why is there no diet coke in europe

why is there no diet coke in europe is a question that has puzzled many consumers familiar with the
beverage offerings in the region. Despite Diet Coke's popularity in the United States and other parts of
the world, its presence in European markets is limited or altogether absent in some countries. This
article explores the reasons behind this phenomenon, including regulatory differences, market
preferences, and product formulation challenges. Understanding why Diet Coke is scarce in Europe
requires examining not only the beverage industry but also cultural attitudes toward artificial
sweeteners and health considerations. Additionally, the role of Coca-Cola’s regional product strategies
and branding approaches will be discussed. This comprehensive analysis will shed light on the
complex factors influencing the availability of Diet Coke in Europe. The following sections will guide

readers through these various dimensions.

¢ Regulatory Environment and Sweetener Restrictions
e Consumer Preferences and Market Demand

¢ Coca-Cola’s Regional Product Strategies

» Differences in Product Formulation

¢ Branding and Marketing Approaches in Europe

Regulatory Environment and Sweetener Restrictions

The regulatory landscape in Europe significantly impacts the availability of certain food and beverage

products, including Diet Coke. European Union regulations on food additives and artificial sweeteners



are more stringent compared to those in the United States and other regions. These regulations
influence which sweeteners can be used in soft drinks and in what quantities, affecting the formulation

and approval of products like Diet Coke.

European Union Food Additive Regulations

In Europe, the European Food Safety Authority (EFSA) oversees the safety and approval of food
additives, including artificial sweeteners such as aspartame, sucralose, and acesulfame potassium.
The EFSA applies rigorous safety assessments and sets acceptable daily intake limits that
manufacturers must adhere to. Some sweeteners popular in the U.S. may face restrictions or require

reformulation to meet these standards, complicating the introduction of Diet Coke in its traditional form.

Impact on Product Availability

These regulatory challenges mean that Diet Coke, as formulated for the American market, may not
comply with European standards without significant adjustments. Additionally, countries within Europe
may have individual regulations or preferences that further restrict the use of specific sweeteners,

reducing Diet Coke’s market viability.

Consumer Preferences and Market Demand

Consumer tastes and health perceptions in Europe differ from those in other parts of the world,
influencing the demand for diet sodas like Diet Coke. European consumers often exhibit a preference
for naturally sweetened or less processed beverages, which impacts the success of artificially

sweetened soft drinks.

Health and Wellness Trends in Europe

European consumers tend to prioritize health and wellness, often favoring products with natural



ingredients and minimal artificial additives. This trend has led to increased demand for beverages
sweetened with natural alternatives such as stevia or sugar alcohols, rather than synthetic sweeteners

commonly used in Diet Coke.

Preference for Alternative Diet Beverages

As a result, other diet soda options and low-calorie drinks formulated with different sweeteners have
gained traction in Europe. These alternatives align better with consumer expectations for taste and

perceived health benefits, reducing the appeal and demand for Diet Coke in its traditional form.

Coca-Cola’s Regional Product Strategies

The Coca-Cola Company employs distinct regional strategies to tailor its product lines to local tastes,
regulations, and competitive landscapes. This approach explains why certain products like Diet Coke

are less prevalent or unavailable in specific markets, including parts of Europe.

Focus on Coca-Cola Light in Europe

Instead of Diet Coke, Coca-Cola Light is the predominant low-calorie cola brand marketed in Europe.
Coca-Cola Light uses a different blend of sweeteners and flavor profiles designed to meet European
regulatory requirements and consumer preferences. The brand has established strong recognition and

loyalty among European consumers.

Strategic Brand Positioning

By maintaining separate brands—Diet Coke in the U.S. and Coca-Cola Light in Europe—Coca-Cola can
effectively cater to divergent market conditions. This strategy allows for flexibility in marketing, product

formulation, and regulatory compliance while optimizing sales performance in each region.



Differences in Product Formulation

Formulation differences are a key factor explaining why Diet Coke is not widely found in Europe. The
sweeteners, flavorings, and production processes vary between markets to align with regulatory and

consumer requirements.

Sweetener Selection

Diet Coke in the U.S. primarily uses aspartame and acesulfame potassium as sweeteners. In contrast,
Coca-Cola Light in Europe may incorporate different sweeteners or combinations thereof, such as
cyclamates, which are banned in the U.S. but permitted in Europe. These differences affect the taste

and availability of specific products.

