
swot analysis of adidas
swot analysis of adidas provides a detailed examination of the internal and external factors
influencing one of the world's leading sportswear brands. This analysis explores Adidas's strengths,
weaknesses, opportunities, and threats, offering insights into the company's competitive position and
strategic prospects. By understanding these aspects, stakeholders can better appreciate Adidas's
market dynamics and the challenges it faces within the highly competitive sports apparel and
footwear industry. This article delves into Adidas's robust brand equity, innovation capabilities,
operational challenges, potential growth avenues, and external risks. The comprehensive overview
facilitates a deeper understanding of Adidas's strategic landscape and its ability to sustain growth and
profitability. The following sections cover the key components of the SWOT framework in detail.

Strengths of Adidas

Weaknesses of Adidas

Opportunities for Adidas

Threats Facing Adidas

Strengths of Adidas
Adidas possesses several strengths that solidify its position as a dominant player in the global
sportswear market. These strengths contribute significantly to the brand’s reputation, customer
loyalty, and financial performance.

Strong Brand Equity
Adidas enjoys a powerful global brand recognized for quality, style, and innovation. The brand's iconic
three-stripe logo and heritage in sports have created a loyal customer base and significant brand
recall. This strong brand equity allows Adidas to command premium pricing and maintain a
competitive advantage in the marketplace.

Innovative Product Portfolio
Adidas continuously invests in research and development to introduce innovative products that cater
to diverse consumer needs. Technologies like Boost cushioning, Primeknit uppers, and sustainable
materials highlight Adidas’s commitment to innovation. This product differentiation enhances
customer satisfaction and positions the company as a trendsetter in athletic wear.



Global Presence and Distribution Network
The company boasts a vast distribution network that spans over 160 countries, including flagship
stores, e-commerce platforms, and partnerships with major retailers. This extensive reach enables
Adidas to access a broad customer base and adapt quickly to changing market trends and consumer
preferences.

Effective Marketing and Sponsorships
Adidas invests heavily in marketing campaigns and sports sponsorships, collaborating with high-
profile athletes, teams, and events worldwide. These initiatives boost brand visibility and strengthen
the brand’s association with sports performance and lifestyle. The company’s partnerships with
celebrities and influencers further drive consumer engagement and sales.

Global brand recognition

Technological innovation in products

Extensive retail and online presence

Strong marketing and sponsorship strategies

Weaknesses of Adidas
Despite its strengths, Adidas faces several internal challenges that may hinder its growth and
operational efficiency. Identifying these weaknesses is crucial for understanding areas requiring
strategic improvements.

Dependence on Third-Party Manufacturers
Adidas relies heavily on third-party manufacturers, particularly in Asia, for production. This
dependence exposes the company to risks related to labor practices, quality control, and supply chain
disruptions. Any issues in the manufacturing process can negatively impact product quality and
delivery timelines.

High Product Prices
While Adidas’s premium pricing reflects its brand value and innovation, it may limit the company’s
appeal among price-sensitive consumers, especially in emerging markets. Competitors offering lower-
cost alternatives can attract a broader customer base, potentially eroding Adidas’s market share.



Limited Presence in Some Emerging Markets
Although Adidas has a strong global footprint, its penetration in certain emerging economies remains
limited compared to local or regional players. This creates challenges in capturing the full potential of
fast-growing markets where demand for sportswear is rising rapidly.

Complex Organizational Structure
The multinational nature of Adidas’s operations contributes to a complex organizational structure that
can slow decision-making and reduce agility. Coordination across various divisions and regions may
lead to inefficiencies and increased operational costs.

Reliance on external manufacturers

Premium pricing limiting market reach

Underdeveloped presence in select emerging markets

Organizational complexity affecting responsiveness

Opportunities for Adidas
Adidas has numerous opportunities to expand its market share, enhance product offerings, and
increase profitability by capitalizing on emerging trends and consumer behaviors.

