swot analysis on ibm

swot analysis on ibm offers a detailed examination of one of the most prominent
technology companies in the world. IBM, or International Business Machines Corporation,
has a rich history of innovation and a significant presence in the IT industry. This analysis
explores IBM's internal strengths and weaknesses, as well as the external opportunities
and threats it faces in today’s competitive and rapidly evolving market. Understanding
these factors is crucial for stakeholders, investors, and industry analysts who seek to
gauge IBM’s strategic position. The following content will cover IBM’s core competencies,
challenges, market prospects, and risks that impact its business sustainability and growth.
A thorough SWOT analysis on IBM provides valuable insights into how the company can
leverage its capabilities while addressing potential hurdles.

e Strengths of IBM
e Weaknesses of IBM
e Opportunities for IBM

e Threats Facing IBM

Strengths of IBM

The strengths of IBM highlight its robust foundational capabilities and competitive
advantages that have enabled the company to maintain a strong position in the technology
sector. These strengths contribute significantly to IBM's resilience and ability to innovate
continuously.

Global Brand Recognition

IBM is a globally recognized brand with a legacy spanning over a century. Its reputation
for quality, reliability, and innovation enhances customer trust and loyalty. The brand’s
strong recognition in various markets gives IBM a substantial competitive edge.

Diverse Product and Service Portfolio

IBM offers a wide array of products and services, including cloud computing, artificial
intelligence, IT infrastructure, consulting, and software solutions. This diversity allows
IBM to cater to multiple industry verticals and reduces dependency on any single market
segment.



Strong Research and Development Capabilities

IBM invests heavily in research and development (R&D), enabling it to stay at the
forefront of technological innovation. IBM's breakthroughs in quantum computing, Al, and
blockchain technology illustrate its commitment to pioneering advancements.

Extensive Global Presence

IBM operates in over 170 countries, providing it with a vast international footprint. This
extensive presence enables IBM to access a broad customer base and adapt to regional
market demands effectively.

e Well-established client relationships in various sectors
e Robust intellectual property portfolio with thousands of patents

e Strong financial performance with consistent revenue streams

Weaknesses of IBM

Despite its strengths, the SWOT analysis on IBM must also address internal limitations
and areas where the company faces challenges. Identifying these weaknesses is crucial for
strategic planning and risk management.

Legacy Business Model Challenges

IBM’s historic focus on hardware and traditional IT services has sometimes slowed its
adaptation to newer, cloud-centric business models. This legacy approach occasionally
results in slower innovation cycles compared to more agile competitors.

High Operational Costs

IBM'’s large-scale operations and extensive workforce contribute to elevated operational
expenses. These high costs can limit pricing flexibility and profit margins, especially in
highly competitive markets.

Complex Organizational Structure

The company’s complex and hierarchical organizational structure can lead to slower
decision-making processes and reduced responsiveness to market changes. This
complexity may hinder swift innovation and strategic pivots.



Dependence on Enterprise Clients

IBM relies heavily on large enterprise customers, which makes it vulnerable to
fluctuations in enterprise IT spending. This dependence also limits IBM’s penetration in
the small and medium-sized business (SMB) segment, which is growing rapidly.

e Challenges in integrating acquired companies and technologies
e Occasional negative perceptions related to corporate bureaucracy

e Slower growth compared to cloud-native competitors

Opportunities for IBM

IBM’s future growth prospects are shaped by emerging trends and market demands. The
company’s ability to capitalize on these opportunities will determine its long-term success
and competitiveness in the global technology landscape.

Expansion in Cloud Computing

The shift toward cloud-based solutions remains a significant growth area. IBM’s
investment in hybrid cloud and multi-cloud strategies, including partnerships and
acquisitions, positions it to capture increasing demand for flexible cloud services.

Advancements in Artificial Intelligence

IBM'’s leadership in Al technologies, such as IBM Watson, opens up numerous
opportunities in sectors like healthcare, finance, and customer service. The growing
adoption of Al-driven analytics and automation presents vast potential for IBM.

Growth in Quantum Computing

Quantum computing represents a transformative technology with applications in
optimization, cryptography, and complex simulations. IBM’s early investments and
research in this space provide a competitive advantage as quantum technology matures.