Flavor Profile Adjustments

European formulations often have a slightly different flavor profile to cater to local palates. These
subtle differences in taste are informed by extensive market research and consumer feedback,

ensuring the product meets expectations in terms of flavor and sweetness.

Branding and Marketing Approaches in Europe

Branding and marketing strategies are tailored to resonate with European audiences, which also

contributes to the limited presence of Diet Coke under that name in Europe.

Emphasis on Coca-Cola Light Branding

Marketing campaigns in Europe focus heavily on Coca-Cola Light, positioning it as the go-to diet cola
option. The brand messaging highlights attributes valued by European consumers, such as

sophistication, lifestyle alignment, and a balanced approach to health.



Consumer Perception and Brand Loyalty

Because Coca-Cola Light has been established for decades in Europe, it enjoys significant consumer
loyalty. Introducing Diet Coke as a separate brand could dilute this loyalty and confuse the market,

deterring Coca-Cola from broadening Diet Coke's presence in the region.

Summary of Key Factors Influencing Availability

* European regulatory restrictions on artificial sweeteners limit Diet Coke's formulation

compatibility.
* Consumer preferences favor naturally sweetened or differently sweetened beverages.
¢ Coca-Cola’s strategic focus on Coca-Cola Light as the region’s diet cola brand.
¢ Variations in product formulation to suit local tastes and compliance requirements.

¢ Established brand recognition and loyalty to Coca-Cola Light reduces the need for Diet Coke.

Frequently Asked Questions

Why is Diet Coke less available or seemingly absent in some European
countries?

Diet Coke is less available in certain European countries due to regional marketing strategies, differing
consumer preferences, and the popularity of other Coca-Cola low-calorie products like Coca-Cola

Light.



Is Diet Coke banned or restricted in Europe?

No, Diet Coke is not banned or restricted in Europe. Its availability varies by country and market

demand rather than legal restrictions.

What is the difference between Diet Coke and Coca-Cola Light in
Europe?

Coca-Cola Light is the European equivalent of Diet Coke, formulated to suit local tastes and

preferences. Many Europeans know and consume Coca-Cola Light instead of Diet Coke.

Why does Coca-Cola sell Coca-Cola Light instead of Diet Coke in
Europe?

Coca-Cola Light was introduced earlier in Europe and established strong brand recognition. The

company continues to promote Coca-Cola Light due to its popularity and consumer familiarity.

Are the ingredients in Coca-Cola Light the same as Diet Coke?

While both are low-calorie colas, the ingredients and sweeteners can differ slightly to match regional

taste preferences and regulatory standards.
Can | find Diet Coke in Europe at all?
Yes, Diet Coke is available in some European countries, especially in international stores or larger

cities, but it is generally less common than Coca-Cola Light.

Has Coca-Cola announced any plans to unify Diet Coke and Coca-Cola
Light in Europe?

As of now, Coca-Cola maintains both brands separately in Europe, with no public plans to unify them,

respecting established consumer preferences.



Does the lack of Diet Coke in Europe affect its sales globally?

Not significantly. Coca-Cola adapts its product offerings regionally, and Coca-Cola Light's success in

Europe balances Diet Coke's presence in other markets, supporting overall global sales.

Additional Resources

1. The Curious Case of Diet Coke's Absence in Europe

This book explores the intriguing reasons behind the limited availability of Diet Coke in various
European countries. It delves into market preferences, regulatory challenges, and cultural factors that
influence beverage choices. Readers gain insights into how multinational companies adapt their

products to different regions.

2. Sugar, Substitutes, and Soda: Europe's Unique Beverage Landscape

Examining the role of sugar alternatives and health regulations, this book explains why certain diet
sodas like Diet Coke face hurdles in Europe. It highlights the differences in ingredient approvals and
consumer attitudes towards artificial sweeteners. The narrative provides a comprehensive look at the

European soft drink market.

3. Marketing Diet Coke: Why Europe Says No
This title focuses on the marketing strategies and consumer perceptions that impact Diet Coke's
presence in Europe. It discusses branding decisions, advertising restrictions, and competition from

local drink options. The book offers a case study on how cultural tastes shape product success.