Expansion in Emerging Markets
Growing middle-class populations and increasing health awareness in countries such as India, China,
and Brazil present significant growth opportunities. Adidas can leverage these trends by tailoring
products and marketing strategies to local preferences, thereby gaining a stronger foothold in these
markets.

Growth of E-commerce Channels
The surge in online shopping offers Adidas a platform to directly engage with consumers, reduce
distribution costs, and personalize shopping experiences. Strengthening e-commerce capabilities and
integrating digital technologies can boost sales and customer loyalty.

Focus on Sustainability and Eco-Friendly Products
Consumer demand for sustainable and ethically produced goods is rising globally. Adidas’s initiatives
in using recycled materials and reducing carbon footprint align well with this trend. Expanding



sustainable product lines can enhance brand image and attract environmentally conscious customers.

Technological Advancements and Digital Innovation
Investing in wearable technology, personalized sportswear, and augmented reality shopping
experiences can differentiate Adidas in the competitive landscape. These innovations can enhance
customer engagement and open new revenue streams.

Penetration in fast-growing emerging markets

Expansion of online and direct-to-consumer sales

Development of sustainable and eco-friendly products

Adoption of cutting-edge technologies in product and retail

Threats Facing Adidas
Adidas must navigate various external threats that could impact its market position, financial
performance, and long-term sustainability.

Intense Competition
The sportswear industry is highly competitive, with major players like Nike, Puma, Under Armour, and
new entrants continuously vying for market share. Aggressive marketing, pricing strategies, and
product innovations from competitors pose ongoing challenges for Adidas.

Economic Fluctuations and Global Uncertainty
Economic downturns, inflation, and geopolitical tensions can reduce consumer spending on
discretionary items like sports apparel. Additionally, currency fluctuations impact Adidas's global
revenues and profitability.

Supply Chain Disruptions
Global supply chain issues, such as raw material shortages, transportation delays, and labor strikes,
can hinder Adidas’s ability to meet demand and maintain product quality. The COVID-19 pandemic
highlighted these vulnerabilities, emphasizing the need for supply chain resilience.



Changing Consumer Preferences
Rapid shifts in fashion trends and consumer preferences require Adidas to continuously innovate and
adapt. Failure to anticipate or respond to these changes may result in loss of relevance and
decreased market share.

Strong competition from global and regional brands

Economic instability affecting consumer spending

Potential disruptions in supply chain operations

Volatile consumer tastes and fashion trends

Frequently Asked Questions

What are the key strengths of Adidas in its SWOT analysis?
Key strengths of Adidas include its strong global brand reputation, innovative product designs,
extensive distribution network, strong presence in both sports and lifestyle segments, and significant
investments in sustainability.

What weaknesses does Adidas face according to its SWOT
analysis?
Adidas faces weaknesses such as high dependence on third-party manufacturers, occasional supply
chain disruptions, relatively high product prices compared to some competitors, and vulnerability to
counterfeit products.

What opportunities can Adidas leverage for future growth?
Adidas can capitalize on opportunities like expanding in emerging markets, increasing focus on digital
sales and e-commerce, growing demand for sustainable and eco-friendly products, and collaborating
with influential athletes and designers.

What are the major threats to Adidas identified in its SWOT
analysis?
Major threats include intense competition from brands like Nike and Puma, changing consumer
preferences, economic fluctuations affecting spending, and risks related to global supply chain
instability.



How does Adidas's focus on sustainability affect its SWOT
analysis?
Adidas's commitment to sustainability is a significant strength and opportunity, as it enhances brand
image, attracts environmentally conscious consumers, and aligns with global trends toward eco-
friendly products.

In what ways does Adidas's competitive environment impact
its SWOT analysis?
The highly competitive sportswear market poses threats to Adidas, requiring continuous innovation
and marketing efforts to maintain market share against strong competitors like Nike, Under Armour,
and Puma.

How important is Adidas's digital transformation in its SWOT
analysis?
Digital transformation is a critical opportunity for Adidas, enabling improved customer engagement
through e-commerce platforms, personalized marketing, and enhanced supply chain management.

