Ayse
Erdemir, 2017 Reputation is becoming an imperative business function that influences strategic
decisions including the direction of a business plan and how an organization should be
communicating with its stakeholders and publics. It is crucial for an organization to measure public
relations outputs and outcomes as well as measuring established and developing relationships.
Reputation Management Techniques in Public Relations is a critical scholarly resource that
examines public relations strategies, such as employing media plans, determining communication
channels, setting objectives, choosing the right promotional programs and message strategies,
budgeting and assessing the overall effectiveness of a company's public relations strategy. Featuring
coverage on a broad range of topics, such as brand and customer communications, corporate social
responsibility, and leadership, this book is geared towards practitioners, professionals, and scholars
seeking current research on reputation management.

pr and reputation management: Organizational Reputation Management Alexander V.
Laskin, 2024-05-07 ORGANIZATIONAL REPUTATION MANAGEMENT Teaches public relations
through the management of relationships with key organizational publics, perfect for business and
management students Organizational Reputation Management: A Strategic Public Relations
Perspective presents comprehensive coverage of how corporations, governments, and non profit
organizations build and maintain their reputation. This unique textbook provides students with a
solid understanding of the function of public relations as a strategic activity, as author Alexander V.
Laskin offers a real-world relationship management perspective while employing an innovative
approach to defining and analyzing reputation. Student-friendly chapters introduce all essential
concepts of reputation management, describe the entire process of reputation management, help



future organizational leaders appreciate the importance of reputation, explain measurement and
evaluation methods, and define organizational reputation through relationships with key
stakeholders such as investors, employees, and customers. Designed to be used with the PRSA
MBA/Business School Initiative curriculum, Organizational Reputation Management demonstrates
how to apply the Research, Planning, Implementation, and Evaluation (RPIE) process, the Paid,
Earned, Shared, and Owned (PESO) communications model, the Barcelona Principles, and other key
public relations concepts in the context of organizational reputation. Organizational Reputation
Management: A Strategic Public Relations Perspective is the ideal textbook for undergraduate and
graduate courses in reputation management, public relations management, and strategic
communication.

pr and reputation management: Reputation Management Tony Langham, 2018-12-21 The
book aims to give senior executives and communications professionals a guide to the importance of
reputation (in terms of how positively or negatively an organisation is perceived by stakeholders
such as employees, customers and members of the media), and inspire their thinking in managing
reputation.

pr and reputation management: Crisis Communication Peter Anthonissen, 2008-09-03
Senior management and leaders within companies embroiled in crisis, have learned the hard way
what happens when the unthinkable becomes a reality - an accident results in death or injury; a
failed company takeover causes share prices to plummet; or toxic food, medicines and drinks leads
to mass hysteria. All attention focuses on the guilty parties - and the media can be expected to make
this crisis headline news within a matter of hours. No company or organisation is immune to crisis.
Everyday, organisations run the risk of being affected. However, a crisis does not necessarily have to
turn into a disaster for the business or organisation involved. Crisis Communication provides readers
with advice on how to limit damage effectively by acting quickly and positively. Moreover, it explains
how to turn a crisis into an opportunity by communicating efficiently, through the use of successful
public relations strategies. Providing information on accountability; crisis communication planning;
building your corporate image; natural disasters; accidents; financial crises; legal issues; corporate
re-organisation; food crises; dealing with negative press; media training; and risk managers, Crisis
Communication is a thorough guide to help prepare your organisation for any future calamities.
Including international case studies, crisis communication checklists and sample crisis preparation
documents, this book ensures that you are fully prepared for the absolute necessity of proactive
crisis communication and proper planning, should you be confronted with a crisis.

pr and reputation management: Reputation Management Andrew Hiles, 2011-12-19
Managing and understanding the value of an organization's reputation is essential in the digital age,
where the slightest negative incident can go viral and quickly become a major PR containment
exercise. Reputation management is an integrated part of any organization's risk management plan,
so this intangible yet vital asset has to be assessed, managed, and protected. Reputation
Management provides advice on how to define and value your organization's reputation and
techniques for maintaining and protecting it from risks that may arise on a daily basis. This book
also covers where the responsibility for reputation management lies, risk identification, governance
aspects, and containment and mitigation of a negative event. Aimed at the risk manager, corporate
communicator, business strategist, auditor, and senior manager, Reputation Management covers: *
The governance of reputation * Measuring and managing reputation * Managing and monitoring
external perceptions * Reputation crisis management * Strategic planning and reputation *
Reputation and investors

pr and reputation management: Introducing Public Relations Keith Butterick, 2011-02-16
Exciting, engaging and dealing with both the theory and day-to-day practice of public relations, this
is a conscise and approachable alternative to the larger, dryer and more expensive textbooks
currently on the market.