4. The Regulatory Roadblocks for Diet Soda in Europe

Detailing the complex regulatory environment, this book investigates how European Union laws and
national policies affect the sale of diet sodas. It covers health standards, labeling requirements, and
sugar taxes that influence product availability. Readers will understand the legal landscape that

companies must navigate.

5. From America to Europe: The Journey of Diet Coke



Tracing the history of Diet Coke’s international expansion, this book analyzes why the product thrives
in some markets but struggles in Europe. It looks at distribution challenges, consumer trends, and the
competition with other diet beverage brands. The book provides a historical and economic perspective

on global beverage trade.

6. Consumer Preferences and the Decline of Diet Coke in Europe

This book examines how European consumers' preferences for natural ingredients and traditional
flavors impact Diet Coke's popularity. It discusses the rise of organic and artisanal beverages and the
growing skepticism towards artificial sweeteners. The author provides data-driven insights into shifting

drinking habits.

7. Health Trends and Their Impact on Diet Soda in Europe

Focusing on health consciousness in Europe, this book explores how trends like clean eating and
reduced processed food consumption affect Diet Coke sales. It also covers controversies around diet
sodas and their perceived health risks. Readers will learn how public health movements influence

corporate product lines.

8. The Economics of Soda: Why Diet Coke Struggles in Europe
This book analyzes the economic factors such as pricing, taxation, and import costs that limit Diet
Coke’s market penetration in Europe. It compares these aspects with other regions where Diet Coke is

more successful. The author uses economic theory to explain the beverage’s market dynamics.

9. Alternative Beverages: What Europeans Drink Instead of Diet Coke
Highlighting popular European beverage alternatives, this book looks at why consumers choose other
drinks over Diet Coke. It covers everything from mineral waters to herbal infusions and natural fruit

sodas. The book provides a cultural and gastronomic overview of European drink preferences.
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why is there no diet coke in europe: Nordic, Central, and Southeastern Europe 2024-2025
Bojka Djukanovic, 2024-07-08 The World Today Series: Nordic, Central, and Southeastern Europe is
an annually updated presentation of each sovereign country in Nordic, Central and Southeastern
Europe, past and present. It is organized by individual chapters for each country and presents a
complete and authoritative overview of each region’s geography, people, history, political system,
constitution, parliament, parties, political leaders, and elections. The combination of factual
accuracy and up-to-date detail along with its informed projections make this an outstanding resource
for researchers, practitioners in international development, media professionals, government
officials, potential investors and students. Now in its 23rd edition, the content is thorough yet
perfect for a one-semester introductory course or general library reference. Available in both print
and e-book formats and priced low to fit student and library budgets.

why is there no diet coke in europe: Nordic, Central, and Southeastern Europe
2016-2017 Marek Payerhin, 2016-09-02 This is an annually updated presentation of each sovereign
country in Nordic, Central and Southeastern Europe, past and present. It is organized by individual
chapters for each country and presents a complete and authoritative overview of each region’s
geography, people, history, political system, constitution, parliament, parties, political leaders, and
elections. The combination of factual accuracy and up-to-date detail along with its informed
projections make this an outstanding resource for researchers, practitioners in international
development, media professionals, government officials, potential investors and students.Now in its
16th edition, the content is thorough yet perfect for a one-semester introductory course or general
library reference. Available in both print and e-book formats and priced low to fit student and library
budgets.

why is there no diet coke in europe: How To Lose A Referendum Jason Farrell, Paul
Goldsmith, 2017-06-26 Did David Cameron have to call a referendum? Did history put a gun to his
head? And was Britain's departure from the EU destined from the moment he called it? Was it a lost
cause, or did the Prime Minister lose it? Sky News senior political correspondent Jason Farrell teams
up with political blogger and economics and politics teacher Paul Goldsmith to provide the definitive
story of one of the biggest shocks in British political history. Probing into the social fabric of the UK,
the psyche of the electorate, and seventy years of European history, Farrell and Goldsmith identify
eighteen key reasons why the UK made its choice, from Britain's absence at the birth of the
European project to the inflammatory rhetoric of one Nigel Farage, and everything in between. How
to Lose a Referendum is the product of extensive and refreshingly frank interviews with the key
players from both campaigns coupled with a wide-ranging exploration of the historical context
around Britain's departure. Why was a project designed for common peace and prosperity ultimately
so hard to defend? Whether you're a Leaver or a Remainer, a newcomer to the debate or a
battle-hardened politico, this nuanced and thoughtful analysis will change the way you look at
Britain's vote for Brexit.