What role does Adidas's brand equity play in its SWOT
analysis?
Adidas's strong brand equity is a major strength, providing customer loyalty, premium pricing power,
and a solid platform for launching new products and entering new markets.

Additional Resources
1. Adidas SWOT Analysis: Strategic Insights for Competitive Advantage
This book provides an in-depth SWOT analysis of Adidas, exploring the company's strengths such as
brand equity and innovative product lines. It also delves into weaknesses like market saturation and
potential supply chain vulnerabilities. Readers gain a comprehensive understanding of the external
opportunities and threats shaping Adidas's market position.

2. Mastering SWOT Analysis: The Adidas Case Study
This title presents a practical guide to conducting SWOT analyses using Adidas as a primary case
study. It breaks down each component—strengths, weaknesses, opportunities, and threats—while
offering strategic recommendations. The book is ideal for business students and professionals seeking
applied marketing strategies.

3. The Business of Sportswear: Adidas SWOT and Market Dynamics
Focusing on the sportswear industry, this book highlights Adidas’s competitive landscape through
SWOT analysis. It assesses Adidas's innovation, global reach, and sustainability efforts as strengths,
while discussing challenges such as intense competition and fluctuating consumer trends. The book
also examines future market opportunities for the brand.

4. Adidas in the Global Market: SWOT and Strategic Planning



This comprehensive resource analyzes Adidas’s position in the global marketplace using SWOT
methodology. It covers the company’s expansion strategies, digital transformation, and brand
collaborations. The book provides insights into mitigating threats like counterfeit products and
geopolitical risks.

5. Effective SWOT Analysis for Brand Growth: Insights from Adidas
Designed for marketers and brand managers, this book uses Adidas as a model to showcase how
SWOT analysis can drive brand growth. It discusses leveraging Adidas’s innovative design and
marketing campaigns while addressing internal weaknesses. The practical frameworks assist in
strategic decision-making.

6. Adidas SWOT and Competitive Strategy in the Sports Industry
This book examines Adidas’s strategic positioning through a detailed SWOT analysis within the sports
industry context. It highlights the company’s strengths in technology integration and sponsorship
deals. The book also explores external threats like emerging competitors and changing consumer
preferences.

7. Analyzing Adidas: SWOT Perspectives and Business Implications
Offering a critical examination, this book explores Adidas’s internal capabilities and external
environment using SWOT analysis. It discusses the impact of global economic trends on Adidas and
strategic responses to maintain market leadership. The book is valuable for analysts and strategic
planners.

8. Strategic Brand Management: Adidas SWOT Analysis and Beyond
This title integrates SWOT analysis with broader strategic brand management principles using Adidas
as a case example. It emphasizes the role of innovation, sustainability, and consumer engagement.
Readers learn how Adidas leverages its strengths to capitalize on emerging market opportunities.

