
swot analysis of lockheed martin
swot analysis of lockheed martin provides an in-depth examination of one of the
leading global aerospace, defense, and security companies. As a major contractor for the
U.S. Department of Defense and allied governments worldwide, Lockheed Martin
commands significant influence in the defense industry. This SWOT analysis explores the
company's strengths, weaknesses, opportunities, and threats, offering a comprehensive
understanding of its current market position and future prospects. By analyzing internal
and external factors, this article sheds light on how Lockheed Martin can leverage its
capabilities while addressing potential challenges. The detailed breakdown includes
competitive advantages, operational risks, market trends, and geopolitical influences
shaping the company’s strategic direction. This structured overview will help
stakeholders, investors, and industry analysts grasp the multifaceted dynamics affecting
Lockheed Martin. The article is organized into key sections covering strengths,
weaknesses, opportunities, and threats, facilitating a systematic review of the company’s
strategic environment.

Strengths of Lockheed Martin

Weaknesses of Lockheed Martin

Opportunities for Lockheed Martin

Threats Facing Lockheed Martin

Strengths of Lockheed Martin
Lockheed Martin’s strengths form the foundation of its dominant position in the aerospace
and defense sectors. These core capabilities enable the company to maintain competitive
advantages in a highly specialized and capital-intensive industry.

Strong Market Position and Brand Reputation
Lockheed Martin is widely recognized as one of the largest defense contractors globally,
with a strong brand reputation built on decades of delivering advanced military
technologies. The company’s proven track record in defense aerospace, missile systems,
and cybersecurity solutions enhances its credibility with government clients and
international partners.

Diversified Portfolio of Products and Services
The company offers a broad range of products including fighter aircraft, missile defense
systems, satellite technology, and advanced electronics. This diversified portfolio reduces



dependency on any single product line or contract, providing stability through fluctuating
defense budgets.

Robust Financial Performance and Resources
Lockheed Martin consistently reports strong financial results, characterized by substantial
revenue, profitability, and cash flow generation. These financial resources enable
significant investments in research and development (R&D), strategic acquisitions, and
global expansion initiatives.

Advanced Research and Development Capabilities
Investment in innovation is a critical strength, with Lockheed Martin dedicating billions
annually to R&D. This commitment drives technological advancements in stealth aircraft,
hypersonics, and autonomous systems, positioning the company at the forefront of defense
technology evolution.

Strategic Government Relationships
Long-standing contracts and close collaboration with the U.S. Department of Defense and
allied governments provide Lockheed Martin with a steady revenue stream and insights
into future defense priorities. These strong governmental ties are vital in securing high-
value, long-term projects.

Market leadership in aerospace and defense

Comprehensive product and service offerings

Strong financial health with high cash reserves

Continuous innovation through robust R&D

Close government and military partnerships

Weaknesses of Lockheed Martin
Despite its many strengths, Lockheed Martin faces internal challenges and limitations that
could hinder its operational efficiency and long-term growth prospects. Recognizing these
weaknesses is essential for strategic planning and risk mitigation.



High Dependence on U.S. Government Contracts
Lockheed Martin derives a significant portion of its revenue from U.S. federal government
contracts, especially the Department of Defense. This heavy reliance exposes the company
to risks related to government budget cuts, policy changes, and political uncertainties that
can impact contract awards.

Complex Regulatory and Compliance Environment
The defense industry operates under stringent regulatory controls, including export
restrictions, cybersecurity mandates, and environmental laws. Compliance with these
complex regulations increases operational costs and can delay project timelines.

Vulnerability to Program Delays and Cost Overruns
Large-scale defense projects often encounter technical challenges, leading to delays and
budget overruns. Such issues can damage Lockheed Martin’s reputation, strain client
relationships, and reduce profitability.

Limited Commercial Market Presence
While Lockheed Martin dominates the defense sector, its exposure to commercial
aerospace and non-defense markets is limited. This lack of diversification reduces
resilience during periods of reduced defense spending.

Heavy reliance on U.S. government funding

High regulatory compliance costs

Risks associated with complex project execution

Limited presence in commercial aerospace markets

Opportunities for Lockheed Martin
Lockheed Martin can capitalize on emerging trends and strategic opportunities to enhance
its competitive edge and drive future growth. These prospects align with global defense
modernization efforts and technological advancements.