why is there no diet coke in europe: International Business Shad Morris, James Oldroyd,
2023-03-21 An incisive and comprehensive exploration of international business in the modern world
In the newly updated third edition of International Business, an accomplished team of educators and
business practitioners delivers a revitalized approach to the discipline that brings international
business to life. This latest edition of the book includes one-of-a-kind chapters on sustainability,
poverty, and innovation, as well as new Mini-Simulation activities, explorations of the Covid-19
pandemic and its effects on commerce, the business implications of social and civic justice, race, and
inequality debates, new whiteboard animations, a video and podcast series, and new case studies on
equity, diversity, and inclusion at Microsoft. International Business efficiently prepares students for
the global economy and transforms the authors' impressive international experience at



https://test.murphyjewelers.com/archive-library-606/Book?ID=HPg47-8610&title=practice-guitar-without-a-guitar.pdf

multi-national corporations into an indispensable pedagogical resource.
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why is there no diet coke in europe: The New Strategic Brand Management Jean-Nol[]
Kapferer, 2004 Praise and Reviews the best book on brands yet- Design MagazineNew exciting ideas
and perspectives on brand building are offered that have been absent from our literature.- Philip
Kotler, S C Johnson & Sons Distinguished Professor of International Marketing, Northwestern
University, Kellogg School of ManagementManaging a brand without reading this book is like
driving a car without your license.- Haesun Lee, Senior Vice President of Marketing,
AMOREPACIFIC Co, KoreaKapferer's hierarchy of brands is an extrordinary insight- Sam Hill and
Chris Lederer, authors of The Infinite Asset, Harvard Business School PressOne of the definitive
resources on branding for marketing professionals worldwide.- Vikas Kumar, The Economic Times,
IndiaOne of the best books on brand management. Kapferer is thought provoking and always able to
create new insights on various brand related topics.- Rik Riezebos, CEO Brand Capital and director
of EURIB / European Institute for Brand ManagementThe first two editions of Strategic Brand
Management were published to great critical acclaim. The New Strategic Brand Management has
been rewritten and fully revised to bring readers absolutely up-to-date with the dramatic changes
that have taken place in brand management worldwide.Dealing with the concept and practice of
brand management in its totality, it is packed with fresh examples and case studies of brands from
all over the world, paying particular attention to global brands. It also looks at the hype surrounding
branding and stresses the role of sound business decisions when building a brand. There are several
new chapters, including:brand and business buildingthe challenge of growth in mature
marketsmanaging retail brands.Plus completely new sections on innovation and its role in growing
and reinventing brands, and corporate branding.The New Strategic Brand Management will provide
all marketing and brand managers with a thorough understanding of the new rules of brand
management and how to put them into practice.

why is there no diet coke in europe: Mass Communication Ralph E. Hanson, 2020-12-03
The best-selling Mass Communication: Living in a Media World presents a highly accessible
introduction to mass communication that equips students with the critical thinking skills to become
savvy media consumers. To help students better retain the material, author Ralph E. Hanson uses a
storytelling approach that weaves in examples drawn from everyday life. Readers are encouraged to
consider the media industry from the inside out and, in doing so, discover the many dimensions of
mass communication that operate in our society. The thoroughly revised Eighth Edition highlights
how social and digital media, video games, and the COVID-19 pandemic are changing the face of
media. This title is accompanied by a complete teaching and learning package.

why is there no diet coke in europe: Pirate Ted Bell, 2025-04-29 Powerful and hungry for oil,
China wants access to the Middle Eastern pipeline, and it has the nuclear arsenal to get what it
wants. Alex Hawke uncovers a brilliant scheme involving one of America's own allies in Bell's latest
New York Times bestselling thriller. Premium-size edition.