9. Future-Proofing Adidas: SWOT Analysis and Innovation Strategies
Focusing on future challenges and opportunities, this book combines SWOT analysis with innovation
strategies tailored for Adidas. It explores how Adidas can address weaknesses and external threats
through cutting-edge technology and sustainable practices. The book provides a roadmap for
maintaining Adidas’s competitive edge in changing markets.
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After some commercial disappointments in the middle 80 s, the family enterprise had to open up for
investors. In 1995 followed the initial public offering on Frankfurt s exchange market. To stay
competitive to Nike on the US-market, the company had taken over Reebok in 2006. Furthermore,
the company has worldwide 169 subsidiaries and had total revenue of 11.990 Mio. Euros in 2010.
The company uses the image of its brand and the available amount of capital to sponsor many sports
events such as soccer championships, Olympic Games or Paralympics and many more. In 2012
Adidas will be the official sportswear-partner of the Olympic Games and the Paralympics in London.
Additionally Adidas high-qualified experts and its international network of suppliers make the
company a competitive manufacturer of sporting goods.
  swot analysis of adidas: Strategic management analysis of adidas. Conditions in the sports
equipment industry and available resources , 2014-12-15 Seminar paper from the year 2011 in the
subject Business economics - Operations Research, grade: 2,0, Ashcroft International Business
School Cambridge (Anglia Ruskin University), course: Strategic Management, language: English,
abstract: This paper aims to evaluate conditions in the market environment in which adidas
operates. Not only the sports equipment industry itself - the micro environment - is looked at, but
also the wider macro environment. Additionally, adidas' critical success factors are outlined, its
resource capabilities are evaluated, highlighting threshold and unique resources, and the company's
core competences are specified. Using a SWOT analysis, conclusions are drawn by assessing how
well the strategic capabilities of adidas fit the environmental factors relevant to the company.
  swot analysis of adidas: International Sport Management Eric MacIntosh, Gonzalo Bravo,
Ming Li, 2019-03-05 International Sport Management is the first comprehensive textbook devoted to
the organization, governance, business activities, and cross-cultural context of modern sport on an
international level. As the sport industry continues its global expansion, this textbook serves as an
invaluable guide for readers as they build careers that require an international understanding of the
relationships, influences, and responsibilities in sport management. Through a systematic
presentation of topics and issues in international sport, this textbook offers a long-overdue guide for
students in this burgeoning subfield in sport management. Editors Li, MacIntosh, and Bravo have
assembled contributors from all corners of the globe to present a truly international perspective on
the topic. With attention to diversity and multiple viewpoints, each chapter is authored by
distinguished academics and practitioners in the field. A foreword by esteemed sport management
scholar Dr. Earle Zeigler emphasizes the importance of a dedicated study of the issues in
international sport management. All chapters in the text use a global perspective to better showcase
how international sport operates in various geopolitical environments and cultures. The text is
arranged in five parts, each serving a unique purpose: •To outline the issues associated with
international sport management •To examine sport using a unique perspective that emphasizes its
status as a global industry •To introduce the structure of governance in international sport •To
examine the management essentials in international sport •To apply these strategies in the business
segments of sport marketing, sport media and information technology, sport facilities and design,
sport event management, and sport tourism Written to engage students, International Sport
Management contains an array of learning aids to assist with comprehension of the material. It
includes case studies and sidebars that apply the concepts to real-world situations and demonstrate
the varied issues, challenges, and opportunities affecting sport management worldwide. Chapter
objectives, key terms, learning activities, summaries, and discussion questions guide learning in this
wide-ranging subject area. In addition, extensive reference sections support the work of
practitioners in the field. With International Sport Management, both practicing and future sport
managers can develop an increased understanding of the range of intercultural competencies
necessary for success in the field. Using a framework of strategic and total-quality management, the
text allows readers to examine global issues from an ethical perspective and uncover solutions to
complex challenges that sport managers face. With this approach, readers will learn how to combine
business practices with knowledge in international sport to lead their current and future careers.
International Sport Management offers readers a multifaceted view of the issues, challenges, and