Expansion into Emerging Defense Technologies
The growing demand for artificial intelligence (AI), autonomous systems, hypersonic
weapons, and space technologies presents significant growth opportunities. Lockheed
Martin’s investments in these cutting-edge areas enable it to develop next-generation
defense solutions.

Increasing Global Defense Spending
Many countries are increasing their defense budgets in response to geopolitical tensions
and security concerns. Lockheed Martin can expand its international footprint by securing
new contracts and partnerships with allied governments worldwide.

Growth in Cybersecurity and Intelligence Solutions
The rising threat of cyber warfare and information security breaches creates demand for
advanced cybersecurity products and services. Lockheed Martin’s expertise in secure
communications and intelligence systems positions it well to benefit from this trend.

Strategic Acquisitions and Partnerships
By pursuing targeted acquisitions and collaborating with technology firms, Lockheed
Martin can enhance its capabilities, enter new markets, and accelerate innovation. These
strategic moves can strengthen its product offerings and competitive positioning.

Development of AI and autonomous defense systems

Expansion into international defense markets

Enhanced cybersecurity and intelligence product lines

Opportunities through mergers, acquisitions, and collaborations

Threats Facing Lockheed Martin
Lockheed Martin operates within a complex and highly competitive environment subject to
various external risks. Awareness of these threats is critical to sustaining its market
leadership and operational viability.



Geopolitical and Economic Uncertainties
Global political instability, changing defense alliances, and economic downturns can
negatively impact defense spending and contract stability. Trade restrictions and export
controls may also limit access to international markets.

Intense Industry Competition
Lockheed Martin faces fierce competition from other major defense contractors such as
Boeing, Northrop Grumman, and Raytheon Technologies. Continuous innovation and cost
efficiency are essential to maintaining market share.

Technological Disruptions and Cyber Threats
Rapid technological changes and the increasing sophistication of cyberattacks pose risks
to Lockheed Martin’s products and operations. Failure to keep pace with innovation or
secure its systems could undermine client confidence and result in lost contracts.

Government Budget Constraints and Political Factors
Defense budgets are subject to political decision-making and fiscal constraints, which may
lead to reduced funding for key programs. Shifts in policy priorities can affect contract
renewals and the company’s revenue streams.

Volatility due to geopolitical tensions and trade policies

Competitive pressure from other defense industry leaders

Risks from technological obsolescence and cyber vulnerabilities

Potential impacts of government budget cuts and policy changes

Frequently Asked Questions

What are the key strengths of Lockheed Martin
identified in its SWOT analysis?
Key strengths of Lockheed Martin include its strong market position as a leading defense
contractor, advanced technology and innovation capabilities, a diversified product
portfolio, robust government contracts, and a strong global presence.



What weaknesses does Lockheed Martin face according
to its SWOT analysis?
Weaknesses of Lockheed Martin include heavy dependence on U.S. government contracts,
high operational costs, limited diversification outside the defense sector, and vulnerability
to changes in government defense budgets and policies.

What opportunities can Lockheed Martin capitalize on
as per its SWOT analysis?
Opportunities for Lockheed Martin include expanding into emerging markets, increasing
demand for cybersecurity and space technologies, growth in unmanned systems and
artificial intelligence, and potential partnerships in commercial aerospace sectors.

What threats are identified in the SWOT analysis of
Lockheed Martin?
Threats include intense competition from other defense contractors, geopolitical
uncertainties, changes in defense spending priorities, regulatory challenges, and risks
related to technological advancements by competitors.

How does Lockheed Martin's SWOT analysis influence
its strategic planning?
The SWOT analysis helps Lockheed Martin identify areas to leverage its strengths,
address weaknesses, exploit emerging opportunities, and mitigate potential threats,
guiding strategic decisions such as innovation investment, market expansion, and risk
management.

Additional Resources
1. Mastering SWOT Analysis: A Case Study on Lockheed Martin
This book offers an in-depth exploration of SWOT analysis tailored specifically to Lockheed
Martin. It breaks down the company’s internal strengths and weaknesses as well as
external opportunities and threats. Readers gain a clear understanding of how Lockheed
Martin navigates the aerospace and defense industry through strategic planning.