pr and reputation management: Crisis, Issues and Reputation Management Andrew Griffin,
2014-04-03 Handling a crisis and knowing how to manage the potential reputational damage that




can occur has become a top priority for all businesses. Learn from international brands like Nestle,
Unilever, McDonalds, Cadbury, RBS and more, to discover the value of reputation management and
how to effectively and proactively approach the Corporate Social Responsibility of your business.
Whether it is an internal or external crisis, now more than ever brands and organizations are having
to understand and respond rapidly to shifting public values, rising expectations, demands for public
consultation and increasingly intrusive news media. Crisis, Issues and Reputation Management
defines and explores the value of reputation, providing practical guidelines for effective reputation
management that will resolve issues with minimum damage and disruption to the business.
Showcasing a variety of crises through a range of case studies from international brands including
Nestle, Unilever, General Electric, McDonald's, Coca-cola, Cadbury, Tesco, Pan Am, RBS and more,
this definitive handbook provides a new and broader perspective on the topic for new and seasoned
practitioners alike. Practical and accessible, it outlines a comprehensive approach to managing
situations that may turn into crises - and handling crises once they occur.

pr and reputation management: New Strategies for Reputation Management Andrew
Griffin, 2008 New Strategies For Reputation Management shows you how to take the initiative in
strategically managing your business's reputation. Author Andrew Griffin shows that standard
thinking on reputation management is often inadequate for today's information age, and reveals a
host of new and robust techniques and methods to ensure your company's reputation can withstand
the major crises and unforeseen events which may try to engulf it. Only 31% of people trust business
leaders to tell the truth according to a survey conducted by the Institute of Business Ethics. A
damaged reputation can have severe knock-on effects on the bottom line, and most corporates value
their reputations accordingly. Covering both practical and strategic issues, New Strategies For
Reputation Management will demonstrate how you can deal effectively with unexpected crises, and
what strategies you should be implementing to build your company's good reputation at other times.
With international case studies and hundreds of examples drawn from the author's extensive
experience in the field, this book is an effective guide to the field which will enable you to manage
your company's reputation for success.

pr and reputation management: How to Manage Your Global Reputation Michael Morley,
1998-02-01 The book discusses the evolution of international public relations practice from its early
use to the sophisticated communications practices of global corporations today. It examines the
strategies and programmes of some of the world's prominent organisations, the barriers to
international public relations, international media and how to develop a global voice. This is an
essential guide to international PR for all PR professionals.

pr and reputation management: Promoting Nonprofit Organizations Ruth Ellen Kinzey,
2013-08-21 Promoting Nonprofit Organizations is a practical guide to developing and implementing
a strategic public relations program to enhance a nonprofit’s reputation. The ways in which
businesses - both for-profit and not-for-profit - communicate with customers has changed
dramatically in recent years. Coupled with economic uncertainty, nonprofits have had to adopt a
leaner operational mode, further underlining the need for organizations to take advantage of all the
promotion strategies available to them. This book: Discusses why public relations and reputation
management go hand-in-hand with marketing efforts Offers a step-by-step guide to develop a public
relations strategy Considers the importance of nonprofit sustainable citizenship Provides tips for
reputation enhancement using a range of tools, such as social media and board ambassadorship
Guides the reader in developing a reputation approach to crisis communication management Highly
practical in its approach, this book is a great guide for students in public relations and nonprofit
management courses, as well as for professionals seeking to enhance the success of their nonprofit
organization.

pr and reputation management: Reputation Management Gerry Griffin, 2002-04-03 Fast
track route to mastering all aspects of reputation management Covers all the key techniques for
successful reputationmanagement, from understanding interest groups to communicating
keymessages, and from selecting the best channels to developing atactical plan Examples and



lessons from some of the world's most successfulbusinesses, including Unilever, Bitor and Royal
Dutch Shell Includes a glossary of key concepts and a comprehensive resourcesguide ExpressExec is
a unique business resource of one hundred books.These books present the best current thinking and
span the entirerange of contemporary business practice. Each book gives you thekey concepts
behind the subject and the techniques to implement theideas effectively, together with lessons from
benchmark companiesand ideas from the world's smartest thinkers. ExpressExec is organised into
ten core subject areas making iteasy to find the information you need: 01 Innovation 02 Enterprise
03 Strategy 04 Marketing 05 Finance 06 Operations and Technology 07 Organizations 08 Leading
09 People 10 Life and Work ExpressExec is a perfect learning solution for people who need tomaster
the latest business thinking and practice quickly.

pr and reputation management: Online Reputation Management For Dummies Lori Randall
Stradtman, 2012-09-11 More important than ever--how to manage your online reputation In today's
social world, managing your online reputation is more critical than ever, whether it's your company
brand or yourself as a brand, and one thing is certain: everyone needs a plan. This essential book
shows you how to set up a system that works every day, helps forward your brand's online goals, and
is able to deal with negative chatter. Covering everyday listening and messaging as well as
reputation management for special events or crises, this book walks you through step-by-step
instructions and tips that will help you build and maintain a positive online presence. Shows you how
to create a solid, productive online reputation management system Helps you achieve your brand's
goals and be ready to deal with negative chatter or crises Explains how to set up an online
reputation management and response team Covers how to identify and incorporate both everyday
and crisis SEO keywords Explores reputation creation through listening, messages, images, video,
and other media Helps you handle crises with social media, bloggers, and other influencers, and
respond immediately Online Reputation Management For Dummies gives you the tools you need to
maintain the online reputation you want.