Increased Demand for Digital Transformation Services

Organizations across industries are accelerating digital transformation initiatives, creating
demand for consulting, cloud migration, and IT modernization services. IBM’s expertise in
these areas offers substantial revenue growth prospects.



e Potential expansion into emerging markets
e Leveraging blockchain technology for secure transactions

e Development of industry-specific technology solutions

Threats Facing IBM

A comprehensive SWOT analysis on IBM must also consider external risks and challenges
that could impede the company’s growth or market position. Awareness of these threats is
essential for proactive risk mitigation.

Intense Competition

IBM faces fierce competition from technology giants such as Amazon Web Services (AWS),
Microsoft Azure, Google Cloud, and other specialized firms. These competitors often have
more aggressive pricing and faster innovation cycles.

Rapid Technological Changes

The fast pace of technological evolution requires continuous adaptation. Failure to keep
up with new technologies or market trends could render IBM’s offerings less relevant,
impacting market share and revenue.

Regulatory and Compliance Risks

IBM operates in multiple jurisdictions with varying regulatory frameworks related to data
privacy, cybersecurity, and international trade. Compliance risks and potential legal
challenges can increase operational complexity and costs.

Economic Volatility

Global economic uncertainties, including recessions, currency fluctuations, and
geopolitical tensions, can affect IBM’s business operations and client spending patterns.

e Threat of cybersecurity breaches impacting reputation
e Potential disruption from emerging startups and niche technology firms

e Market saturation in mature technology sectors



Frequently Asked Questions

What is SWOT analysis in the context of IBM?

SWOT analysis for IBM involves evaluating its internal Strengths and Weaknesses, as well
as external Opportunities and Threats, to understand the company's strategic position in
the technology industry.

What are IBM's key strengths identified in a SWOT
analysis?
IBM's key strengths include its strong brand reputation, extensive global presence,

diversified product portfolio, leadership in cloud computing and Al, and robust research
and development capabilities.

What weaknesses does IBM face according to SWOT
analysis?
IBM's weaknesses include its relatively slower growth compared to competitors, legacy

business segments that may be less profitable, complex organizational structure, and
challenges in adapting quickly to rapidly changing technology trends.

What opportunities are available for IBM as highlighted
in SWOT analysis?

Opportunities for IBM include expanding its cloud services, growing demand for artificial
intelligence and data analytics solutions, strategic partnerships and acquisitions, and
increasing adoption of hybrid cloud technologies by enterprises.

What are some major threats to IBM identified in a
SWOT analysis?

Major threats to IBM include intense competition from other technology giants like
Amazon, Microsoft, and Google, cybersecurity risks, rapid technological changes, and
potential economic downturns affecting IT spending.

How does IBM's investment in Al and cloud computing
impact its SWOT analysis?

IBM's investment in Al and cloud computing strengthens its position by leveraging growth
opportunities and enhancing its competitive edge, while also addressing weaknesses
related to slower growth in legacy segments.



In what ways can IBM address its weaknesses identified
in SWOT analysis?

IBM can address its weaknesses by streamlining operations, divesting less profitable
legacy businesses, accelerating innovation cycles, improving agility, and focusing more on
emerging technologies and customer-centric solutions.

How does the competitive landscape affect IBM's SWOT
analysis?

The competitive landscape poses significant threats to IBM due to strong rivals in cloud
services and Al, necessitating continuous innovation and strategic differentiation to
capitalize on opportunities and mitigate threats.

Why is SWOT analysis important for IBM's strategic
planning?

SWOT analysis is important for IBM as it provides a clear framework to understand
internal capabilities and external market conditions, enabling informed decision-making,
resource allocation, and long-term strategic planning to sustain growth and
competitiveness.

Additional Resources

1. SWOT Analysis and Strategic Management: The Case of IBM

This book provides a comprehensive examination of IBM's strengths, weaknesses,
opportunities, and threats through detailed SWOT analysis. It explores how IBM leverages
its core competencies to maintain a competitive edge in the technology sector. The book
also discusses strategic management principles applied to IBM’s evolving business
landscape.

2. Understanding IBM's Market Position: A SWOT Perspective

Focusing on IBM's market dynamics, this book offers an in-depth SWOT analysis to
uncover the factors influencing its success. It evaluates IBM’s innovations, market
challenges, and potential growth areas. Readers gain insights into how IBM can navigate
its competitive environment effectively.

3. Strategic Planning with SWOT: Lessons from IBM

This book highlights the use of SWOT analysis in IBM's strategic planning processes. It
presents case studies demonstrating how IBM identifies internal and external factors to
inform decision-making. The text also provides practical frameworks for applying SWOT in
large multinational corporations.