2. Strategic Insights: Applying SWOT to Lockheed Martin’s Business Model
Focusing on Lockheed Martin's business strategies, this book provides a comprehensive
SWOT framework to evaluate its market position. It highlights key factors influencing the
company’s growth and competitive edge. The book is ideal for business students and
professionals interested in defense sector analysis.

3. Lockheed Martin in Focus: SWOT Analysis and Competitive Strategy
This publication delves into Lockheed Martin’s competitive landscape using SWOT
analysis as a tool. It discusses how the company leverages its strengths in innovation and
technology while addressing industry challenges. The book also explores potential future



threats and growth opportunities.

4. Defense Industry Dynamics: SWOT Perspectives on Lockheed Martin
Examining the broader defense industry, this book places Lockheed Martin within context
through a detailed SWOT analysis. It covers economic, political, and technological factors
impacting the company. Readers will learn about Lockheed Martin’s adaptability in a
rapidly changing market.

5. Analyzing Lockheed Martin: Strengths, Weaknesses, Opportunities, and Threats
This book presents a straightforward approach to SWOT analysis focused solely on
Lockheed Martin. It provides clear examples and data supporting each SWOT category.
The content is useful for investors, analysts, and strategic planners seeking actionable
insights.

6. Corporate Strategy and SWOT Analysis: Lockheed Martin’s Path to Innovation
Highlighting innovation as a core strength, this book examines how Lockheed Martin uses
SWOT analysis to maintain its industry leadership. It offers detailed case studies on
product development and market expansion. The book is a valuable resource for
understanding corporate strategy in high-tech sectors.

7. SWOT Analysis and Risk Management in Aerospace: The Lockheed Martin Approach
This book integrates SWOT analysis with risk management techniques applied at
Lockheed Martin. It discusses how the company mitigates threats while capitalizing on its
strengths. Readers gain insights into balancing strategic opportunities with operational
risks.

8. Unlocking Growth Potential: SWOT Analysis of Lockheed Martin’s Market Strategies
Focusing on market strategy, this book explores how Lockheed Martin identifies and
exploits opportunities through SWOT analysis. It addresses competitive pressures and
emerging trends within aerospace and defense. The book provides practical frameworks
for strategic decision-making.