opportunities in international sport management as well as the major functional areas that govern
international sport. The text provides students, academics, and practitioners with critical insights
into the practice of business as it applies to international sport.
  swot analysis of adidas: Behind the Buy Soumaya Askri, Qian Long Kweh, Zakariya Chabani,
Jawad Asif, 2025-09-21 Unlocking Brands, Shaping Behaviors: A Casebook on Contemporary
Consumer Realities From cult-favorite skincare lines and legacy footwear brands to green
architecture and digital learning platforms, this book delves into twenty vivid case studies that
reflect the evolving relationship between brands, values, and modern consumers. Drawing on
real-world business scenarios across the MENA region and beyond, each chapter combines strategic
insights with cultural context to reveal how trust, identity, and technology influence buying behavior
and brand loyalty. Whether you’re a business student, marketing professional, or curious reader, this
collection offers a fresh lens on what it means to connect, innovate, and lead in today’s
experience-driven economy.
  swot analysis of adidas: International Sport Management Eric MacIntosh, Gonzalo Bravo,
Ming Li, 2019-03-05 International Sport Management is the first comprehensive textbook devoted to
the organization, governance, business activities, and cross-cultural context of modern sport on an
international level. As the sport industry continues its global expansion, this textbook serves as an
invaluable guide for readers as they build careers that require an international understanding of the
relationships, influences, and responsibilities in sport management. Through a systematic
presentation of topics and issues in international sport, this textbook offers a long-overdue guide for
students in this burgeoning subfield in sport management. Editors Li, MacIntosh, and Bravo have
assembled contributors from all corners of the globe to present a truly international perspective on
the topic. With attention to diversity and multiple viewpoints, each chapter is authored by
distinguished academics and practitioners in the field. A foreword by esteemed sport management
scholar Dr. Earle Zeigler emphasizes the importance of a dedicated study of the issues in
international sport management. All chapters in the text use a global perspective to better showcase
how international sport operates in various geopolitical environments and cultures. The text is
arranged in five parts, each serving a unique purpose: •To outline the issues associated with
international sport management •To examine sport using a unique perspective that emphasizes its
status as a global industry •To introduce the structure of governance in international sport •To
examine the management essentials in international sport •To apply these strategies in the business
segments of sport marketing, sport media and information technology, sport facilities and design,
sport event management, and sport tourism Written to engage students, International Sport
Management contains an array of learning aids to assist with comprehension of the material. It
includes case studies and sidebars that apply the concepts to real-world situations and demonstrate
the varied issues, challenges, and opportunities affecting sport management worldwide. Chapter
objectives, key terms, learning activities, summaries, and discussion questions guide learning in this
wide-ranging subject area. In addition, extensive reference sections support the work of
practitioners in the field. With International Sport Management, both practicing and future sport
managers can develop an increased understanding of the range of intercultural competencies
necessary for success in the field. Using a framework of strategic and total-quality management, the
text allows readers to examine global issues from an ethical perspective and uncover solutions to
complex challenges that sport managers face. With this approach, readers will learn how to combine
business practices with knowledge in international sport to lead their current and future careers.
International Sport Management offers readers a multifaceted view of the issues, challenges, and
opportunities in international sport management as well as the major functional areas that govern
international sport. The text provides students, academics, and practitioners with critical insights
into the practice of business as it applies to international sport.
  swot analysis of adidas: Nike Inc- Complete Analysis BANKIM CHANDRA PANDEY,
2017-11-27 Nike competitor analysis Adidas-Adidas worldwide revenue is around 16 billion US dollar
and has the brand valuation of around 7 billion US dollar. Adidas is one of the biggest Nike