4. IBM and SWOT Analysis: A Guide to Corporate Strategy

Aimed at business students and professionals, this guide dissects IBM’s corporate strategy
using SWOT analysis. It explains how IBM’s strengths in technology and innovation are
balanced against market threats and internal weaknesses. The book offers actionable
insights for strategic development.



5. Competitive Advantage through SWOT: IBM's Journey

This title explores how IBM attains and sustains competitive advantage by systematically
analyzing its SWOT components. It details IBM’s strategic responses to industry trends
and competitive pressures. The book also discusses how SWOT analysis supports long-
term strategic goals.

6. IBM’s SWOT Analysis: Navigating the Tech Industry

Providing a focused look at the technology sector, this book applies SWOT analysis to
IBM’s business model and market challenges. It assesses IBM’s adaptability in a rapidly
changing technological landscape. The book is valuable for understanding strategic agility
in tech companies.

7. Applying SWOT Analysis to IBM’s Global Strategy

This book examines IBM’s global operations through the lens of SWOT analysis,
highlighting international opportunities and threats. It discusses how IBM manages
diverse markets and competitive environments worldwide. The content emphasizes the
role of SWOT in global strategic decision-making.

8. SWOT Analysis for Innovation Management: Insights from IBM

Focusing on innovation, this book analyzes IBM’s strengths and weaknesses in research
and development using SWOT. It identifies opportunities for technological breakthroughs
and potential risks. The book serves as a resource for managing innovation strategically.

9. IBM’s Strategic SWOT Review: Past, Present, and Future

A historical and forward-looking analysis, this book reviews IBM’s SWOT factors over
time. It explores how IBM has evolved its strategies in response to changing market
conditions. The text also offers predictions on future opportunities and challenges based
on SWOT insights.
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swot analysis on ibm: Healthcare Biotechnology Dimitris Dogramatzis, 2016-04-19
Foreseeing and planning for all of the possibilities and pitfalls involved in bringing a biotechnology
innovation from inception to widespread therapeutic use takes strong managerial skills and a solid
grounding in biopharmaceutical research and development procedures. Unfortunately there has
been a dearth of resources for this aspect of the field.

swot analysis on ibm: Marketing Jon Groucutt, Peter Leadley, Patrick Forsyth, 2004
Marketing: Essential principles, new realities has been researched, developed and written primarily
with the undergraduate and diploma-level student in mind. This student-oriented text, with its
relaxed and free flowing language, provides the reader with material of a rigorous academic
standard. Each chapter follows a set structure that has been designed to encourage discussion and
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raise issues for consideration and research:introduction;learning objectives;chapter sub headings -
key issues;chapter summary;exercises and questions for review and critical thinking.At the end of
the book there are additional notes and references to support student learning.Written by authors
from both an academic and practitioner background, this new textbook offers an excellent
introduction to the subject for the next generation of marketers and business people.FREE CD ROM
FOR LECTURERSThe authors have created a unique CD ROM containing both lecture presentation
slides and essay questions. This is available on request from the
publisher. CONTENTSIntroductionWhat is marketing?The business and marketing
environmentEthical marketing and social responsibilityBuyer behaviourSegmenting, positioning and
targetingMarketing researchMarketing and strategyProducts and brandsPrice and pricing
strategiesPromotion part 1Promotion part 2People, physical evidence and processPlacement,
distribution and logisticsMarketing across borders: the international dimensionApplication: bringing
the elements togetherNotesReferencelndexPlease view more information on this book, including a
sample chapter and detailed, full contents at http://www.kogan-page.co.uk/groucutt