9. Future-Proofing Lockheed Martin: A Forward-Looking SWOT Analysis
This forward-looking book uses SWOT analysis to anticipate Lockheed Martin’s future
challenges and opportunities. It evaluates technological innovation, geopolitical factors,
and sustainability efforts. The book is designed for readers interested in strategic
foresight and long-term planning.
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(Collection) Thomas H. Davenport, Babette E. Bensoussan, Craig S. Fleisher, 2012-10-14 A brand
new collection of business analytics insights and actionable techniques… 3 authoritative books, now
in a convenient e-format, at a great price! 3 authoritative eBooks deliver comprehensive analytics
knowledge and tools for optimizing every critical business decision! Use business analytics to drive
maximum value from all your business data! This unique 3 eBook package will help you harness your
information, discover hidden patterns, and successfully act on what you learn. In Enterprise
Analytics, analytics pioneer Tom Davenport and the world-renowned experts at the International
Institute for Analytics (IIA) bring together the latest techniques, best practices, and research on
large-scale analytics strategy, technology, implementation, and management. Using real-world
examples, they cover everything from building better analytics organizations to gathering data;
implementing predictive analytics to linking analysis with organizational performance. You'll find
specific insights for optimizing supply chains, online services, marketing, fraud detection, and many
other business functions; plus chapter-length case studies from healthcare, retail, and financial
services. Next, in the up-to-the-minute Analysis Without Paralysis, Second Edition, Babette E.
Bensoussan and Craig S. Fleisher help you succeed with analysis without getting mired in advanced
math or arcane theory. They walk you through the entire business analysis process, and guide you
through using 12 core tools for making better decisions about strategy and operations -- including
three powerful tools covered for the first time in this new Second Edition. Then, in Business and
Competitive Analysis, Fleisher and Bensoussan help you apply 24 leading business analysis models
to gain deep clarity about your business environment, answer tough questions, and make tough
choices. They first walk you through defining problems, avoiding pitfalls, choosing tools, and
communicating results. Next, they systematically address both “classic” techniques and the most
promising new approaches from economics, finance, sociology, anthropology, and the intelligence
and futurist communities. For the first time, one book covers Nine Forces, Competitive Positioning,
Business Model, Supply Chain Analyses, Benchmarking, McKinsey 7S, Shadowing, Product Line,
Win/Loss, Strategic Relationships, Corporate Reputation, Critical Success Factors, Driving Forces,
Country Risk, Technology Forecasting, War Gaming, Event/Timeline, Indications, Warning Analyses,
Competitor Cash Flow, ACH, Linchpin Analyses, and more. Whether you're an executive, strategist,
analyst, marketer, or operations professional, this eBook collection will help you make more
effective, data-driven, profitable decisions! From world-renowned analytics and competitive/business
intelligence experts Thomas H. Davenport, Babette E. Bensoussan, and Craig S. Fleisher
  swot analysis of lockheed martin: Analysis Without Paralysis Babette E. Bensoussan, Craig S.
Fleisher, 2013 Rev. ed. of: Analysis without paralysis: 10 tools to make better strategic decisions.
c2008.
  swot analysis of lockheed martin: Business and Competitive Analysis Craig S. Fleisher,
Babette E. Bensoussan, 2015-01-12 Meet any business or competitive analysis challenge: deliver
actionable business insights and on-point recommendations that enterprise decision makers can’t
and won’t ignore! All you need is one book: Business and Competitive Analysis, Second Edition . This
generation’s definitive guide to business and competitive analysis has now been thoroughly updated
with additional methods, applications and examples. Craig S. Fleisher and Babette E. Bensoussan
begin with a practical primer on the process and context of business and competitive analysis: how it
works, how to avoid pitfalls, and how to communicate results. Next, they introduce their unique
FAROUT method for choosing the right tools for each assignment. The authors then present dozens
of today’s most valuable analysis methods. They cover “classic” techniques, such as McKinsey 7S
and industry analysis, as well as emerging techniques from multiple disciplines: economics,
corporate finance, sociology, anthropology, and the intelligence and futurist communities. You’ll find
full chapters outlining effective analysis processes; avoiding pitfalls; communicating results; as well
as drill-downs on analyzing industries, competitive positioning, business models, supply chains,
strategic relationships, corporate reputation, critical success factors, driving forces, technology
change, cash flow, and much more. For every method, Fleisher and Bensoussan present clear
descriptions, background context, strategic rationales, strengths, weaknesses, step-by-step



instructions, and references. The result is a book every analyst, strategist, and manager can rely on
– in any industry, for any challenge.
  swot analysis of lockheed martin: Innovative Corporate Performance Management Bob
Paladino, 2010-10-12 Award-winning strategies to drive game changing meaningful results during
the most challenging economy in decades Drawing from executive and thought leader Bob
Paladino's research and advisory experiences and collaboration with award-winning and
high-performing organizations, this sequel his global best seller Innovative Corporate Performance
Management: Five Key Principles to Accelerate Results provides a clear road map for executing
enterprise strategy. Reveals a proven implementation model that has accelerated breakthrough
results Shares over 40 new, innovative best practices common to Malcolm Baldrige, Balanced
Scorecard Hall of Fame, Sterling quality, Fortune 100 Best, APQC, and Forbes award winners
Provides a CPM Process Blueprint and diagnostic to score your organization and establish a plan for
your award winning performance Offers a fresh approach to integrating proven methodologies
proven by case companies that have been awarded over 100 awards Includes key process maps,
strategic planning frameworks, strategy maps, customer and competitor intelligence methods,
balanced scorecards, comparative tables, project plans, testimonials, charts, graphs, and screen
shots of CPM, CRM, BSC and KM systems All-new case studies and best practice research are
included from world-renowned enterprises as well as insights from executives who have won the
most globally recognized awards in business.
  swot analysis of lockheed martin: Advances in Production Management Systems. Competitive
Manufacturing for Innovative Products and Services Christos Emmanouilidis, Marco Taisch, Dimitris
Kiritsis, 2013-08-13 The two volumes IFIP AICT 397 and 398 constitute the thoroughly refereed
post-conference proceedings of the International IFIP WG 5.7 Conference on Advances in Production
Management Systems, APMS 2012, held in Rhodes, Greece, in September 2012. The 182 revised full
papers were carefully reviewed and selected for inclusion in the two volumes. They are organized in
6 parts: sustainability; design, manufacturing and production management; human factors, learning
and innovation; ICT and emerging technologies in production management; product and asset
lifecycle management; and services, supply chains and operations.
  swot analysis of lockheed martin: Balanced Scorecard Success: The Kaplan-Norton Collection
(4 Books) Robert S. Kaplan, David P. Norton, 2015-12-22 This collection highlights the most
important ideas and concepts from Robert S. Kaplan and David P. Norton, authors of The Balanced
Scorecard, a revolutionary performance measurement system that allows organizations to quantify
intangible assets such as people, information, and customer relationships. Also included are Strategy
Maps, which enables companies to describe the links between intangible assets and value creation
with a clarity and precision never before possible; The Execution Premium, which describes a
multistage system to help companies to gain measurable benefits from carefully formulated business
strategy; and The Strategy-Focused Organization, which introduces a new approach to make
strategy a continuous process owned not just by top management, but by everyone.
  swot analysis of lockheed martin: Strategic Management in the 21st Century Timothy J.
Wilkinson, Vijay R. Kannan, 2013-05-22 Covering both practical and theoretical aspects of strategic
management, this three-volume work brings the complex topic down to earth and enables readers to
gain competitive business advantages in their marketplace. This clear, insightful, and interesting
work covers all aspects of strategic management, including chapters that discuss SWOT (Strengths,
Weaknesses, Opportunities, and Threats) analysis, the Resource-Based View, transaction cost
economics, and real options theory. Unlike other books, this three-volume work examines strategic
management from different perspectives, effectively interweaving seemingly disparate
subdisciplines, such as entrepreneurship and international business, with specialized foci, such as
creativity, innovation, and trust. Incorporating information from contributors as varied as a
proprietor of a worldwide motorcycle business to one of the most published scholars in the field of
international strategic management, the practical and theoretical perspectives presented in
Strategic Management in the 21st Century will benefit business strategists, professors of strategic