why is there no diet coke in europe: The Rise of the Global Economy Michael Veseth,
2002 This volume is a comprehensive collection of critical essays on The Taming of the Shrew, and
includes extensive discussions of the play's various printed versions and its theatrical productions.
Aspinall has included only those essays that offer the most influential and controversial arguments
surrounding the play. The issues discussed include gender, authority, female autonomy and
unruliness, courtship and marriage, language and speech, and performance and theatricality.

why is there no diet coke in europe: The Old Enemy Henry Porter, 2021-06-08 The ex-MI6
agent is on the run as he uncovers a deadly conspiracy reaching back to the days of Cold War
espionage in this acclaimed thriller series. Former MI6 agent Paul Samson is shadowing a young
woman around London for a private security company. Though the brilliant Zoe Freemantle is
intriguing, the work is a bit dull—until Samson is almost killed by a thuggish assassin. When other
people connected to Paul come under attack, including legendary spy Robert Harland and billionaire
Denis Hisami, Paul escapes to Estonia to make sense of the mysterious threat. Paul knows there’s a



target on his back. The only question is whose finger is on the trigger. Together with Denis’s wife
Anastasia, Paul picks up the trail of a former Stasi agent whose network of assets go deep into the
US and UK governments. Now, Paul and Anastasia must expose the spymaster before any more
people are killed or agencies compromised. An astonishing and timely thriller examining the
penetration of Russian assets into all levels of western life, The Old Enemy is a complex,
breathtaking race against time from “one of our most accomplished thriller writers” (Financial
Times).
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why is there no diet coke in europe: Zen and the Art of Vampires Katie MacAlister,
2024-11-19 White picket fences can be dangerous to vampires...but the right woman can be worth
even the direst of consequences... Pia Thomason doesn’t have a typical life, but she wants one. The
husband, the kids, the house in the suburbs...with her fortieth birthday looming, she decides to do
somethingdrastic, and joins a singles’ tour through romantic Europe. But the few men on the trip
leave much to be desired—unlike the two men Pia sees crossing a square in an Icelandic town. Sexy
as sin, mysterious, and oh, so dangerous...just the sight of them puts her in a dither. But when
devastating circumstances turn her into their most hated enemy, Pia knows one thing for certain:
where vampires are concerned, love isn’t the only thing at stake. Note: this is the first book in the
Zorya Dark Ones Novels sub-series.
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why is there no diet coke in europe: That Sounds Fun Annie F. Downs, 2021-02-02 A New
York Times Bestseller! We know there are certain things we must have to survive--food, shelter, and
safety to name a few. But there are also aspects of life that truly allow us to be joyful and fulfilled.
For popular podcaster and bestselling author Annie F. Downs, fun is close to the top of that list. Few
would argue that having fun doesn't enrich our lives, but so much gets in the way of prioritizing it.
Tough days, busyness, and feelings that are hard to talk about keep us from the fun that's out there
waiting to be found. With That Sounds Fun, Annie offers an irresistible invitation to understand the
meaning of fun, to embrace it and chase it, and to figure out what, exactly, sounds fun to you--then
do it! Exploring some research and sharing some thoughts behind why fun matters, she shows you
how to find, experience, and multiply your fun. With her signature storytelling style and whimsical
vulnerability, Annie is the friend we all need to guide us back to staying true to ourselves and finding
the fun we need.

why is there no diet coke in europe: Reclaiming Love Lily Zante, A relationship gone bad. A
breakup gone wrong. Two strangers in need. When the cool, self-assured and gorgeous guy from
work starts flirting with her, Melissa finds it hard to believe that he could actually be interested in
her. More of a wallflower and not one to seek attention, she soon finds her relationship with Matt
heading into murky waters. What once seemed wonderful, turns out to have darker undertones.
Noah's visits for his morning shot of caffeine begin to hold more allure when he notices Melissa and
the sadness that seems to surround her. Unable to keep away, he finds himself drawn slowly into her
life. A connection made, a match much needed. Friendship, mistrust and salvation. Disenchanted
with relationships can they find their way to one another and reclaim the love that eludes them?
inspirational romance series,abusive boyfriend romance,heroine with scars,damaged heroine,friends
to lovers romance,romance love story,feel good romance