swot analysis on ibm: Case study: Hewlett-Packard - Any chance to beat its global
competitors? Khanh Pham-Gia, 2009-07-22 Research Paper (undergraduate) from the year 2008 in
the subject Business economics - Business Management, Corporate Governance, grade: 1,0,
University of applied sciences, Munich, language: English, abstract: HP is an international giant in
the information technology industry. The company offers a wide product portfolio from personal
computers (PC), notebooks, serves, storage, printers, scanners, and digital camera to IT services.
The company features a phenomenal growth history and has developed from a “garage” with a
working capital of $538 in 1938 to a leading global provider with $100 billion revenue. However the
global competition becomes fiercer today and HP has to face with different competitors in all
business segments. Can HP continue its success story and beat the global competitors? This
question will be tried to answer in the present study. In this study the internal and external
environment factors effecting HP’s business are analyzed. Thereby industry’s economic features and
competitive environment, e.g. market segments, market size and growth, trends, competition, and
driving forces are studied. Moreover, the SWOT of HP and its biggest global competitors as well as
financial performance of HP over the last three business years (2005 - 2007) are analyzed. The
diversified business portfolio of HP is evaluated using the Nine Cell Matrix and concrete
recommendations for the senior management board of HP are provided. It could be shown that
despite fierce competition HP could remain its pole position in the world market. HP is worldwide
No. 1 in the printing, PC, and server market and No. 2 in storage business. HP exhibited an
impressive financial performance in the last 3 years. For the future HP should intensify strategic
alliances and partnerships and boost the acquisition to strengthen competitive capability and to gain
market share quickly. The company should follow strategies like rapid expanding into new
geography markets, rapid product development and push the product innovation, penetration also in
low-end market segments, expanding into online sale and business, and offering complete solution
based on broad portfolio in order to meet customer needs. Moreover HP should improve its supply
chain management, optimize manufacturing cost, and strengthen the effective marketing and
channel partnership to boost the completive strengths.

swot analysis on ibm: Solved Assignments for Business Management Abhishek Naik,
2021-08-26

swot analysis on ibm: Market-Led Strategic Change Nigel F. Piercy, 2012-05-04 The third
edition of Market-Led Strategic Change builds on the massive success of the previous two editions,
popular with lecturers and students alike, presenting an innovative approach to solving an old
problem: making marketing happen! In his witty and direct style, Nigel Piercy has radically updated
this seminal text, popular with managers, students, and lecturers alike, to take into account the most
recent developments in the field. With a central focus on customer value and creative strategic
thinking, he fully evaluates the impact of electronic business on marketing and sales strategy, and
stresses the goal of totally integrated marketing to deliver superior customer value. Reality Checks



throughout the text challenge the reader to be realistic and pragmatic. The book confronts the
critical issues now faced in strategic marketing: - escalating customer demands driving the
imperative for superior value - totally integrated marketing to deliver customer value - the profound
impact of electronic business on customer relationships - managing processes like planning and
budgeting to achieve effective implementation At once pragmatic, cutting-edge and
thought-provoking, Market-Led Strategic Change is essential reading for all managers, students and
lecturers seeking a definitive guide to the demands and challenges of strategic marketing in the 21st
century.

swot analysis on ibm: Proceedings of International Conference on Machine Intelligence
and Data Science Applications Manish Prateek, T. P. Singh, Tanupriya Choudhury, Hari Mohan
Pandey, Nguyen Gia Nhu, 2021-05-07 This book is a compilation of peer-reviewed papers presented
at the International Conference on Machine Intelligence and Data Science Applications, organized
by the School of Computer Science, University of Petroleum & Energy Studies, Dehradun, on
September 4 and 5, 2020. The book starts by addressing the algorithmic aspect of machine
intelligence which includes the framework and optimization of various states of algorithms. Variety
of papers related to wide applications in various fields like image processing, natural language
processing, computer vision, sentiment analysis, and speech and gesture analysis have been
included with upfront details. The book concludes with interdisciplinary applications like legal,
health care, smart society, cyber physical system and smart agriculture. The book is a good
reference for computer science engineers, lecturers/researchers in machine intelligence discipline
and engineering graduates.

swot analysis on ibm: EBOOK: Marketing: The Core KERIN, 2017-01-26 EBOOK:
Marketing: The Core

swot analysis on ibm: Business Planning and Market Strategy E.K. Valentin, 2014-03-20
Business Planning and Market Strategy offers students, entrepreneurs, and executives penetrating
insights into developing business plans and market strategies that bolster the odds of succeeding in
today’s highly competitive marketplace. Rather than reduce the planning process to mechanistic,
step-by-step instructions, which promote thinking inside the box, author E.K. Valentin provides
practical planning guidelines that encourage creative strategic problem solving. Drawing on both his
business experience and the business literature, he explains not only what entrepreneurs and
executives should look at when pondering plans and strategies, but also what they should look for.
The book’s unique applied perspective, sets Business Planning & Market Strategy apart from
conventional how to planning guides.