competitors. The main advantage of this company is its brand value and having a strong subsidiary
in Reebok. Reebok- The company has world revenue three billion US dollar and brand valuation of
around one billion US dollar. It is a subsidiary company of Adidas which operates independently. The
company is mainly famous for its designer footwear for sports. Puma- The company has revenue
around 3.4 billion and third Nike competitor which is known for its running shoes and sports
apparel.The founder of Puma and Adidas were brothers but they got separated in 1948. Adidas is far
ahead of Puma but Puma is global Nike competitor. Although Puma lacks in sports sponsorship
revenue generated by Puma is enormous. Fila- The company is one of the largest manufacturing
companies in footwear brand. Fila is not the premium category in comparison to Nike. The fila adopt
penetration pricing technique by giving the cheaper branded product in comparison to NIKE. The
company main policy revolves around cost advantage then its design or differentiation.
  swot analysis of adidas: Measuring the Validity of Usage Reports Provided by E-Book
Vendors: Emerging Research and Opportunities Chen-Gaffey, Aiping, Getsay, Heather,
2017-10-31 Electronic publications are proving to be a popular resource for many consumers. It is
imperative that the credibility of vendor-supplied usage data is analyzed in order to present the most
accurate, non-biased information on these up-and-coming products. Measuring the Validity of Usage
Reports Provided by E-Book Vendors: Emerging Research and Opportunities is a pivotal scholarly
source that examines the current practices and trends in usage reporting and offers
recommendations for further refinement of this system. Featuring pertinent topics including
COUNTER standardization, usage data, data consolidation, and report formatting, this publication is
an ideal resource for academicians, students, and researchers that are interested in the latest
evaluations in vendor-submitted usage reports.
  swot analysis of adidas: Strategic Sports Marketing - the Impact of Sport Advertising Upon
Consumers Christian Berger, 2008 Doctoral Thesis / Dissertation from the year 2008 in the subject
Sport - Sport Economics, Sport Management, grade: 2,0, Cardiff University, course: International
Business Management, language: English, abstract: The study was based on the subject that is of
great interest of the author and therefore attempted to illustrate an evaluation of the impact of
Adidas advertising upon purchase decisions of consumers nowadays. To enable the author to provide
an evaluation of Adidas' marketing strategies, the present importance of marketing and modern
challenges of advertising decisions were determined as fundamentals of a global brand based on
review of relevant literature. Furthermore, an investigation of the strengths, weaknesses,
opportunities and threats (SWOT) related to companies in the sports industry was conducted.
Moreover the benefits of a global brand were illustrated. This examination was mainly based on
marketing specialised literature linked with selected examples of Adidas as no representative of the
Adidas company was found to be interviewed. On the one hand it was found that Adidas' historically
grown passion for sports in order to provide athletes with the best possible equipment positively
contributes to improve brand awarness and brand image. On the other, it was found that the
identified weaknesses reduce the effectiveness of global operations in order to improve consumer
satisfaction throughout the world. The research concluded that although the strategic marketing
operations of the Adidas company can be reduced by weaknesses and threats, the advertising
decisions represent a promising source of enhancing the brand image.
  swot analysis of adidas: Cases on Social Justice in China and Perspectives on Chinese
Brands Elhaoussine, Youssef, Wang, Lulu, 2023-01-23 As a rising superpower and economy, China
and the Chinese society have attracted the attention of the world. However, because of the language
and cultural barrier, it is difficult for foreign academics and the foreign public to grasp what is
happening within Chinese society. This is particularly the case if a foreign audience wishes to
understand the Chinese public and how social justice plays out in China. Cases on Social Justice in
China and Perspectives on Chinese Brands proposes an objective view of the effect that social justice
and online public debates had on brands by describing and reporting the real situation in China
where brands faced a public outcry after a controversial event and by considering how the brands
were affected. Covering key topics such as brand activity, social media, boycotts, vulgar marketing,