why is there no diet coke in europe: Liquid Dessert Bryan Paiement, 2023-09-19 You're
probably tired of asking the same old question, What should we make for dessert? The answer is
simple—cocktails! In Liquid Dessert, professional bartender and mixologist Bryan Paiement invites
you to join him on a trip around the world to discover cocktails inspired by the best desserts on the
planet. Liquid Dessert is not your average cocktail or dessert book but a unique combination of the
two. Traditional desserts, though delicious, can be heavy and overwhelming after a big meal. Or you
may be wavering on whether or not to have another beverage or dessert—now it doesn't have to be
one or the other! From cocktails-inspired favorites like Bananas Foster or Cannoli, whether you're a



fan of rich, decadent chocolate or you have more of a citrusy-tart palate, the simple-to-follow recipes
in Liquid Dessert have you covered, no matter your craving. Photography by Alex Ho / Sky Pond
Photo and Video - Estes Park, Colorado
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why is there no diet coke in europe: The New Strategic Brand Management Jean-Noe€l
Kapferer, 2012-01-03 Adopted internationally by business schools and MBA programmes, this book
is the ultimate resource for senior strategists, positioning professionals and postgraduate students
to understand and overcome the challenges of brand management and strategy today, written by the
leading international expert of branding, Jean-Noel Kapferer. The New Strategic Brand Management
is simply the reference source for branding professionals and postgraduate students. Over the years
it has not only established a reputation as one of the leading works on brand strategy, but also has
become synonymous with the topic itself. Using an array of international case studies, this book
covers all the leading issues faced by brand strategists today, with both gravitas and intelligent
insight. It reveals new thinking on topics such as putting culture and content into brands, the impact
of private labels and the comeback of local brands. This updated fifth edition builds on the book's
already impressive reputation, including new content that will help students and practitioners stay
up to date with targeting, with relevant research and market knowledge to support the discipline.
With dedicated sections for specific types of brands (luxury, corporate and retail), international
examples and case studies from companies such as Audi, Nivea, Toyota and Absolut Vodka; plus
models and frameworks such as the Brand Identity Prism; The New Strategic Brand Management
remains at the forefront of strategic brand thinking.
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which is why but You never know. That is why And goes on to explain: There is a subtle but
important difference between the use of that and which in a

"Why ?" vs. "Why is it that ?" - English Language & Usage Why is it that everybody wants to
help me whenever I need someone's help? Why does everybody want to help me whenever I need
someone's help? Can you please explain to me

pronunciation - Why is the “L” silent when pronouncing “salmon The reason why is an
interesting one, and worth answering. The spurious “silent 1” was introduced by the same people
who thought that English should spell words like debt and

american english - Why to choose or Why choose? - English Why to choose or Why choose?
[duplicate] Ask Question Asked 10 years, 10 months ago Modified 10 years, 10 months ago

Politely asking "Why is this taking so long??" You'll need to complete a few actions and gain 15
reputation points before being able to upvote. Upvoting indicates when questions and answers are
useful. What's reputation and how do I

Is "For why" improper English? - English Language & Usage Stack For why' can be idiomatic
in certain contexts, but it sounds rather old-fashioned. Googling 'for why' (in quotes) I discovered
that there was a single word 'forwhy' in Middle English

Do you need the “why” in “That's the reason why”? [duplicate] Relative why can be freely
substituted with that, like any restrictive relative marker. I.e, substituting that for why in the
sentences above produces exactly the same pattern of

"Why do not you come here?" vs "Why do you not come here?" "Why don't you come here?"
Beatrice purred, patting the loveseat beside her. "Why do you not come here?" is a question seeking
the reason why you refuse to be someplace. "Let's go in

indefinite articles - Is it 'a usual' or 'an usual'? Why? - English As Jimi Oke points out, it
doesn't matter what letter the word starts with, but what sound it starts with. Since "usual" starts
with a 'y' sound, it should take 'a' instead of 'an'. Also, If you say

Where does the use of "why" as an interjection come from? "why" can be compared to an old
Latin form qui, an ablative form, meaning how. Today "why" is used as a question word to ask the
reason or purpose of something

Contextual difference between "That is why" vs "Which is why"? Thus we say: You never know,
which is why but You never know. That is why And goes on to explain: There is a subtle but
important difference between the use of that and which in a
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