pr and reputation management: Reputation Management Elearn, 2009-11-03 Stuck for ideas,
inspiration or just want to work differently? Management Extra brings all the best management
thinking together in one package. The books are practical and well structured to provide an in depth
treatment of these management topics. Titles in the series: * Business Environment * Change
Management * Development for High Performance * Effective Communications * Financial
Management * Information and Knowledge Management * Leadership and Management in
Organisations * Leading Teams * Making Sense of Data and Information * Managing Markets and
Customers * Managing for Results * Managing Health, Safety and Working Environment * Managing
Legal and Ethical Principles * Managing Yourself * Positive Working Relationships * Project
Management * Quality and Operations Management * Reaching Your Goals Through Innovation *
Recruitment and Selection * Reputation Management The series fuses key theories and concepts
with applied activities to help managers examine how they work in practice. The books are created
with individuals in mind. They are designed to help you improve your management skills.
Management Extra can also be used in conjunction with management programmes of study aligned
to standards. Each of the books has case studies, self assessments and activities all underpinned by
knowledge and understanding of the frameworks and techniques required to improve performance.
Management Extra provides managers and trainers with a handbook for action and development.
You found it - what a find! A practical resource packed with all the relevant theory and suggested
activities to support your professional development. An essential resource to have at your fingertips,
jump in and enjoy. --Russell Jeans, Learning and Development Manager, ntl All the essential
concepts are here, presented in an easily digestible format with lots of up to date case studies and
references - but, most importantly, with plenty of thought provoking activities and self-diagnostic
exercises to make the learning personal and transferable. --Peter Manning, Head of Training &
Development, News International Newspapers Ltd

pr and reputation management: Managing Online Reputation Charlie Pownall, 2015-09-29
Managing Online Reputation is a comprehensive look at online reputation management. Drawing on



recent examples of organizations managing their online reputations effectively and ineffectively, it
provides a practical and visual tool-kit of processes and techniques to help limit and respond
effectively to negative situations on social media.

pr and reputation management: The PR Media Law Guide Cleland Thom, 2013 This is a
simple guide to steer PR and comms staff through media law maze. It explains how to keep comms
operations safe from legal threats like defamation, the Data Protection Act and privacy.

pr and reputation management: Corporate Reputation Management Craig E. Carroll,
2014-12-30 Corporate reputation is a topic of conversation among boards in every major
corporation, and something that organizations ignore to their own peril. By corporate, we mean
organization-level communication on behalf of companies, government entities, and non-profit
organizations. Corporate communication is a broadly used term of organization-level
communications that encompasses public relations, public affairs, employee communications, and
other functional disciplines, to name just a few. Despite the critical mass of studies from 20 years of
advances in corporate reputation studies, the field is still relatively in its infancy. The term
reputation remains one with no consistent definition and it continues to be defined largely through
tactics (e.g., corporate social responsibility programs, corporate advertising, crisis management)
and through measurements (e.g., image research) rather than as part of business strategy. This book
has two primary goals: 1) to demonstrate how the corporate communication/public relations
perspective and set of skills are essential to the management of corporate reputation; 2) to be a
resource guide for the senior communications officer often charged with corporate reputation
management, either alone or in concert with other functions in the company. We hope the volume
will become a platform for developments and discussions in the field and an authoritative reference
resource for communication officers charged with corporate reputation management.

pr and reputation management: Political Reputation Management Christian Schnee, 2015

pr and reputation management: Public Relations Research Ansgar Zerfals, A. A. van Ruler,
Krishnamurthy Sriramesh, 2008-05-08 Introduction Sriramesh, Van Ruler & Zerfass Krishnamurthy
Sriramesh, Betteke van Ruler & Ansgar Zerfass One could make a reasonable argument that public
relations is an ancient practice (going back millennia) although it has been popularly perceived as a
20th century phenomenon. Scholarship in public relations, however, is more recent in origin with a
history of less than four decades. During these formative years, the body of knowledge has expanded
signi- cantly, which is laudable. However, there is potential for growth and improvement in many
areas of the public relations literature. Over the decades, among other things, public re- tions
scholarship has largely remained parochial to specific regions such as the United States, the United
Kingdom, Latin America, German speaking Europe, etc. as evidenced in the bibliographic references
of many essays in this volume itself where authors predo- nantly cite work from their own regions.
This is often necessitated by linguistic differences with only English serving as the universal
language that helps permeate knowledge through most regions. Pedagogical and methodological
factors also have played a role in the regionalization of the body of knowledge. However, we believe
that knowledge flo- ishes most when it is shared across different kinds of barriers. Globalization has
made it essential for us to recognize this reality more than ever. This volume tries to bridge the gap
and presents theories and concepts from researchers around the world.
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