and salary disputes, this reference work is ideal for government officials, policymakers, researchers,
scholars, academicians, practitioners, instructors, and students.
  swot analysis of adidas: Fashion Branding Reinvented Priya Shahi, 2024-06-01 Fashion
Branding Reinvented The New Age Approach explores the transformative shifts in the fashion
industry, focusing on how branding strategies have evolved in response to changing consumer
behaviors, technological advancements, and global market dynamics. The book delves into
innovative approaches that fashion brands are adopting to stay relevant and competitive, from
leveraging social media and influencer partnerships to embracing sustainability and ethical
practices. By analyzing case studies of leading fashion houses and emerging designers, the book
offers insights into the contemporary branding landscape and provides practical guidance for
building a compelling and resilient brand in today's fast-paced fashion world.
  swot analysis of adidas: Understanding Sport Organizations Trevor Slack, Milena M. Parent,
2006 This reference offers an analysis of the issues and theoretical construction behind sport
organisations. The practical case studies and profiles illustrate how the theory and knowledge can
be applied to realistic examples. There is also information on strategic alliances and research in
sports management.
  swot analysis of adidas: Navigating Strategy for Organizational Success Dr. Tarek
Tantawi, Aakankasha Vajpayee, 2023-12-11 Embark on a strategic journey to success with
Navigating Strategy for Organizational Success, co-authored by Dr. Tarek and Aakankasha. This
groundbreaking book serves as a comprehensive guide, transcending conventional boundaries in the
dynamic business landscape. Whether you're an executive, entrepreneur, or student, explore key
topics like organizational strategy, historical success, and effective strategy deployment. From
managing change to achieving alignment, this essential read equips you with the tools and wisdom
to excel in today's competitive environment.
  swot analysis of adidas: Exercises in Elementary Office Practice Margaret Rennie, 1978
UK. Textbook comprising sample tests for the development of occupational qualifications of office
workers, with particular reference to office secretaries - covers topics likely to be included in an
examination syllabus, such as the use of office machines, records maintenance, accounting, financial
management, related commercial matters, communication, etc. Illustrations and references.
  swot analysis of adidas: Marketing Fashion Footwear Tamsin McLaren, Fiona
Armstrong-Gibbs, 2020-11-05 Marketing Fashion Footwear addresses the strategic issues
surrounding the marketing and distribution of footwear, including brand identity, consumer
behavior, production and manufacturing, and the impact of globalization and regional trends.
Detailed case studies explore the evolving retail and e-tail landscape while industry perspective
interviews focus on the issues faced by designers, brands and retailers. You'll also learn the critical
success factors for brand longevity, the scope of marketing communications, and the channels used
to reach key opinion leaders and consumers. Beautifully illustrated with examples from some of the
world's most influential footwear designers and retailers, this is the ultimate guide to a multi-billion
dollar industry. Featured contributors: Margaret Briffa, Briffa Marc Debieux, Cheaney & Sons Jason
Fulton, This Memento Marc Goodman, Giancarlo Ricci Simon Jobson, Dr. Martens Tracey Neuls
Tricia Salcido, Soft Star Shoes John Saunders, British Footwear Association Joanne Stoker Mary
Stuart, mo Brog
  swot analysis of adidas: Responsible and Resilient Design for Society, Volume 5 Amaresh
Chakrabarti, Vishal Singh, Prasad S. Onkar, Mohammad Shahid, 2025-08-30 This book showcases
cutting-edge research papers from the 10th International Conference on Research into Design
(ICoRD 2025) – the largest in India in this area – written by eminent researchers from across the
world on design processes, technologies, methods and tools, and their impact on innovation. This
tenth edition of this biennial conference delves into the multifaceted nature of design, showcasing
cutting-edge research and fostering collaboration. It aims to showcase cutting-edge research about
design to the stakeholders; aid the ongoing process of developing and extending the collective vision
through emerging research challenges and questions; and provide a platform for interaction,