swot analysis on ibm: Competitive Intelligence and Senior Management Joseph H. A. M.
Rodenberg, 2007 In the fast-paced world of international business, competitive intelligence is
necessary for the daily survival of small firms and national economies alike. In Competitive
Intelligence and Senior Management, veteran consultant Joseph H. A. M. Rodenberg argues that
business leaders should devote more of their time and attention to seeking out and interpreting
information about competitors. This instructive volume offers tools that will help senior managers to
increase their firms' competitiveness, carry out successful mergers and acquisitions, and avoid
surprise attacks from corporate raiders and private equity firms.

swot analysis on ibm: Performance Management Herman Aguinis, 2024-01-08 Formerly
published by Chicago Business Press, now published by Sage Performance Management, Fifth
Edition covers the design and implementation of effective and successful performance management
systems - the key tools that can be used to transform employee talent and motivation into a strategic
business advantage. Author Herman Aguinis focuses on research-based findings and up-to-date
applications that consider the changing nature of work and organizations.

swot analysis on ibm: Advanced Credit Risk Analysis and Management Ciby Joseph,
2013-04-22 Credit is essential in the modern world and creates wealth, provided it is used wisely.
The Global Credit Crisis during 2008/2009 has shown that sound understanding of underlying credit
risk is crucial. If credit freezes, almost every activity in the economy is affected. The best way to




utilize credit and get results is to understand credit risk. Advanced Credit Risk Analysis and
Management helps the reader to understand the various nuances of credit risk. It discusses various
techniques to measure, analyze and manage credit risk for both lenders and borrowers. The book
begins by defining what credit is and its advantages and disadvantages, the causes of credit risk, a
brief historical overview of credit risk analysis and the strategic importance of credit risk in
institutions that rely on claims or debtors. The book then details various techniques to study the
entity level credit risks, including portfolio level credit risks. Authored by a credit expert with two
decades of experience in corporate finance and corporate credit risk, the book discusses the
macroeconomic, industry and financial analysis for the study of credit risk. It covers credit risk
grading and explains concepts including PD, EAD and LGD. It also highlights the distinction with
equity risks and touches on credit risk pricing and the importance of credit risk in Basel Accords I, 1I
and III. The two most common credit risks, project finance credit risk and working capital credit
risk, are covered in detail with illustrations. The role of diversification and credit derivatives in
credit portfolio management is considered. It also reflects on how the credit crisis develops in an
economy by referring to the bubble formation. The book links with the 2008/2009 credit crisis and
carries out an interesting discussion on how the credit crisis may have been avoided by following the
fundamentals or principles of credit risk analysis and management. The book is essential for both
lenders and borrowers. Containing case studies adapted from real life examples and exercises, this
important text is practical, topical and challenging. It is useful for a wide spectrum of academics and
practitioners in credit risk and anyone interested in commercial and corporate credit and related
products.

swot analysis on ibm: Records and Information Management Patricia C. Franks, 2018-08-13
This book's authoritative blend of theory and practice makes it a matchless resource for everyone in
the archives and records management field.

swot analysis on ibm: Business Strategy ].-C. Spender, 2014 Emphasising that firms face
uncertainties and unknowns, this book argues that the core of strategic thinking and processes rests
on the organization and its leaders developing newly imagined solutions to the opportunities that
these uncertainties open up. It presents new approaches for managers, consultants, strategy
teachers and students.

swot analysis on ibm: Cultural Diversity Management in Organizations: The Role of
Psychological Variables in Diversity Initiatives Alena Romanenko, 2012-08 Changes in the
demographic structure of the modern workforce and strategies for increasingly globalized business
are resulting in a multitude of questions about cultural diversity and its management within
organizations. Cultural Diversity Management in Organizations focuses on the status quo of
empirical and theoretical research within the demesne of cultural diversity management, providing a
topical insight into research in that field, describing the consequences of Diversity for organizations
and the psychological variables targeted in cultural diversity management initiatives, and
highlighting the possibility of influencing individual-level psychological variables to produce
beneficial organizational outcomes.