management, and graduate students in the field.
  swot analysis of lockheed martin: The Execution Premium Robert S. Kaplan, David P. Norton,
2008 The authors describe a multistage system that enables you to gain measurable benefits from
your carefully formulated business strategy. Drawing on extensive research and detailed case
studies from a broad array of industries, they present a systematic framework for achieving the
financial results promised by your strategy.
  swot analysis of lockheed martin: The Encyclopedia of Operations Management Arthur
V. Hill, 2012 This is the perfect field manual for every supply chain or operations management
practitioner and student. The field's only single-volume reference, it's uniquely convenient and
uniquely affordable. With nearly 1,500 well-organized definitions, it can help students quickly map
all areas of operations and supply chain management, and prepare for case discussions, exams, and
job interviews. For instructors, it serves as an invaluable desk reference and teaching aid that goes
far beyond typical dictionaries. For working managers, it offers a shared language, with insights for
improving any process and supporting any training program. It thoroughly covers: accounting,
customer service, distribution, e-business, economics, finance, forecasting, human resources,
industrial engineering, industrial relations, inventory management, healthcare management, Lean
Sigma/Six Sigma, lean thinking, logistics, maintenance engineering, management information
systems, marketing/sales, new product development, operations research, organizational
behavior/management, personal time management, production planning and control, purchasing,
reliability engineering, quality management, service management, simulation, statistics, strategic
management, systems engineering, supply and supply chain management, theory of constraints,
transportation, and warehousing. Multiple figures, graphs, equations, Excel formulas, VBA scripts,
and references support both learning and application. ... this work should be useful as a desk
reference for operations management faculty and practitioners, and it would be highly valuable for
undergraduates learning the basic concepts and terminology of the field. Reprinted with permission
from CHOICE http: //www.cro2.org, copyright by the American Library Association.
  swot analysis of lockheed martin: Principles of Modern Radar Missile Seekers Evgeny
Markin, 2022-02-28 This book gives you an in-depth look into the critical function of interference
shielding for onboard radar of anti-aircraft missile systems. Intended for radar engineers and
technicians specializing in anti-aircraft defense, the book reviews today’s military and geo-political
threats, helps you understand the functional needs of the various radar and anti-missile systems to
meet those threats, and synthesizes considerations for devising practical and effective protection
against interferences that affect the homing heads of anti-aircraft guided missiles. Three
problematic interferences are presented and discussed in detail: polarization interference;
interference to the sidelobe of onboard antennas; and interference from two points in space,
including interference reflected from the earth (water) surface. The book covers the basic principles
of radiolocation, including monopulse radars, and gives insight into the fundamental functional units
of anti-aircraft missiles and surface-to-air missile systems. The book presents guidance methods,
systems of direction finding, problems on firing over the horizon, and questions of accuracy and
resolution – all important for better addressing solutions of interference shielding. You will learn
how to estimate the stability of target auto-tracking under conditions of cited interferences, and
better assess existing limitations on firing over the horizon by a long-range antiaircraft system, as
well as hypersonic targets and satellites. This is a unique and valuable resource for engineers and
technicians who are involved in the design and development of anti-aircraft guided missile systems,
with special emphasis on interference immunity and protection. It can also be used as a textbook in
advanced radar technology coursework and seminars.
  swot analysis of lockheed martin: Safety Performance in a Lean Environment Paul F.
English, 2011-11-21 A big challenge for safety professionals is how to incorporate, build, and sustain
a safety program into different business models during times of change. This book provides an
understanding of how to anticipate paradigm shifts in management models and how environmental
health and safety fits into the model. It defines what adds value to the safety and manufacturing