collaboration and development of the community in order for it to take up the challenges to realize
the vision. The contemporary world is in the midst of significant shifts, encompassing everything
from climate change to the rapid advancements in Artificial Intelligence. These transformations
impact the fabric of everyday human lives and society as a whole. In this context, design emerges as
a crucial player, offering a pivotal role in navigating these changes to foster a balanced and just
world. This conference edition, therefore has the theme of 'Responsible and Resilient Design for
Society', underscoring the importance of adopting approaches that contribute to building a resilient
society while acknowledging the responsibilities that come with being designers and researchers.
The book will be of interest to researchers, professionals and entrepreneurs working in the areas on
industrial design, manufacturing, consumer goods, and industrial management who are interested in
the new and emerging methods and tools for design of new products, systems and services.
  swot analysis of adidas: Applied Sport Management Skills Robert N. Lussier, David C.
Kimball, 2023-03-06 Applied Sport Management Skills, Fourth Edition With HKPropel Access, takes
a practical approach for teaching students how to become strong leaders and managers in the world
of sport. Organized around the central management functions of planning, organizing, leading, and
controlling, and addressing the Commission on Sport Management Accreditation (COSMA) Common
Professional Component topics and North American Society for Sport Management (NASSM)
guidelines, the fourth edition has been extensively updated with hundreds of new references and
sport examples. The text employs a three-pronged approach for teaching management theory,
putting theories into practice, and developing students’ management skills. Timely discussions and
case studies address the impacts of COVID-19; Black Lives Matter initiatives; name, image, and
likeness rules; women in executive positions; corporate social responsibility; data analytics; and
more. While other texts focus on learning about sport management, Applied Sport Management
Skills enables students to apply the principles while developing the skills to become effective sport
managers. Interactive online learning tools available through HKPropel complement activities found
in each chapter: Flash-card activities help students learn key terms. Self-assessments, which ask
students to identify their strengths and weaknesses and plan to improve shortcomings, are now
assignable, trackable, and automatically scored. Applying the Concepts quizzes, which challenge
students to identify management concepts illustrated in various situations, are now trackable and
automatically scored. Time-Out features, in which students apply management concepts to their
personal sport and work experiences, are now assignable instructor-scored assessments. Case
studies are now supplemented by 10-question automatically scored quizzes and include three
open-ended discussion questions. Additional assignments available in downloadable documents for
students to complete and submit to the instructor further facilitate the application of the concepts
presented in the text: Sport Management Professionals @ Work activities provide a cohesive thread
to keep students focused on how sport managers use the concepts on the job. Skill-Builder Exercises
present real-world scenarios designed to help future managers handle day-to-day situations such as
setting priorities, conducting job interviews, handling conflict, and coaching employees. Sports and
Social Media Exercises introduce students to the role of social media in managing sport
organizations. Students review popular social media sites such as Facebook, Twitter, and LinkedIn
and visit sport websites. Game Plan for Starting a Sport Business features ask students to perform
managerial tasks such as developing an organization structure and brainstorming ideas for leading
employees. With Applied Sport Management Skills, students will be primed for an exciting career in
sport management by gaining a thorough understanding of management theories and developing the
acumen to apply them. Note: A code for accessing HKPropel is not included with this ebook but may
be purchased separately.
  swot analysis of adidas: Social Media for Fashion Marketing Wendy K. Bendoni,
2020-08-06 Social Media for Fashion Marketing uses cutting edge case studies and detailed
interviews to show how the business of fashion is changing in the digital landscape. Bendoni
(@BendoniStyle) also considers the psychological impact of being a hyper-connected consumer and
the generational gaps in social media communication. Using academic research, alongside her 25



years of fashion marketing experience, Bendoni offers a clear picture of the changing narrative of
storytelling, social confirmation, digital nesting and how to use data to shape a brand's online
presence. With practical and critical thinking activities to hone your skills into professional practice,
this is the ultimate guide to social marketing, promotion, SEO, branding and communication.
Featured topics - Rules of Digital Storytelling - Rethinking Gamification - Strategic Digital Marketing
- The Role of Citizen Journalists - The Social Media Looking Glass - World of Influencer Marketing -
Visual Consumption Economy - Global Perspective of Social Media
  swot analysis of adidas: Sport Management Karen Bill, 2009-04-27 This is a core text for all
those on Sport Management and Sports Studies courses. It examines both traditional business
elements and the new functional areas of management in sport. Key chapters on marketing, finance,
entrepreneurship, and event management are included, and the book as a whole provides a critical
understanding of the complex and dynamic relationship between sport, business and management.
The reader is supported through accessible theoretical explanation, real-life examples and case
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  swot analysis of adidas: E-Marketing: Concepts, Methodologies, Tools, and Applications
Management Association, Information Resources, 2012-05-31 The popularity of e-marketing has
helped both small and large businesses to get their products and services message to an unbounded
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period of time but rather mere seconds.E-Marketing: Concepts, Methodologies, Tools, and
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the world, this three-volume collection presents the most sophisticated research and developments
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the latest research, this book affords a vital look into electronic marketing research.
  swot analysis of adidas: Corporate Strategy Robert Dransfield, 2001 Part of a series which
aims to reflect the changing face of the economic climate and business world. The books contain the
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