swot analysis on ibm: Digital Business and Electronic Commerce Bernd W. Wirtz,
2024-06-04 This textbook introduces readers to digital business from a management standpoint. It
provides an overview of the foundations of digital business with basics, activities and success
factors, and an analytical view on user behavior. Dedicated chapters on mobile and social media
present fundamental aspects, discuss applications and address key success factors. The Internet of
Things (IoT) is subsequently introduced in the context of big data, cloud computing and connecting
technologies, with a focus on industry 4.0 and the industrial metaverse. In addition, areas such as
smart business services, smart homes and digital consumer applications as well as artificial
intelligence, quantum computing and automation based on artificial intelligence will be analysed.
The book then turns to digital business models in the B2C (business-to-consumer) and B2B
(business-to-business) sectors. Building on the business model concepts, the book addresses digital
business strategy, discussingthe strategic digital business environment and digital business value



activity systems (dVASs), as well as strategy development in the context of digital business. Special
chapters explore the implications of strategy for digital marketing and digital procurement. Lastly,
the book discusses the fundamentals of digital business technologies and security, and provides an
outline of digital business implementation. A comprehensive case study on Google/Alphabet,
explaining Google's organizational history, its integrated business model and its market
environment, rounds out the book.

swot analysis on ibm: Master of Science in Project Management - City of London College of
Economics - 10 months - 100% online / self-paced City of London College of Economics, Overview A

MScPM (or Master of Science in Project Management) is a degree that will prepare you for a role as
(Senior) Project Manager/Director Project Management. Content - Building the action plan:
scheduling, estimating and resource allocation - Achieving stakeholder satisfaction through project
control - Project risk management - A model for building teamwork - New project development
processes - Enterprise project management - Quick tips - Speedy solutions - Cutting-edge ideas -
Making good decisions - Ideas and what to do with them - Leadership and trust - What to do when
things go wrong - Over 120 new exercises to practice what you've learnt Duration 10 months
Assessment The assessment will take place on the basis of one assignment at the end of the course.
Tell us when you feel ready to take the exam and we’ll send you the assignment questions. Study
material The study material will be provided in separate files by email / download link.

swot analysis on ibm: Mobilize Your Enterprise Patrick Brans, 2003 Explains mobile
technology in clear language Provides business-specific perspective, applications, and analysis
Outlines a methodology for reengineering processes around mobility Covers the why, how, who,
when, and where of this powerful, emerging technology ...an insightful--and essential--guidebook to
the wireless transformation of the enterprise, a 'must-read' for any business or IT manager. --Barry
Zellen, Editorial Director and CEO, WirelessReport.net Companies can gain an enormous advantage
by mastering mobile technology. A wireless workforce allows information to flow immediately and
freely between off-site employees and the home office, leading to what mobile business strategy
expert Patrick Brans calls friction-free sales and service. In Mobilize Your Enterprise, Brans explains
precisely what you need to know about this emerging technology, where it's heading, and how it can
benefit your organization. You'll discover how to profitably apply the technology to your particular
situation and how reengineer your processes around mobility, all without delving into unnecessary
technical detail. Wireless technology--how, when, and why to deploy it, and anticipating what's next
Wireless solutions you can apply to your company Methods to reengineer business processes and
claim huge competitive advantages from mobility Portable solutions presented in detail, from
computing devices, wireless network technologies and application gateways to enterprise
applications and security Real-life applications--you'll learn a great deal about wireless technology
without being swamped in needless details Vendor profiles--software, infrastructure, hardware,
hosting, and integration Managers, planners, and anyone else looking to improve their business
using wireless technology will find Mobilize Your Enterprise an excellent resource. Brans'
enthusiasm animates this complex topic--you'll grasp the big picture and understand how to apply
the technology to your particular situation.

swot analysis on ibm: IT Consultant Diploma - City of London College of Economics - 12
months - 100% online / self-paced City of London College of Economics, Overview This course deals
with everything you need to know to become a successful IT Consultant. Content - Business Process
Management - Human Resource Management - IT Manager's Handbook - Principles of Marketing -
The Leadership - Information Systems and Information Technology - IT Project Management
Duration 12 months Assessment The assessment will take place on the basis of one assignment at
the end of the course. Tell us when you feel ready to take the exam and we’ll send you the
assignment questions. Study material The study material will be provided in separate files by email /
download link.

swot analysis on ibm: CIM Coursebook 07/08 Marketing in Practice Tony Curtis,
2012-05-23 BH CIM Coursebooks are crammed with a range of learning objective questions,



activities, definitions and summaries to support and test your understanding of the theory. The 07/08
editions contains new case studies which help keep the student up to date with changes in
Marketing Environemnt strategies. Carefully structured to link directly to the CIM syllabus, this
Coursebook is user-friendly, interactive and relevant. Each Coursebook is accompanied by access to
MARKETINGONLINE (www.marketingonline.co.uk), a unique online learning resource designed
specifically for CIM students which can be accessed at any time.
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