process as well as to the customer. The author illustrates how to build safety into a process to create
a strong safety program.
  swot analysis of lockheed martin: Handbook of Human Resource Management in
Government Stephen E. Condrey, 2010-10-26 HANDBOOK OF HUMAN RESOURCE
MANAGEMENT IN GOVERNMENT, THIRD EDITION The practice of public human resource
management has evolved significantly in recent years due to increased outsourcing, privatization,
and the diminution of public employee rights. This thoroughly revised and updated edition of the
classic reference Handbook of Human Resource Management in Government offers authoritative,
state-of-the-art information for public administrators and human resource professionals. The third
edition features contributions from noted experts in the field, including Donald E. Klingner, Mary E.
Guy, Jonathan P. West, Jeffrey L. Brudney, Montgomery Van Wart, J. J. Steven Ott, Norma M.
Riccucci, and many more. Praise for the Handbook of Human Resource Management in Government
This third edition of the Handbook of Human Resource Management in Government is an essential
resource for scholars, practitioners, and general readers in need of concise summaries of up-to-date,
cutting-edge, public personnel administration research. No other handbook on the market more
concisely, more comprehensively, more clearly synthesizes this vast, rapidly changing field that
remains so vital to effective government performance. RICHARD STILLMAN, editor-in-chief, Public
Administration Review The Handbook of Human Resource Management in Government
comprehensively and seamlessly blends theory and practice. The result is a clear road map that can
finally make HR a key player in helping the government meet the unprecedented challenges facing
our nation, our states, and our communities. BOB LAVIGNA, vice president, Research, Partnership
for Public Service, Washington, DC With each successive edition, Condrey's Handbook of Human
Resource Management in Government becomes a more essential tool for graduate students who
wish to improve their understanding of this field. Condrey's own expertise has enabled him to take
contributions from leading experts in the field and shape them into a reader that is comprehensive,
engaging, and authoritative. DONALD E. KLINGNER, University of Colorado Distinguished
Professor, School of Public Affairs, University of Colorado at Colorado Springs; former president,
American Society for Public Administration; and fellow, National Academy of Public Administration
  swot analysis of lockheed martin: The Handbook of Strategic Communication Carl H. Botan,
2021-04-08 Presents cocreational perspectives on current international practices and theories
relevant to strategic communication The Handbook of Strategic Communication brings together
work from leading scholars and practitioners in the field to explore the many practical, national and
cultural differences in modern approaches to strategic communication. Designed to provide a
coherent understanding of strategic communication across various subfields, this authoritative
volume familiarizes practitioners, researchers, and advanced students with an inclusive range of
international practices, current theories, and contemporary debates and issues in this dynamic,
multidisciplinary field. This Handbook covers an expansive range of strategic communication
models, theories, and applications, comprising two dozen in-depth chapters written by international
scholars and practitioners. In-depth essays discuss the three core areas of strategic
communication—public relations, marketing communication, and health communication—and their
many subfields, such as political communication, issues management, crisis and risk communication,
environmental and science communication, public diplomacy, disaster management, strategic
communication for social movements and religious communities, and many others. This timely
volume: Challenges common assumptions about the narrowness of strategic communication
Highlights ongoing efforts to unify the understanding and practice of strategic communication
across a range of subfields Discusses models and theories applied to diverse areas such as conflict
resolution, research and evaluation, tobacco control, climate change, and counter terrorism
strategic communication Examines current research and models of strategic communication, such as
the application of the CAUSE Model to climate change communication Explores strategic
communication approaches in various international contexts, including patient-oriented healthcare
in Russia, road and tunnel safety in Norway, public sector communication in Turkey, and ethical



conflict resolution in Guatemala The Handbook of Strategic Communication is an indispensable
resource for practitioners, researchers, scholars, and students involved in any aspect of strategic
communication across its many subfields.
  swot analysis of lockheed martin: Unmanned Aerial Vehicles P. K. Garg, 2021-07-29 This
book provides an overview of the basic concepts and components of UAVs, the various sensors used,
architecture of autonomous UAVs, communication tools and devices to acquire real-time data from
UAVs, the software needed to analyze the UAV data, required rules and regulations to fly UAVs,
various application areas (e.g. construction, oil and gas, mining, agriculture, forestry, search and
rescue, surveillance, transportation, disaster, logistics), and future areas of research which is
needed to handle relevant challenges.
  swot analysis of lockheed martin: E-learning Strategies Don Morrison, 2003-07-25 As more
than 90% of spending on the Internet comes from brick and mortar companies it is these operations
that will form the client base for e-learning. This book shows those companies how to get e-learning
implementation right first time. Don Morisson explores and explains the whole implementation
continuum - strategy, vendor selection, technology, implementation, culture change, content
development and delivery. Most importantly he stresses that the success or failure of an e-learning
initiative is directly related to the underlying strategic thinking. Written for a more mature, second
generation e-learning market the book provides a practitioner's handbook to both guide the novice
and inform the veteran. * Focuses on the reader's needs * Focuses on the strategic issues of
e-learning * Informed by key business drivers * Supported and endorsed by PWC Readership: Senior
managers including CEOs, CIOs, CLOs, HR Directors, middle management responsible for
implementing and/or delivering e-learning, consultants
  swot analysis of lockheed martin: Defence Management , 2008
  swot analysis of lockheed martin: Thinking Government David Johnson, 2022-08-31
Thinking Government examines the key roles and duties of the Canadian federal government and its
public service, and the policy and program debates that revolve around these roles and duties. The
fifth edition of this textbook provides students with a core awareness of major issues shaping federal
policies and programs – socio-economic policy options, French-English relations, regionalism and
regional policy, Canadian-American relations, immigration, environmental policy, and Indigenous
relations. This book takes a close look at how prime ministers and cabinet ministers interact and
discusses issues in federal, financial, and human resources management, ethics and accountability,
and leadership. The new edition is revised and updated throughout and addresses the 2021 federal
election and the resulting Trudeau minority government as well as the federal response to the
COVID-19 pandemic. Thinking Government helps its readers to be smart citizens and knowledgeable
critics of what governments do well, what they could be doing better, and why they, at times, fail to
deliver effective policies and programs.
  swot analysis of lockheed martin: Human & Technological Resource Management
(HTRM) Payal Kumar, Anirudh Agrawal, Pawan Budhwar, 2020-11-16 Industrial Revolution 4.0 is
upon us, with disruptive technology rapidly changing our personal and professional lives. In this
climate it is not clear how organization reorganization will take place and there is haziness over the
strategic HRM required to attract, develop, and retain talent.
  swot analysis of lockheed martin: The New Power Brokers Sahand Moarefy, 2024-08-29
Over the course of the last 70 years, asset managers⸺from activist hedge funds to large passive
index fund providers⸺have come to own the substantial majority of corporate equities in the United
States, and have wielded that ownership to fundamentally reshape the economy. For most of
American history, investing was simple: you purchased shares and left the operation of the company
to management. If you were dissatisfied with the firm’s performance, you sold your shares. With the
rise of asset managers, shareholders now attempt to directly change the companies in which they
invest. The New Power Brokers chronicles the economic, legal and technological changes at the
heart of this transformation in our public markets, and provides fresh perspectives on what those
changes mean for corporations, investors and society as a whole.
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